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Letter to stakeholders

102-14

2020 represented a truly disruptive year for the continent and the entire world.
The COVID 19 pandemic triggered a health, economic, and social crisis of
unprecedented scope in peacetime. This situation, in which electricity has been
a key vector, has required Enel Américas to give its very best.

The organization rose to the occasion, which impacted employees, customers,
investors, suppliers, and communities, to mention only a few key stakeholders.
The efforts of its employees, executives, and partners, as well as the timely
implementation of measures, made it possible to maintain the operational
continuity of energy generation, distribution, and transmission, reinforcing the
company’'s commitment to its customers and society at large.

In turn, this health crisis caused a crisis in the economies and labor markets of
virtually the entire world. The region—which had already been recording lower
growth figures in recent years—saw its economic problems and inequalities
worsen, despite the measures taken by the different governments to try to alleviate
the consequences of the pandemic.

Lockdown negatively impacted productive activity, domestic consumption,
and investment, which, inevitably, had a severe negative effect on families.
Nevertheless, a positive externality of COVID-19—if there is one—has been the
acceleration of the energy and digital transition that the Company had already
been developing in the region, with the subsequent boost in electrification and
the development of renewable energies.

Since the onset of the health crisis, Enel Américas has faced the emergency in
each of its subsidiaries with clear objectives: prioritize the health and safety of
its workers, as well as those of contractors, customers, and communities, while
ensuring the continuity of electricity supply in all regions where it operates.

The measures were diverse and numerous: monitoring the provisions of global and
local health authorities, as well as fully implementing teleworking for all employees
who were able to adopt it, excluding only the essential tasks that contribute to
service operation and continuity.
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In addition, to safeguard the health of employees in the field, the Company
implemented digital systems to manage the plants in safe conditions. Meanwhile,
an insurance policy, the first of its kind in the world, was activated for all Enel Group
employees to guarantee special coverage in the event of COVID-19 hospitalization.

Health and safety, as well as support for the third parties’ businesses, was also one
of the priorities, for which partnerships were forged with local entities. As part of
its unwavering commitment to sustainability and the community, Enel Américas
collaborated with healthcare systems in all the countries where it operates,
strengthened health and food supplies for local communities, and reinforced
support for vulnerable customers such as electro-dependents and people with
disabilities, to mention just a few of the actions taken.

Furthermore, the digital transformation proved to be essential in customer
relations. By launching various applications and strengthening digital channels,
including the website, it was possible to meet business and service requirements,
thus facilitating the customer-company relationship.

Aware that the pandemic could have unexpected impacts on suppliers, Enel
Ameéricas also sought to guarantee the continuity of its contracts, as well as the
corresponding payment flows.

Another milestone for the Company in 2020 was the Extraordinary Shareholders’
Meeting held on December 18, which approved the merger, by incorporation,
of EGP Américas into Enel Américas. With this, Enel Américas controls and
consolidates the ownership of Enel Green Power's renewable energy generation
business and assets in Central and South America (excluding Chile). Once the
merger is finalized, the share of renewable sources in the Company's total
generation portfolio will increase from 56% to 73% in 2023.

The foregoing demonstrates the corporate responsibility to continue progressing
in the Latin American energy transition, which allows us to not only affirm our
strong commitment to sustainable development, putting into practice the concept
of creating shared value with other stakeholders, but to also fulfill the Sustainable
Development Goals of the United Nations, while seeking to provide a just energy
service.

This leadership position in renewable energies will also allow the Company to
continue along the path of combating climate change and reducing emissions.
Enel X will play a key role in this same path, as it seeks to make steady progress
in the transformation of cities, companies, and people, offering integrated,
innovative, sustainable, and digital solutions aimed at encouraging more conscious
energy consumption, where efficiency is a shared goal in the countries where
Enel Américas operates.
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Progress has been remarkable, such as the public-private infrastructure project
for the implementation of the first 100% electric Pan-American highway, which
installed chargers in record time and in various hard-to-reach points in the region.

Thus, despite the adverse context, the Company fully maintained its commitment
to its various stakeholders and to sustainability, which always remained at the
center of all its actions and decisions. This and its performance in this regard
explain its Bronze Class distinction for its work in this area, as well as its continued
inclusion in the Sustainability Yearbook.

Regarding corporate governance, Enel Américas placed among the ten best
companies in Latin America, according to the Annual Study 2020 of GovernArt
and Vigeokiris, while in Chile it ranked as the second-best company in this area.

Enel Américas will continue supporting society in all the countries where it
operates, especially its partners, employees, suppliers, and contractors, who
have given their best to fulfill the responsibility of supplying uninterrupted energy
at all times. In summary, as the leading company in the sector in Latin America,
we will continue to sustain our operations on the basis of our values—innovation,
trust, proactivity, and responsibility—which inspire and guide us to integrate the
achievement of our economic targets and objectives with environmental and
social ones, thus furthering our commitment to sustainability and development
in the region.

g Y %r“‘““é”dw

Francisco de Borja Acha Maurizio Bezzeccheri
Chairman of the Board Chief Executive Officer
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ENEL AMERICAS IS OPEN POWER

Open Power )
to tackle some
of the world’s

o biggest challenges.

P

Pé]&

>  Open access to electricity for more people.
>  Open the world of energy to new tecnology.
>  Open up to new uses of energy.

>  Open up to new ways of managing energy for people.

> Open up to new partnerships. «—
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Open power
for a brighter
future.

We empower
sustainable
progress.

\'/

A\

A\

Make desitions in daily activities

and take responsability for them.

Share information, being willing to collaborate
and open to the contribution of others.

Follow trough with commitments, pursuing
activities with determination and passion.
Change priorities rapidly if the situation evolves.
Get results by aiming for excellence.

Adopt and promote safe behavior and move
pro-actively to improve conditions for health,
safety and well-being.

Work for the integration of all, recognizing

and leveraging individual diversity (culture, gender,
age, disabilities, personality etc.).

Work focusing on satisfying customers

and/or co-workers, acting affectively and rapidly.
Propose new solution and do not give up

when faced with obstacles or failure.

Recognize merit in co-workers and give

feedback that can improve their contribution.

Trust
Proactivity
Responsibility
Innovation
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Business model
and context

® We arealeading energy group with a sustainable business
model that creates long-term value for all stakeholders

® We approach every aspect of our business, including
finance, in a sustainable, innovative, and circular way

® We set the priorities that underpin our strategy,
commitment, and reporting through a structured materiality
analysis process with a continuous and direct involvement
of our stakeholders

® Our strategy is focused in sustainability, with the purpose
of achieving the UN Sustainable Development Goals

atel
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1 2 3
Business model and Our ESG Appendix
context performance

Sustainable business model

ESG

Macrotrends, Risk

The resources

PEOPLE Open Power - Openness is the key element of our strategy

17,000 Enel people

19% women

44 training hours per employee
PLANET

71,000 contractor company people

5.49 M m? total water withdrawal We are the national leader in the energy sector
5.5% of extractions in areas
with hydric stress

2.8 Mtep energy consumption Presence
Countries

PROSPERITY 21 {
Controlled

55% installed capacity companies

in renewable energies

19,700 km of network

25.6 million total customers
We create long-term value for all stakeholders

22.6 million residential customers
1,766 charging points (1)

SUSTAINABLE VALUE CREATION

14 MW response to demand
IN THE LONG TERM

US $ 1,423 million of Capex
95% Capex related to ODS

600D HEALTH GENDER CLEAN WATER

DECENT WORK AND 9 INDUSTRY, WNOVATION
AND INFRASTRUCTURE

4
AND WELL-BEING EDUCATION AND SANITATION ECONOMIC GROWTH

PRINCIPIO DE GOBERNANZA

(1) Public and private charging points installed

14 cNel
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context The outputs
s and Opportunities and created value

PEOPLE

0.50 injury frequency rate
24.82% women managers
7.3% turnover rate

6,555 thousand beneficiaries
(projects SDG 4, 7, 8)

. g , , PLANET
We are integrated along the entire value chain 6,896 thousand tCO2eq /kWh specific

emissions Scope 1
12,760 thousand tCO2eq (Scope 1, 2, 3)

3.54 thousand m?® total water

G
CADENA Generacion Trading Distribucion Mercado consumption

DE VALOR eléctrica eléctrica (cliente final) 5.3% water consumption in areas
with hydric stress

50% waste recovery

LINEA
GLOBAL ﬂﬁ cﬂé E‘ ﬂ[’ )( 88 biodiversity projects

DE NEGOCIOS

PROSPERITY

115,214 GWh energy sold

649 SAIDI

12.656 thousand US $ in revenue
3,154 millionUS $ ordinary EBITDA

L > | 90% EBITDA from low

O carbon operations

567 million US $ of taxes paid

PEACE, JUSTICE PARTNERSHIPS
SUSTAINABLE
16 %m‘n::s 17 FORTHE GOALS DEVELOPMENT

GUALS

10 Seins 13 oo 14 Gion i
———

PN
=)
v

e &

| 93 Reports to the Code of Ethics (of which 23 are infractions)
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1. ENEL AMERICAS: CHANGING THE
FACE OF ENERGY

102-1| 102-2 | 102-3 | 102-4 | 102-5 | 102-6 | 102-7 | 102-45

Enel Américas is one of the leading electric companies in Latin America, present through its subsidiaries in Argentina, Brazil,
Colombia, and Peru in the business of electricity energy generation, transmission and distribution, as well as the offering of
innovative energy technologies and solutions.

16 alel)
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BUSINESS
STRUCTURE

GENERATION

Enel Generacion Costanera

Enel Generacioén El Chocén

Central Dock Sud

Enel Generacion Fortaleza

EGP Cachoeira Dourada

EGP Volta Grande

BEEEHHH

Enel Cien*

Enel Emgesa

Enel Generacioén Peru

E .
&

Enel Generacion Piura

ENEL X

1 B H

|
@
|

* Transmission

Global presence

Enel Américas, a Chilean publicly held limited liability stock
corporation, is part of Enel Group, a multinational leader in
the energy industry and one of the main global integrated
operators in the energy and gas sectors, with operations
in Europe, Latin America, North America, Africa, Asia, and
Oceania. Present in more than 30 countries, it supplies

Enel X Brasil

Enel X Peru

cnel

DISTRIBUTION

Edesur

Enel Distribucion Rio

Enel Distribucion Ceara

Enel Distribucion Goias

Enel Distribucion Sao Paulo

Enel Codensa

1 BRRBBH

Enel Distribucion Peru

I
||

Enel X Argentina

Enel X Colombia

electricity to 74 million end users through a network of over
2.2 million kilometers that produces energy with over 87
GW of installed capacity. In terms of ownership, the Italian
company Enel SpA is the controlling shareholder of Enel
Ameéricas, with a 65% ownership share.

Further information regarding the ownership structure and

governance structure can be found in Enel Américas' 2020
Annual Report.
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1 2 3
Business model and Our ESG Appendix
context performance

Enel Américas merger with EGP Américas

In 2020, the merger with Enel Green Power (EGP) was approved, effective April 1, 2021, and will allow Enel Américas to
incorporate solar and wind generation plants located mainly in Argentina, Brazil, Colombia, Peru, Costa Rica, Guatemala,
and Panama, of which 3.6 MW are in operation, as well as a portfolio of projects that will add an additional 6.8 MW to Enel
Américas’ current 11.3 MW by 2023.

As a result, Enel Américas will increase its diversification while contributing to the much-needed economic reactivation
for the sustainable development of the region. The Company will also be able to access new opportunities for growth
in generation, in addition to its already consolidated leadership in distribution and the development of advanced energy
solutions through Enel X.

GLOBAL
OPERATIONS
Guatemala < Panama
CostaRica————— %
Colombia 1.
Peru

—Brazil

.—— Argentina

>

A
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2. RESPONDING TO COVID-19

Enel Américas and all its subsidiaries took various actions
to face the Covid-19 emergency, aiming to reduce the
possibility of infection among employees and stakeholders
with whom the company works constantly. At the same
time, Enel Américas was concerned with guaranteeing the
continuity of its business and service, constantly monitoring
information and following the World Health Organization's
(WHO) recommendations and the authorities’ instructions.

Within this context, Enel Américas activated teleworking
for all employees except for those working in operations
whose activities may not be performed remotely and may
not be postponed, as they are essential for guaranteeing
continuity of service and safe national electricity systems.
Special shifts were designed for this group using work cells
so employees would have as little interaction as possible
with each other. As a result of these measures, we managed
to have more than 74% of the Company's workforce working
from home.

This decision is in line with the precautionary measures
adopted by the Enel Group since the beginning of the health
crisis. The Group has also activated an insurance policy
to cover COVID-19 hospitalization costs for over 68,000
employees worldwide. This insurance was designed to

satisfy the Group's specific needs and is the first-ever of
its kind worldwide.

Thanks to the commitment of workers, contractors, and
suppliers, supported by the use of technology and robust
procedures, 100% of plants and networks were fully
operational at the end of 2020, allowing us to guarantee
continuity of service.

Engagement with customers expanded over this period as
contact channels and options increased WhatsApp, web,
chatbot on the website (virtual assistant), and the app. In
addition, the number of digital platforms was increased to
provide greater flexibility in remote payments.

In controlling infections, inequity has been one of the
most critical factors evidenced during the pandemic. Inin
those populations with more vulnerable conditions, control
becomes more complex due to less access to healthy living
conditions and quality healthcare. Moreover, the need for
collaboration to overcome the health emergency has
become evident. This is why Enel Américas has supported
its neighboring communities with basic necessities and
health items, according to their expressed needs.
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1
Our ESG
performance

Business model and
context

3
Appendix

Charitable activities in response to the

Covid-19 crisis

Total initiatives = 112

Health (60)

Socioeconomic (52)

- Monetary contributions to hospitals or civil protection agencies.
- Enel spaces made available for medical needs (field hospitals,
spaces for quarantine, etc.)

- Delivery of Personal Protective Equipment (PPE) to people, doctors,

and nurses around our assets.

- Supply of basic materials such as personal protective equipment
and support for patients.

- Donation of Enel resources and monetary contribution to produce
rapid tests to detect Coronavirus.

- Donation of intensive care equipment.

- Free supply of all necessary power and a building for a "field
hospital.”

- Donation of basic food baskets to vulnerable families.
- Family kit (household and personal preventive cleaning).
- Use of Enel daycare centers to accommodate children of

public hospital electricians and health professionals working in
quarantine.

- Awareness campaign on preventative behaviors to face the crisis

and "stay at home.”

- Making homemade masks for at-risk community members.
- Support for vulnerable customers such as "electro-dependent”

customers and people with disabilities.

The actions taken and their impacts on each line of work will be addressed in further detail throughout this Sustainability Report.

20
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3. ENEL AMERICAS' OPERATIONS

102-6 | 102-7

4 Generation
T Distribution

T Transmission

Argentina

14 Costanera (Generation)
Type: Thermo
Mendoza Net installed capacity: 2,210 MW
—— [44 Dock Sud (Generation)
Type: Thermo
Netinstalled capacity: 847 MW
T Edesur (Distribution)
Energy sales: 15,888 GWh
MBI Clients: 2.5 million
Energy Losses! 18.9%
14 Arroyito (Generation)
Type: hydro
Netinstalled capacity: 128 MW
14+ ElChocén (Generation)
Type: hydro
Net installed capacity: 1,200 MW
4;@?— 14+ Motogeneradores
Type: Thermo
\ Netinstalled capacity: 34 MW

Buenos Aires

*Non-billable consumptions are not included in distribution business
1. Energy Loss is the total loss that includes high, medium and low voltage, and commercial losses and thefts.
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1 2 3
Business model and Our ESG Appendix
context performance

44 Generation
% Distribution

T Transmission

\VELEE

Brazil

Enel Distribucion Ceara (Distribution)
Energy sales: 11,866 GWh

Clients: 4.0 million
Energy losses' 15.9%

Central Fortaleza (Generation)

Type: Thermo

= Brsi Installed capacity: 319 MW
Cachoeira Dourada (Generation)
Type: Hidroeléctrica
Installed capacity: 655 MW

Enel Distribucién Goias (Distribution)
Energy sales: 14,469 GWh

Clients: 3.2 million

Energy losses! 11.4%

Goiana

Rio de Janeiro

Sao Paulo

Enel Distribucion Rio (Distribution)
Energy sales: 11,228 GWh

Clients: 2.9 million
Energy losses! 22.1%

Volta Grande (Generation)

Type: Hidroeléctrica
Installed capacity: 380 MW

Enel Distribucién Sao Paulo (Distribution)
Energy sales: 40,350 GWh

Clients: 7.9 million
Energy losses! 10.6%
%1 Enel CIEN

Transmission Lines: 2,200 MW

*Non-billable consumptions are not included in distribution business
1. Energy Loss is the total loss that includes high, medium and low voltage, and commercial losses and thefts.

22 ~Ol
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Colombia

[

[

(4

[

[

(4

(4

(4

(4

[

[

[

(4

*Non-billable consumptions are not included in distribution business

4 Generation

% Distribution

Laguneta (Generation)
Type: hydro

Installed capacity: 18 MW
Termozipa (Generation)

T Transmission

Type: Termoeléctrica
Installed capacity: 225 MW
Cartagena (Generation)

Type: Termoeléctrica

Installed capacity: 184 MW
El Paraiso (Generation)

Type: hydro
Installed capacity: 276 MW

Limonar (Generation)
Type: hydro
Installed capacity: 18 MW

Codensa (Distribution)
Energy sales: 13,834 GWh
Clients: 3,6 million

Energy losses': 7,6%
Tequendama (Generation)

Type: hydro
Installed capacity: 57 MW
El Salto Il (Generation)

Type: hydro
Installed capacity: 35 MW

Dario Valencia (Generation) | |

Type: hydro

Installed capacity: 150 MW

Charquito (Generation) |
Type: hydro

Installed capacity: 19 MW
La Guaca (Generation)

Type: hydro
Installed capacity: 324 MW
Betania (Generation)

Type: hydro
Installed capacity: 540 MW
El Quimbo (Generation)

Type: hydro
Installed capacity: 400 MW
El Guavio (Generation)

Type: hydro
Installed capacity: 1.260 MW

1. Energy Loss is the total loss that includes high, medium and low voltage, and commercial losses and thefts.
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Business model and

context

3
Our ESG Appendix

performance

Peru

4

4

4

[aahis

4

4

4

4

aahis

4

Malacas (Generation)
Type: thermo
Installed capacity: 336 MW

4 Generation
7 Distribution

T Transmission

Moyopampa (Generation)
Type: thermo
Installed capacity: 69 MW

Callahuanca (Generation)
Type: hydro
Installed capacity: 84 MW

Huinco (Generation)

Type: hydro
Installed capacity: 276 MW
Matucana (Generation)

Type: hydro

Installed capacity: 133 MW

Huampani (Generation)
Type: hydro
Installed capacity: 31 MW

Enel Distribucién Peru
Energy sales: 7,578 GWh
Clients: 1.5 million

Energy lossest 8.2%

Santa Rosa (Generation)
Type: thermo
Installed capacity: 402 MW

Ventanilla (Generation)

Type: thermo
Installed capacity: 460 MW
Yanango (Generation)

Type: hydro
Installed capacity: 42 MW
Chimay (Generation)

Type: hydro

Installed capacity: 157 MW

*Non-billable consumptions are not included in distribution business.

1. Energy Loss is the total loss that includes high, medium and low voltage, and commercial losses and thefts.

24
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Generation

EUL | EU2

Enel Américas has 35 generation units which are distributed among its operating subsidiaries in Argentina, Brazil, Colombia,
and Peru. Of these, 22 correspond to hydroelectric plants and 13 to thermoelectric plants.

In 2020, net installed capacity reached 11,269 MW and consolidated electricity generation amounted to 40,455 GWh, while
energy sales totaled 66,996 GWh.

2020 GENERATION ENEL AMERICAS 2020 INSTALLED CAPACITY ENEL AMERICAS
(GWH) (MW)

3%
N\ /

33% 24%

62% 55%

[l Renewable ll Combined Cycle M Fuel-Gas Coal
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1 2 3
Business model and Our ESG Appendix
context performance

Distribution

EU3

Through the distribution business, the Company sold 115,213 GWh, delivering energy to more than 25.6 million customers.

CUSTOMERS BY SEGMENT
ENEL AMERICAS

Codensa (Colombia)
Enel Distribucién Peru

Enel Distribucion Goias (Brazil)

Enel Distribucién Sao Paulo (Brazil)

Enel Distribucién Ceara (Brazil)

Enel Distribucién Rio (Brazil)

Edesur (Argentina)
0 100,000 200,000 300,000 400,000 500,000 600,000 700,000 800,000

M Industrial customers and other B Commercial customers [l Residential customers

CUSTOMERS SOLD ELECTRICITY
GWh
5.22% 41.2%
12
6.39% |
- N\

25.6 million
of customers

\_40,81%
\\ 88.39%

17.99% /

M Industrial customers and otros ll Commercial customers B Residential customers
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Transmission

Enel Américas participates has a non-significant
participation in the transmission business through Enel
Cien, a subsidiary of Enel Brasil, with a transmission capacity
of 2,200 MW between Argentina and Brazil.

: ,
CUULUL UMM |
.

A AANAAARAMA

1
p
4

;

Enel X

The purpose of this business line is to implement and
develop products and services related to energy efficiency
and new uses of energy, contributing to the development
of sustainable cities by incorporating innovation, cutting-
edge technology, and future trends such as electric mobility,
distributed generation, and home automation.
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Our ESG
performance

Business model and
context

3
Appendix

4. SUSTAINABILITY GOVERNANCE

102-20 | 102-22 | 102-23 | 102-26 | 102-32

En
int
dif

el has a specific governance structure inspired by
ernational best practices and integrates them into
ferent decision-making processes and operations

throughout the entire value chain.

Su
Co

28

stainability and innovation are embedded in the
mpany's strategic planning and governance.

Board of Directors: approves strategic, industrial,
and financial plans, including the annual budget
and business plan, which complement the principal
guidelines to promote a sustainable business model
and lay the foundations for long-term value. The Board
is also responsible for all company endeavors, including
environmental issues, such as emissions, integrated
management systems, biodiversity, etc.; social issues,
such as human rights, diversity and inclusion, employee

retention, etc.; and governance, such as corruption,
lobbying, transactions between related parties, etc.,
and for approving the Sustainability Report and risk
maps, including sustainability and climate change risks.

Directors' Committee: as of June 2020, the company's
Board of Directors delegated duties in sustainability
matters to the Directors’ Committee, a body made up
of independent directors, which now supervises and
follows up on the main sustainability issues together
with the management responsible for this area. The
topics include the Sustainability Plan and its guidelines;
the general structure of the sustainability report; and
specific topics related to environmental performance,
climate change, biodiversity, social issues, such as health
and safety, labor development, and governance, such
as transparency, commercial relations and human

The integration of environmental, social and
governance (ESG) in corporate management

ESG RATING
AND SUSTAINABILITY
INDICES

2
@

SUSTAINABILITY
CONTEXT

Analysis of ESG trends and main risks

- Comité de Sostenibilidad
- Reporte trimestral de la gerente de Sostenibilidad al Directorio

Evaluation of

Enel’s ESG performance

N

REPORTING

Reporting y comunicacion

del rendimiento en ASG, en linea
con los estandares de referencia
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rights, among others. The committee also analyzes and
evaluates the evolution of best practices in corporate
sustainability and the company's positioning in the
main ESG indices. Together with the Sustainability
management, the Investor Relations management
also informs the committee about trends of Socially
Responsible Investors and the company's relationship
with them.

e Chief executive officer and Chairman of the Board:
Both the Chief executive officer and the Chairman of the
Board are responsible for defining and implementing the
sustainable business model, establishing guidelines to
manage the energy transition, promoting zero-carbon
energy generation and business practices that account
for the expectations of different stakeholders. The
Chairman of the Board of Directors does not hold an
executive position within Enel Américas.

e Sustainability Management
Under the supervision of the Chief executive officer
of Enel Américas, each country manages all activities
related to sustainability and innovation, while following
Enel Group guidelines. The results of different indicators
used to measure the Company's Environmental, Social,
and Governance (ESG) performance are presented

to the Board of Directors on a quarterly basis. These
indicators are determined based on the three-year
Sustainability Plan, considering business objectives
and targets focused on energy transition; social goals;
and finally, indicators related to the four pillars on which
the entire sustainable business is based, such as sound
governance under the ethics and compliance model,
environmental management, a sustainable supply
chain, and prioritizing occupational health and safety
for employees and contractors.

In order to measure the usefulness and acceptance
of the sustainability reports distributed to society and
relevant stakeholders, this organizational unit also
presents information to the Board of Directors on a
quarterly basis regarding:

° Trends in visits to the Company's Sustainability
Report on the website, relative to public interest
milestones important to the Company.

*  Acceptance of publicly disclosed information based
on the Company's positioning in different ESG
indices and ratings, such as DJSI (S&P Dow Jones
Index), MSCI, FTSE4 Good, Sustainalytics, ISS ESG,
Vigeo Eiris, among others.

4 4
© ©

MATERIALITY SUSTAINABILITY PLAN
ANALYSIS Definition of ESG objectives, in line
Identifcation of the Group and with the UN SDGs, to promote a
Stakeholders Priorities sustainable business model

throughout the entire value chain.

ACTIONS

Daily commitment to create sustainable
value for all stakeholders, thinking globally
and acting locally.

ESG RATING
AND SUSTAINABILITY
INDICES
Evaluation of

Enel’s ESG performance
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5. CONTEXT AND TRENDS

Macro trends and
pandemic

The global community faces challenges that have been
present for several years and have recently intensified or
become more pressing.

Today's main current megatrends consider ! environmental,
social, and governance (ESG) issues as key determinants of
sustainable development. Environmental change, including
climate change, increased pollution, and biodiversity loss, is

analyzed under ESG factors and companies are required to
address them with long-term sustainable solutions. Social
changes, marked by not only demographic transformations
but also by greater awareness of inequality and the need
for equity to develop fairer and more inclusive relationships,
are social factors that must be part of the strategy for
sustainable economic development. Macroeconomic
changes and in political powers, as well as the technological
revolution that has led to greater access to information
and greater concern for data ownership and security are
relevant factors for companies’ business and their long-
term sustainability.

Trends that will shape the future and present new challenges:

Environmental change Social change

Macroeconomic and
political changes

Technology

Climate, pollution, and
biodiversity

Equity and intergenerational
social mobility

Globalization,
regionalization, and
polarization

Big data, ethics, ownership,
and information security

In 2020, these macro trends have undoubtedly been shaped
by the effects of the pandemic, which has ushered in a
new way of life with different ways of interacting with one
another. The health crisis has not only severely impacted
people's health. It has also hit the world’'s economy hard,
impacting production levels, distribution chains, the stock
market, among other areas, thus demonstrating the

shortcomings of the current system and forcing countries
and companies to adopt urgent measures.

In this context, it has become clear how crucial electricity is
to people’s lives. All teleworking activities, online education,
remote social interactions, among others, as well as the
important effort of health systems have been possible
thanks to the continuity of electricity supply.

1 Report of the UN Economist network for the UN 75th anniversary: Shaping the Trends of Our Time.
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Socioeconomic context

Despite social progress, humanity continues to face
challenges such as inequality and exclusion, with Latin
America being one of the most unequal regions in the world.
In the last period, the region has witnessed a widespread
and synchronized economic slowdown. In this setting,
there have been growing social demands and pressures
to reduce these imbalances and increase social inclusion.
This phenomenon has exploded with unusual intensity in
some Latin American countries.

Prior to the pandemic, this region was on a low growth
trajectory, and in 2020 it faced an unprecedented
combination of negative supply and demand shocks, which
has translated into the worst economic crisis in the last
120 years.

In a context of global contraction due to Covid-19, the
Economic Commission for Latin America and the Caribbean
(ECLAC) notes that this is the world’s hardest hit developing
region by the crisis stemming from the pandemic, being
one of the worst contractions and social upheavals in
history. The region is expected to see a 9.1% reduction in
its growth rate for 2020 and an increase in poverty rates,
which could reach 37.3%. ECLAC projects a rise in the Gini

index of 4.9 points higher than in 2019. Rising inequality in
less developed countries will be an unfortunate legacy of
the pandemic.

The pandemic has exposed the social weaknesses of
Latin American countries, their economic structures, the
informality of employment, and the fragility of health and
social protection systems. Despite governments’ efforts
to rescue their nations, some have been limited by lack of
funding and various fiscal constraints. Moreover, measures
to curb the spread of Covid-19 have had serious economic
repercussions, especially on employment and income.
The crisis caused by the pandemic is one of the worst since
the Second World War and the World Bank announced that
the GDP of Latin America and the Caribbean will fall by 7.9%
in 2020. This is a historical decline caused by the decrease
in internal and external demand, coupled with health and
lockdown measures that halted the production of goods
and services.

The severe socioeconomic impact in several countries of
the region has caused thousands of people to lose their
jobs. According to ECLAC, this fall in GDP will worsen the
labor market situation, increasing informal employment and
reaching an unemployment rate of 13.5%. This will generate
a 4.4% increase in poverty in 2020, according to ECLAC, with
extreme poverty increasing by 2.6% compared to last year.

Argentina Brazil

Colombia Peru

10.5% drop in GDP and a
general slowdown of the

4.6% drop in GDP in 2020.
Unemployment rose to
13.4%, inflation to 4.5%,
and the interest rate hit

economy, together with
high inflation of 36.1%

and a benchmark interest a historic low of 2%. In

6.8% drop in GDP as a result
of the pandemic and lower

12% contraction in the
economy, impacted by
global oil prices. In addition, quarantines affecting
inflation registered at mining activity.

1.6%, unemployment rose Unemployment rose to

rate of 55%. In addition, its
foreign currency debt was
restructured.

addition, the Brazilian real
devalued sharply, reaching
5.1967 reales to the dollar.

to 15.9%, and the interest
rate fell to its historic low of
1.75%.

12.8% at the end of the
year, with an interest rate
that hit a historic low of
0.25%.
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Multidimensional
poverty index and
energy poverty

Multidimensional poverty allows the concept of poverty to
be approached from different angles, considering multiple

MULTIDIMENSIONAL POVERTY
INDEX AND ENERGY POVERTY

o
S @

N
EVOLUTION OF THE CLIMATE CHANGE
HUMANITY AND PLANET
BOUNDARIES
e Demographic expansion ¢ Increasing population,
on a global scale added economic growth and
to aging trends, and their climate change put
social and financial effects. strong pressure on the

- lanet's resources.
e Strong urbanization and P

increase in megacities. e Promotion of the
transition from fossil
fuels to renewable
energies, commitments

¢ New types of mobility and
shared models.

o Greater awareness and to combat climate
sensitivity of the community change, technological
about environmental innovation, development
aspects. of electric vehicles,

circular economy.
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social problems at the household and individual level. It
is measured through the Multidimensional Poverty Index
(MPI), which goes beyond the lack of income to consider
unsatisfied needs in areas such as health, education,
employment, social security, housing, and quality of life. The
methods used by each country to calculate the index are
based on the guidelines of the United Nations Development
Program (UNDP).

TECHNOLOGICAL A NEW SOCIAL

REVOLUTION AND CONTRACT

DIGITALIZATION

e Develop, and exponential e Equity and inclusion
development of digital have a wide room for
technologies and improvement.

growing application of

connected and intelligent * To thrive on arapidly

changing planet, itis

tools. .
necessary to reorient
e Automation: robotics, relationships between civil
wearable technologies, society, government and
machine learning, business.

artificial intelligence, etc. .
et 9 e Growing demand for

e Cybersecurity. sustainable products and
services, a new driver for

° i i L
Innovation of business companies.

models.
¢ United Nations Sustainable

* Technology, Development Goals.

employment, work and
skills.

~
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One of the consequences of multidimensional poverty is
energy poverty at a household level. A study carried out by
the United Nations Development Program (UNDP) states that
energy poverty is a multidimensional problem, as it limits the
possibilities for human, social, and economic development
at both a personal and collective level.

Energy poverty impedes a household's ability to afford
enough energy, preventing it from meeting fundamental,
basic, and secondary needs in a household context.

A household is in ENERGY POVERTY when:

O

Energy poverty dimensions

ACCESS

MULTIDIMENSIONAL POVERTY

INDEX BY COUNTRY
ARGENTINA %
©
I 40.9

38

COLOMBIA %

— 17.5

B B PPy

It lacks equitable access to high quality energy services to cover basic and fundamental needs that support
the economic and human development of household members.

Physical and technological thresholds that limit access to services for cooking and hygiene, lighting, electrical

devices, and household temperature control.

QUALITY

Tolerance thresholds that define access and equity. It considers standards of adaptability, reliability, and safety in

terms of indoor pollution.

EQUITY

Economic thresholds regarding over-expenditure on energy, under-expenditure on energy, and the ability to

invest in the home.

Source: Red de Pobreza Energética (ver en http:/redesvid.uchile.cl/pobreza-energetica/que-es-pobreza-energetica)

Energy poverty is a complex phenomenon that must
consider not only electricity connectivity, but also the
satisfaction of needs associated with the use of energy,
incorporating different energy sources as well as minimum
standards for a continuous supply, among others.

Energy poverty poses a major challenge in the global energy
agenda (SDG 7) because access to energy affects human
development at both social and economic levels.

Although it is a phenomenon that has always existed, the
severe energy poverty suffered in some regions of the
countries became even more evident in 2020. There are still
households that do not have access to energy, preventing
them from having light or a quality heating system, or, in
other cases, they cannot access it due to its costs.
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Summary of context by country

Argentina

Covid-19

Economy

Society

® First case of Covid: March 3, 2020.

® Mandatory quarantine starting March 20
for 155 days to then begin reopening the

economy.

® [t was able to flatten the infection curve,
which allowed healthcare to be provided

to all patients without collapsing the
health system.

® 1.6 million cases by December 31, 2020.

® Law 27,541: Law of Social Solidarity
and Productive Reactivation in the
Framework of Public Emergency.

Eight-month lockdown slowed the
economy and caused the GDP to fall.

Strong monetary issuance. Central
Bank assistance was approximately US$
23,789,258.

Rise in inflation when lockdown was lifted

® The poverty level stood at 40.9% in July
2020, increasing towards the end of the
year.

The Government made cash handouts to
different social groups.

® In the third quarter of 2020, the activity
rate stood at 42.3%, the employment rate
at 37.4%, and the unemployment rate at
11.7%.

Brazil

Covid-19

Economy

Society

® ~7.7 million cases nationwide and
195,000 deaths.

® Population in lockdown and teleworking.

® Increased inequality in education.

® Saturation of the healthcare system,
extreme poverty and hunger, violence,
and environmental problems.

® 4% drop in the Central Bank's Economic

Activity Index (IBC-Br)

® Unemployment insurance: claims up 1.9%

(2020) - approx. Ministry of Economy
estimated that 6.8 million workers

applied for unemployment insurance in
2020, 1.9% higher than recorded in 2019.

® Salary reduction or contract suspension

program.

The largest decline in GDP since 1996:
4.6%, despite a fourth quarter increase
of 3.2%.

Unemployment reached an all-time high
of 14.6% (approx. 14 million unemployed)
in the third quarter of 2020, according

to IBGE.

According to FGV Ibre?, the
unemployment rate for 2021 will be
15.6%.

Extreme poverty reached 12.5% and
poverty reached 33.7%3.

Nearly one million small businesses have
gone out of business.

® 2020 Municipal Elections

® According to Cetic.br, differences in
income, gender, race, and regions affect
access to digital technologies.

® Increase in Internet users in Brazil: 134
million (3 out of every 4 Brazilians).

® Growing hunger, poverty, violence
against women, worsening health
conditions, etc.:

® Barriers to achieving the SDGs require
reevaluating the country's economic,
social, and environmental goals and
action plans.

Colombia

Covid-19

Economy

Society

® 1.6 million cases.

® 43 thousand deaths

® 1.5 million recovered cases

® Lockdown since March 25, 2020
® Increased ICU capacity by 119.7%.

® Extensive regulatory changes to address

the emergency

Economic contraction of -6.8%, the
worst in history.

15.9% unemployment rate as of
December 31.

Inflation was 1.61%.
Peso devalued by 4.74%.

34.1% Poverty (+5.1 pts.) and 14.3%
Extreme Poverty (+3.4 pts.)

Creation of an Emergency Mitigation
Fund with US$10,965,149.

® Major social movement prior to
lockdown.

® Renewed violence (illegal armed groups
and assassination of social leaders)

® Social crisis stemming from economic
standstill.

® Increased dropout rates and disparities
between students.

Peru

Covid-19

Economy

Society

® At the end of 2020, Peru's Covid-19
mortality rate was the third highest in

the world, with 114 deaths per 100,000

people.

® Total of 1,015,137 confirmed cases in
2020.

® Approximately 37,680 people died in
2020.

® The State of Emergency and mandatory

quarantine were established in Peru on
March 15, 2020.

Peruvian government 2020 economic
plan of US$ 39,000 million to face
pandemic.

In 2020, Peru's public debt increased
from 26.8% of 2019 GDP to 35.4%.

In April 2020, the country's GDP fell by
39.2% compared to the same month of
the previous year, and it continued to fall.
The Economic Commission for Latin
America and the Caribbean (ECLAC)
estimates that poverty in Peru increased
from 16.5% in 2019 to 25.8% in 2020, and
extreme poverty rose from 3.7% to 7.6%.

2. Brazilian Institute of Economics of the Getulio Vargas Foundation

3. Social Panorama of Latin America 2020 Report
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e On November 9, 2020, Congress
removed then-President Martin
Vizcarra. Consequently, Manuel
Merino, who had been president of
the congress until that moment, was
appointed president.

e Demonstrations are generated
against the government of Manuel
Merino, who finally resigns five days
after his appointment as president.
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Environmental situation

The effects of the Covid-19 pandemic have not
stopped climate change. On the contrary, greenhouse
gas concentrations in the atmosphere have reached
record levels and are continuing to rise. Further details
on climate change and Enel Américas’ contribution can
be found in the chapter Commitment to the fight against
climate change.

Nationally Determined
Contribution (NDC) by
country

Each country has submitted its Nationally Determined
Contribution (NDC), setting targets and defining plans
to meet their goals.

Argentina is committed to an absolute, unconditional,
and economy-wide 2030 goal. It also plans to reduce
vulnerability, increase adaptive capacity, and strengthen
the resilience of different social, economic, and
environmental sectors through measures for raising
awareness and capacity building that will enable the
country and its population to respond in solidarity to
the urgent challenge of protecting the planet. Its second
NDC reflects a balanced treatment and improvement
in the basic pillars of the fight against climate change,
incorporating an adaptation goal in accordance with
Article 7.1 of the Paris Agreement, and mentions the
need to have sufficient means of implementation to
face the challenge of climate change.

In December 2020, Brazil submitted its new NDC to the
UN as its main international commitment on climate
change . The country set a highly ambitious goal based

on four main elements: it refers to absolute rather than
relative emissions, such as carbon emission intensity
and historical growth trends; it addresses the economy
as a whole, not only specific sectors; the magnitude of
its targets is above those of many developed countries;
and it includes an intermediate target for 2025, which
requires designing a low-emissions trajectory over time,
not only in 2030 .

Colombia established goals on adaptation and
mitigation actions that will guide its actions over the
2020-2030 period, improving on its commitment
submitted to the 2015 NDC and increasing its ambition
for climate-resilient and adaptive development that
is aligned with the objective of carbon neutrality
by 2050. In terms of adaptation, 30 measures have
been evaluated, divided into 7 action sectors and 18
targets for implementation means. Regarding its
implementation, Colombia must advance in regulatory
measures for the NDC as well as in the harmonization
of Sectoral and Territorial Climate Change Management
Plans with the NDC.

Peru is addressing climate change by setting adaptation
and mitigation goals outlined in the NDC. It engages all
sectors and members of society to achieve common
objectives for the country's sustainability. In this line, it
has established the national Framework Law on Climate
Change and the Regional Climate Change Strategies,
which require subnational and local governments to
include NDC mitigation and adaptation actions in
their planning and budget. In the same way, "Tentative
schedules” or work plans are being carried out for the
implementation of the measures included in the NDC
for the mitigation-based sectors (energy, transportation,
industry, waste, forests) and adaptation-based sectors
(forests, health, agriculture, water, and fisheries/
aquaculture).

5 https:/www.gov.br/mre/en/contact-us/press-area/press-releases/brazil-submits-its-nationally-determined-contribution-under-the-paris-agreement

6 https:/www.gov.br/mre/en/contact-us/press-area/press-releases/brazil-submits-its-nationally-determined-contribution-under-the-paris-agreement
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Nationally Determined Contribution (NDC) by country

Argentina Brazil Colombia Peru
® Not exceed net emissions of ® 37% reduction in GHG ® 148 mitigation actions. e 20% reduction in
359 MtCO2e in 2030. emissions by 2025. projected emissions for

® The goal is equivalent to a ® 43% reduction in emissions

19% decrease in emissions by 2030 compared to 2005
by 2030. levels.
® 25.7% reduction compared
to the previous NDC.
36

Emit a maximum of 169.44
MtCO2 by 2030.

® Design a carbon budget no

later than 2023.

Reduce the deforestation
rate to 50,000 ha/year by
2030.

40% reduction in black
carbon emissions by 2030.
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2030.

* An additional 10%

reduction is conditional
on access to
international financing.

62 mitigation actions

GHG emissions level
of 298.3 Mt CO2eq for
2030.

89.4 MtCO2 reduction,
representing a 30%
reduction target.
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Progress towards a circular economy by country

Argentina

NATIONAL DIAGNOSIS

Regulations

Work has continued to promote
the concept of circular
economy from within the State,
implementing resolutions to
define a unified strategy with
the participation of different
parties.

The "National Circular Economy
Strategy" was signed at the end
of 2019.

National Circular Economy
Strategy

Circular Economy Technical
Roundtable

Resolution 18/20/20

The document proposes
rebuilding and laying the
foundations necessary to
transition from a linear to

a circular economy over

the next 20 years through

a collaborative effort of
various actors, including
committed individuals, Non-
Governmental Organizations,
social groups, Universities,
and Companies, with

the purpose of creating
economic efficiency and
greater equity.

The Ministry of Environment
and Sustainable
Development is leading the
circular economy strategy
through a cross-sectional
roundtable. These technical
roundtables gather the
public sector, industry,
technical institutions,

and organizations and
cooperatives of urban waste
pickers together with the
specialized Ministry teams
so that strategies can be
established to advance a

circular approach in different

areas.

The City of Buenos Aires has
issued Resolution 18/2020
of the Ministry of Economic
Development and Production
of the Autonomous City of
Buenos Aires to create a
Circular Economy Network

in the city with the aim

of jointly reducing waste
generation.

Joint Resolution 2/2020 RESFC-
2020-2-APN-MAD

The Ministry of Environment
and Sustainable
Development and the
Ministry of Transportation
have issued a resolution that
identifies processes where
inputs can be reused in

the national transportation
infrastructure.

Brazil

NATIONAL DIAGNOSIS

FINANCING LINES

Laws and Regulations

Significant progress

has been made over the
last decade in the most
significant aspects of the
economic model, especially
in the fight against global
warming (through the
targets set in the Brazilian
iNDC) and the regulation of
solid waste management

in the country (through the
National Solid Waste Policy).
Itis important to note,
however, that fulfillment

of the commitments made
in these two areas has

been seriously questioned
by important national
institutions.

Although a survey by the
National Confederation of
Industry (CNI) showed that
76.4% of the sector adopts
circular economy practices
in one way or another, there
are still significant obstacles
to developing business
models, especially from
fiscal and regulatory points
of view in several sectors,
such as the energy sector.

Main barriers to circular
economy

Access to public funds

National Solid Waste Policy,
Law 12.305/10

A diagnosis conducted

in 2018 by the National
Confederation of Industry
(CNI) indicates that the
transition to a Circular
Economy in the country
requires investments

in areas enabling the
economic model, such

as education (to develop
new essential skills),
public policies (that
encourage reverse cycles
and circular business
models), infrastructure
(especially structure for
reverse logistics and basic
sanitation), and technology
(Industrial Automation,
Artificial Intelligence, and
Industrial Revolution 4.0).

In Brazil, there are several
financing lines for research
by public institutions
(through development
banks, sectoral funds, or
public funds distributed
by other governmental
institutions) and private
institutions (offered mainly
by financial institutions).
Many of these financing
lines spur Research

and Development

projects on topics such

as decarbonization

The law was an important
milestone, defining objectives
to close open dumps and
encourage recycling.

Despite its importance, it
faces a series of barriers to
compliance by municipal and
state administrations, which
have insisted on postponing
the deadlines for meeting the
goals. A decree was enacted
in 2020 that established the
policy for collecting electronic
waste.

and socioeconomic
development, however, no

ISO TC 323 Circular Economy

lines are focused on the
Circular Economy, which

is the economic model
transversal to the initiatives
they finance.
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Brazil participates in working
groups supporting the
development of the ISO
technical standard on Circular
Economy. This standard is
divided into 4 topics:

1. 59004 Framework and
principles

2. 59010 Business models and
value chains

3. 59020 Measuring circularity

4. 59031 Specific issues (case
studies)
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Colombia

National Diagnosis

The National Circular Economy
Strategy (2019) is a program that
aims to maximize the added value of
production systems and consumption

in terms of profitability, climate change,

and employment, based on circular
flows of material, energy, and water.
It establishes mechanisms for the
transition to the Circular Economy:
the adjustment, development,

and innovation of regulations; the
development of knowledge and
research; scenarios for partnerships
and cooperation; the management
of financial tools, and the creation of
incentives.

The strategy has established the
following priority lines of action:
Industrial materials and products
Packaging and packaging materials
Optimization and use of biomass
Water circulation

Energy sources and flows

. Building Materials

OO0 AN

38

Main Barriers to the circular economy

Roundtable of Circular Economy
Information - MIEC

The purpose of the Circular Economy
Reports is to provide timely information
for decision making and strengthening
public policy on the Circular Economy.
The first Report, published August

B, 2020, outlined the conceptual
background of the model as well as

a series of 44 indicators. The Second
Circular Economy Report contains
available information on the level of
circularity of the country’s economy. To
this end, the indicators are classified
into four components:

i) extraction of environmental assets

ii) production of goods and services
iii) consumption and use

iv) closure and optimization in the life
cycles of materials and products.

All the information is gathered by the
Circular Economy Information System
- SIEC.
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Space that seeks to link the entities

of the National Statistical System
(SEN) to identify, strengthen, and
generate relevant and timely statistical
information required for decision
making and evaluating public policy
associated with the Circular Economy.




Peru

RELATED REGULATIONS

NATIONAL INITIATIVES

COOPERATION ACTIONS

In Peru, several initiatives
related to the Circular
Economy have been
launched over the years,
mainly related to sustainable
businesses.

Now, the Roadmap marks

a turning point in the
approach to the country's
economy, shifting from

a linear economy to a
circular economy, which

is integrated into public
policies on production and
consumption in the industry,
and also into processes,
products, and services in
companies.

This new approach to
production in the country

is reflected in the National
Competitiveness and
Productivity Policy for 2019-
2030, which contains 9
priority objectives.

During the process of
transition to a circular
economy in Peru, the
involvement and articulation
and articulation of private
actors through business
associations business
associations, companies
themselves and academia
and academia, who
actively participate actively
participate in the design
and implementation of
instruments and concrete
actions and concrete
actions, in the coordination,
knowledge and knowledge
and training, and training,
as well as in the exchange
of best practices in circular
economy.

"Roadmap towards a
Circular Economy in the
Industrial Sector"

"jFantastico! Menos
plastico” program

The Peruvian Ministry of
Production and Ministry

of Environment issued

a joint decree enacting
"The Roadmap Towards

a Circular Economy.” This

is a policy that promotes

a management model
consisting of two lines:
encouraging industrial
development through a
circular economy approach
and generating sustainable
consumption habits in public
and private sectors and
among citizens.

In order to successfully
carry out this initiative, a
complex agenda is required
to generate a change in the
relationship that companies
and people have with the
environment.

An initiative that brings
companies and organizations
of all types together with
interested individuals

to promote sustainable
consumption of plastics and
develop the domestic market
for alternatives to single-

use materials. This effort is

an initiative of the German
Cooperation (GlZ) and the
Embassy of the Federal
Republic of Germany in Peru.
Itis jointly implemented by
the GIZ and the Peruvian-
German Chamber of
Commerce and Industry, with
the support of the Goethe-
Institut.

National Competitiveness
and Productivity Policy
2019-2030

"The Journey Towards the
Circular Economy in Times
of COVID-19"

This policy outlines the path
to be followed to promote
medium and long-term
economic growth.

Itis composed of nine
prioritized objectives which
address environmental
sustainability in economic
activities, transitioning to a
circular economy.

Event organized by the
iFantastico! Menos plastico
Program, which will bring
together specialists

from public and private
organizations to exchange
ideas and analyze key
points in the challenge

of developing a circular
economy in Peru.

The Ministry of Environment
is part of the Steering
Committee of the Regional
Coalition for the Circular
Economy in Latin America
and the defined at the Forum
of Ministers of Environment
and of Ministers of the
Environment and whose
Technical Secretariat is

UN Environment.

Peru was invited by the
European Union to be part
of the part of the drafting
group drafting group for the
resolution to be submitted to
the Fifth United Nations
United Nations Environment
(UNEA 5) to be held next year
year, on the need for an the
need for an international
instrument international
instrument on plastic on
plastic pollution.

Work has begun on the
implementation of the EU

EU Support Contract,

as part of as part of a
comprehensive support

to MINAM, through which
through which we will be able
to products and concrete
actions concrete actions that
will allow us to strengthen
the transition to a circular
towards a circular economy.
At objective of this contract
is to support Peru in the
transition to a circular and
carbon to a circular and
carbon neutral economy,
generating the technical,
institutional technical,
institutional and regulatory
institutional and regulatory
conditions that the transition
to a circular economy
circular economy.
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Energy industry context

Latin America is experiencing its greatest challenge since
the public debt crisis of the early 1980s. Widespread
economic contraction, impact on access to services such
as technology or Internet, and increased poverty rates have
been just some consequences of uncertainty during the
pandemic, damaging the region's economy.

According to OLADE's (Latin American Energy
Organization) analysis of the impacts of the Covid-19
pandemic on the energy sector in Latin America and the
Caribbean, energy demand has been severely affected
since the quarantine began. In Argentina, daily demand
fell by 26%, in particular, demand in the industrial sector
fell by 24%. In Brazil, it dropped by 13%, while in Colombia
it shrank by 6.5% in the regulated market and by 20.3% in
the non-regulated market . Finally, it should be noted that
energy demand in Peru fell by 32% . OLADE expects the
recovery in electricity demand to be led by the electricity,
gas, mining, and industry sectors, while the transportation
and construction sectors will have the slowest recovery.

Given this context, the pandemic’'s main impacts on
Enel Américas were the drop in demand due to lower
consumption and the difficulty in collecting distribution
payments. For this reason, remote payments were
encouraged.

In a broader industrial context, Argentina was questioned
on energy matters due to the long-standing economic
crisis, the general increase in poverty, and the high gas
and electricity rates together with legal limitations.

In Brazil, the government's attempts to recover the decline
in energy demand have led the Ministry of Mines and
Energy to request privatizing companies such as Eletrobras
and to expand the electricity system towards renewable
sources.

On the other hand, Colombia became the Latin
American country with the greatest progress in energy
transition, rising from 34th to 25th place among 115
countries, according to the World Economic Forum's
Energy Transition Index. This is thanks to great strides in
incorporating non-conventional renewable energy sources
into its electrical mix. By 2022, it is expected to increase its
installed capacity for solar and wind energy by 50 times.

Also, to encourage energy culture, the Colombian
government invited innovative proposals for the 2020
Colombia Energy Culture Challenge. All types of projects
could participate, and the winning team will receive
technical and financial support of up to 30 million
Colombian pesos to develop the proposal.

In Peru, the government proposed moving forward by
using the crisis as an opportunity to develop renewable
energies, since it has range of renewable sources to
facilitate a sustainable recovery.

In 2020, the Ministry of the Environment updated its
National Strategy on Climate Change for 2050, which
aims to achieve carbon neutrality by using 80% renewable
energies. Peru also has the National Energy Plan 2014-
2025 , which aims to satisfy the national energy demand
through a reliable, regular, continuous, and efficient energy
system, promoting sustainable development supported
by planning, research, and continuous technological
innovation.

7 Energy Demand Projection in light of Covid-19 2020-2026, Ministry of Mines and Energy, Mining and Energy Planning Unit (UPME) http:/www.siel.gov.co/siel/
documentos/documentacion/Demanda/UPME _Proyeccion_Demanda_Energia_Junio_2020.pdf

8 Latin American Energy Organization http:/biblioteca.olade.org/opac-tmpl/Documentos/old0452.pdf

9 https:/united4efficiency.org/wp-content/uploads/2017/02/InformePlanEnergi%CC%81a2025-281114.pdf
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Energy transition

Energy transition is the shift from a fossil fuel-based
economy to a low or zero-carbon economy. This
transformation involves structural changes such as

ENERGY TRANSITION
FOR A SUSTAINABLE FUTURE

Stakeholders
Society
Environment
Consumers
Regulator

Generating and

distributing companies

decarbonizing the energy mix, electrifying demand,
and decentralizing energy systems, where consumers
become active participants in the energy market,
self-producing their own energy and managing their
consumption through digitalization.

Axes of the energy transition

Decarbonization
Closure of coal-fired plants
Increase renewable energy

Electrification
Electricity as a source of energy

Digitization
Digitization / Decentralization of
energy

Nature-based solutions and circular economy

In addition to this energy transition, the challenge for
companies is to foster sustainable and resilient recovery,
taking advantage of the opportunity presented by the
pandemic to achieve growth that focuses on climate
urgency, social inequalities, and economic sustainability.

Significant regulations

The most significant regulatory changes in 2020 primarily
focused on sustainable recovery and resolving issues arising
from the health crisis.
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Argentina

Country Guidelines 2020-
2021

Regulatory Guidelines 2020-2021

Resolution SE No. 31/2020
Secretariat of Energy

Decree 311/2020

National Energy Policy

*  Conversion of generation
prices to the local currency
(pesification) at an
exchange rate of ARS 60
=1USD and establishes an
update factor in Argentine
pesos based on the
Consumer Price Index (CPI).

»  Established a remuneration
scheme by generation

type.

Utilities providing telephone, gas, water,

Residential supply was prioritized over

internet, and other services are prohibited from other types of users.

suspending service for non-payment.

Brazil

Legislative Decree No.
6/2020

Law No. 14.052/2020

MP 998/2020

For the duration of

Provisional measure that reallocates

It introduced changes to the electricity sector
in three main areas: fines for lack of electricity
supply, renegotiation of hydrological risk, and
period to extend concession agreements. With
the approval of this Law, it is expected to solve
gridlocks caused by the generation scaling
factor (GSF) in the short-term energy market,

the pandemic state of
emergency, power cuts

are prohibited for some
consumer groups, such as
low-income consumers,
households with people who

financial resources in the electricity
sector to reduce energy costs.

depend on life-sustaining
electrical equipment, among
others.

Pursuant to Legislative
Decree No. 6/2020, this
period would be until the end
of 2020. However, starting
December 8, 2020, power
cuts due to non-payment or
energy supply may occur for
residential consumers and
for services and activities
considered essential when

restoring normal liquidations.

Senate Bill (PLS) 232/2016

Law No. 14.120 of March 1, 2021

New regulatory framework for the electricity

sector, approved by the Infrastructure
Commission, which paves the way for a
free energy market, with the possibility
for portability of electricity bills between
distributors.

Allocates resources to the electricity
sector to reduce electricity costs,
modifying the legal framework of the
electricity sector.

The measure also covers structural
reforms in the sector and adopts
measures to organize the nuclear
energy segment and conclude the
Angra 3 project.

consumers are revisited. Bill 1.182/20 Law No. 14.015/2020

Prohibits, for a period of 120 days, recording
individuals in credit restriction registries for
delinquent payment of debts incurred with
commerce or derived from public services
(water, energy) or banking services.

Breach of the measure subjects the offender
to sanctions provided for in the Consumer
Protection Code.

Prohibits cuts for missed payments on
Fridays, Saturdays, Sundays, holidays,
and the days before holidays.

Bill 3.851/2020 Normative Resolution No. 878, of

March 24, 2020

Establishes a set of actions to
guarantee the continuity of the
energy distribution service and to

Prohibits readjustments of electricity rates in
2021. According to the bill, rate adjustments
for the electricity sector will be prohibited until
January 2022. The result of the previous period's  protect consumers and concessionary
rate freeze cannot be passed on to consumers all employees in the midst of the Covid-19
at once this year and must be staggered over the pandemic.

next five years.
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Colombia
Country Guidelines 2020-2021 Regulatory Guidelines 2020-2021
Decrees/2020 Conpes 4023/2021 Coverage-Decree 099/21  Remuneration Methodolo-
517,798,574,581,437,399 gy - CREG 122/20
The Decrees established Seeks to create two million  Established policy Approved the variables
special interim regulatory jobs, strengthen support for guidelines to expand necessary to calculate
schemes deemed households and businesses, electricity coverage in the the income and charges
necessary to mitigate the recover economic growth in  National Interconnected associated with the
effects of the COVID-19 a sustainable and inclusive ~ System and in the Non- electricity distribution
emergency. manner, and guarantee Interconnected Zones. activity for the market
vaccination for 35 million served by the Company.
Colombians.
Transfer of Subsidy Payment of Subsidies -
Resources - Decree 399/20 Decree 1693/20
Given the deficit in Established payment

subsidies, this establisheda requirements, terms, and
more efficient mechanism conditions for subsidies

to provide sufficient accrued during 2020,
liquidity and ensure the pending payment, with
sustainability of the service  resources from public credit
rendered. operations.

2020 SUSTAINABILITY REPORT ENEL AMERICAS 43

@ BACK TO CONTENT

€ >



1 2 3
Business model and Our ESG Appendix
context performance

44 C"Cl

@ BACK TO CONTENT

& o =



Peru

In the context of the COVID-19 pandemic, the following regulations of particular relevance were published:

Supreme Decree No. 044-2020-PCM
and supplementary regulations.

Ministerial Resolution No.
128-2020-MINEM/DM

Ministerial Resolution No.
108-2020-MINAM

Declares a State of National
Emergency due to the COVID-19
outbreak, which has been extended
until March 31, 2021. The regulation
guarantees the continuity of
electricity services during the State of
Emergency.

Approved the "Sanitary Protocol for
the implementation of prevention
and response measures against
COVID-9 in the activities of the
Mining Subsector, the Hydrocarbons
Subsector, and the Electricity
Subsector”

Set forth the provisions for carrying
out field work in preparation of
baseline studies for environmental
management instruments.

Emergency Decree No. 035-2020

Emergency Decree No. 062-2020

Emergency Decree No. 074-2020

This decree, published April 3, allows
distribution companies to divide bills
up into 24 months that were issued in
March 2020 or that include any con-
sumption from during the state of na-
tional emergency. The State will cover
compensatory interests with resourc-
es from the Social Energy Inclusion
Fund. It also authorizes the suspen-
sion of meter reading and delivery of
physical receipts (the delivery of digital
receipts is authorized), suspends
in-person assistance in Customer
Service Centers, and authorizes billing
using the average consumption.

This decree, published May 28,
expanded the group of customers el-
igible to divide up their electric service
bills to include those with a consump-
tion of more than 100 kWh/month

and less than 300 kWh/month. In this
case, the standard establishes that the
division can be applied to bills from
May and to those including consump-
tion while the State of Emergency is in
force, with compensatory interest be-
ing partially subsidized by the State. In
addition, it extends the suspension of
compensations for non-compliances
with the Technical Standard of Quality
of Electric Services and the Technical
Standard of Quality of Rural Electric
Services for up to 60 calendar days af-
ter the end of the State of Emergency.

This decree, published June 27 within
the framework the National State of
Emergency, created the "Electricity
Bonus,” which is a subsidy that covers
consumption pending payment in

the period from March to December
2020 and that is not involved in a user
complaint process with consumption
of up to 125 kWh/month (subject to
conditions). This bonus will cover debts
up to PEN 160, and the resources will
be transferred directly to the distribu-
tion companies.
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6. DEFINING PRIORITIES

102-21 | 102-40 | 102-42 | 102-44

Acording to the context and evolution of the main
economic, environmental, social and governance variables,
Enel Américas annually defines the material issues for its
management, including the expectations of its stakeholders,
whom it also reviews, identifies and maps annually. To carry
out the process, the Company implements the methodology
developed by Enel, which is aligned with the international
standard AccountAbility AA 1000 APS (2018), the purpose

PROCESS FOR DETERMINING MATERIAL TOPICS
AND THEIR PRIORITIES

STAGES IN THE PROCESS OBJECTIVES

of which is to guide the organization in the strategic
management of the interaction with its business groups.
interest.

In accordance with the provisions of this standard and the
principles of inclusivity, materiality, responsiveness and
impact, Enel has defined a materiality analysis process
composed of five main phases, as shown below:

RESULTS

Identifying issues potentially relevant to
stakeholders and the company.

Identifying the issue %> Organizing issues hierarchically, from

general to particular.

Identifying the stakeholders relevant to

the company.
Identifying Stakeholders >

Organizing stakeholders hierarchically,
from general to particular.

L. L. Assigning a priority to stakeholders based
Assigning priorities to s on relevance to the company. Evaluating >
their level of influence, dependency and

stakeholders
tension.
Evaluating the priority

stakeholders
Evaluating the priority of

the issue to the company’s
strategy

Analyzing the results of stakeholder
of the issues assigned by engagement initiatives in order to evaluate > ON THE HORIZONTAL AXIS (X) OF
P> the priority that they assign to the

different material issues.

Evaluating the company'’s strategic
= positioning in material issues

= ISSUE TREE

%> STAKEHOLDER TREE

STAKEHOLDER TREE

>
E
=
(7]
=)
=
%)
>
M
™
]
w
]
=
o
=
[+ 4
o

POSITIONING THE MATERIAL ISSUE

THE MATERIALITY MATRIX

RELEVANCE

POSITIONING THE MATERIAL ISSUE
= ON THE VERTICAL AXIS (Y) OF THE
MATERIALITY MATRIX

PRINCIPLE OF

SUSTAINABILITY STRATEGY

Stakeholders

Enel Américas places stakeholders at the center of its
sustainable business strategy. The materiality analysis is
implemented through different stages, considering their
expectations. Understanding stakeholders' expectations
is a cornerstone of Enel Américas’ sustainability approach,
which primarily seeks to identify drivers that enable
sustainable, competitive, and safe energy models, as well
as develop innovative, comprehensive, and cutting-edge
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perspectives to anticipate events, manage risks, and seek
differentiation. The Company's commitment to sustain
continuous dialogue with these stakeholders is fundamental
in creating spaces for collaboration, development, and trust.

Good management and ongoing communication with
stakeholders contribute to:

e Improving risk and opportunity management.
e |dentifying relevant trends and issues at an early stage.
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e Enhancing credibility and trust, enabling synergies.

e Facilitating decision-making processes.

e Finding opportunities for improvement and business
opportunities.

Company managers are responsible for the ongoing
management of stakeholders.

In 2020, stakeholders were prioritized according to
their significance for the Company. Their priority was
determined together with the Company's different

Stakeholders
matrix of Enel Américas

Influence

business and corporate units and was based on two
criteria:

Dependence: groups or individuals who directly or indirectly
depend on the organization's activities, products, or
services and their associated duties.

Influence: groups and individuals that may have an impact
on the organization or strategic stakeholders for the
decision-making process.

Dependence

® Suppliers and Contractors
Our People
Customers

® The Media
Financial Community

e |nstitutions

e Business Community

e Civil Society and Local Communities

2020 SUSTAINABILITY REPORT ENEL AMERICAS 47

@ BACK TO CONTENT

e PAGE

-5



1 2 3
Business model and Our ESG Appendix
context performance

Starting with direct surveys of stakeholders and supplemented with secondary sources, priority topics are identified for each
stakeholder. In 2020, Enel Américas identified the following priorities for the Company's stakeholders, which are presented

collectively:

. 8
[9) .0
ke, 2=
2 S5 2
[} > ® > 2} Fy S o 4
Y= 2 5 < 5 8E g 2
®  LE S SE E 29 o g =8
2 £ 2 gE Z =5 3 5 o¢c
Topics @ 93 O i 8 < (SXe} b= o 38
Economic and financial value
creation . . . . . . . .
Sound governance and fair
corporate conduct ] [ ] o [ o o o [
Customer
focus o o o o o o [ [
Ecosystems
and platforms ([ o o o o o o o
Innovation and digital
transformation [ [ [ o o o o o
Energy
distribution { o o o o o o [
Decarbonization
of the energy mix o o o o o o o ([
Environmental
management o o o o o o o o
People management,
development and motivation [ ) o o o o o ([ o
Occupational health
and safety o o o o o o [ o
Sustainable
supply chain o o o o o o o o
Engaging local
communities o o o [ o o o o
@ Priority values from 4.3 to 4.9
@ Priority values from 3.6 to 4.2
@ Priority values from 2.8 to 2.5
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Communication channels

All Company activities are based on continuous interaction with its stakeholders through distinct communication channels

and procedures, which enable a thorough understanding of their needs and expectations. Additionally, the Company's Ethical

Channel® is available to all stakeholders.

In 2020, the Company used the following communication channels:

Communication Channel

Agents

Mobile App
Complaints channel
Web channel

Press releases
Direct contacts
Forums

Task force/Teams
Dedicated meetings
Investor Day
Cognitive Interviews
Intranet

Enel stores and
commercial offices

Newsletter
Business Magazine
Roadshow

Social media

Financial

community

Stakeholder category
= o
g E
2o > 8 " 8
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10 For more information consulting the chapter: Gobernance
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The Company shares corporate, educational, commercial, financial, sustainability, and customer service information

on various social media platforms (Twitter, Facebook, LinkedIn, and Instagram) to maintain smooth interaction with

its virtual communities, which became more relevant during the pandemic.

» ©®

@EnelArgentina @EnelArgentina Enel Américas @EnelArgentina Edesur
@OficialEdesur @EdesurArgentinaOficial Enel Argentina @edesur.oficial Enel Argentina
@EnelBrasil @EnelBrasil Edsur S.A. @EnelBrasil
@EnelClientesBR @EnelClientesBr Enel Brasil @CondensaEnergia
@CondensaEnergia @CondensaEnergia Condensa @EmgesaEnergia
@EmgesaEnergia @EmgesaEnergia Emgesa @EnelPeru
@EnelPeru @EnelPeru Enel Peru
Facebook LinkedIn YouTube Instagram Others
Views on
Impressions Followers Impressions Subscribers Videos Followers Interactions Fan/Followers  Impressions
Fans (Millions) (Millions) (Thousands) (Millions) (Thousands) (Millions) (Thousands) (Thousands) (Thousands) (Millions)
2020 16 370.9 3874 53 265 247 84.9 1304 3407 455
2019 1.3 1427 2275 6.7 11.1 8.2 418 105.9 278.0 677

Materiality matrix

102-44 | 102-46 | 102-47

Enel Américas uses the information it collects to build the
materiality matrix, which shows the topics that are a priority
for its stakeholders and, at the same time, strategic for the
Company. This matrix is presented to the Board of Directors
and the Directors' Committee, forming the basis for not only

defining the issues to be addressed in the Sustainability
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Report, which responds to stakeholder expectations, but
for also guiding the entire Company's work focuses. These
are reflected in the Enel Américas Sustainability Plan, which
is also framed by the challenges of the current context and
the SDGs.
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Materiality Matrix Enel Américas
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Priority of the issue for stakeholders

Innovation and digital transformation
Customer focus
People management, development and motivation
® Occupational health and safety
Sound governance and fair corporate conduct
® Energy distribution
® Ecosystems and platforms
® Economic and financial value creation
Environmental management
® Decarbonization of the energy mix
® Sustainable supply chain

® Engaging local communities
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Material topics

The highest priority topics are described below, although each of them and their associated risks are covered in each chapter

of the Enel Américas Sustainability Report.

GOOD HEALTH
AND WELL-BEING

e

Health and Safety: for Enel Américas and its stakeholders,
the occupational health and safety of employees,
contractors, and stakeholders in general is a priority for the
performance and continuity of service, which became more
relevant than ever during the pandemic. For this reason,
Enel Américas embraces best practices on governance,
strategy, and procedures to detect and prevent situations
that could jeopardize the safety and health of internal and
external workers.

INDUSTRY, INNOVATION
AND INFRASTRUCTURE

o

Energy distribution: the quality and reliability of the
electrical grid supply are key in a context of greater
electrification. Increased investment in digitalization and
maintenance is a priority to strengthen the resilience of
the grid, which is facing growing challenges from the
decentralization of generation.

QUALITY
EDUCATION

L1

Sound governance: Enel Américas has established rules,
models, and control mechanisms that govern the actions
of its employees under principles of integrity, both internally
and externally. This model of transparent conduct generates
trust among stakeholders, an aspect that is reflected in the
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Company's economic results as well as in its positioning in
the main sustainability indexes. For more information, refer
to the Governance section.

INDUSTRY, INNOVATION
AND INFRASTRUCTURE

o

Customer focus: the Company targets its business
strategy towards satisfying the needs of its customers,
placing quality relationships with them at the forefront of its
strategy. As meeting the needs of customers is paramount,
the evolution of technology has led the Company to provide
citizens with direct energy management tools, changing
the role of the consumer to a more proactive role as a

“prosumer.”

QUALITY
EDUCATION

L1

People management, development, and motivation: the
People Centricity strategy places Enel Américas employees
at the center. Their development and motivation are key to
the sustainable management of the company, especially in
the context of the energy transition. For more information,
refer to the People section.
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/. MAIN ESG RISKS OF ENEL

AMERICAS

102-29 | 102-30

Enel Américas, as part of the Enel Group, has committed
to contribute specifically to six of the 17 SDGs: Quality
Education (SDG 4), Affordable and Clean Energy (SDG 7),
Decent Work and Economic Growth (SDG 8), Industry,
Innovation, and Infrastructure (SDG 9), Sustainable Cities
and Communities (SDG 11), and Climate Action (SDG
13). This commitment arose from the definition of the
sustainable business model and, therefore, the SDGs
are incorporated into the company's strategic plan and
non-compliance with them poses a risk. The Company
contributes to the achievement of the other sustainable
development goals. The following diagram displays how
the different Sustainable Development Goals have been
integrated into the risk taxonomy defined by the Group.

Enel Américas has integrated these risks into its analyses
and maintains an active monitoring and predictive
measurement system to mitigate them. Furthermore, the
Company develops initiatives with local stakeholders,
especially in the case of water resource reduction, for
actions that generate a collective impact on the mitigation
of these risks.

Physical risks associated with climate change: these
are related to the onset of extreme weather conditions
or gradual but structural changes resulting from
them. Extreme events could expose Enel Américas to
some degree of prolonged unavailability of assets and
infrastructure, restoration costs, inconvenience to
customers, etc. Recurrent changes that impact electricity
demand and resources needed for generation are, for
example, drought and/or temperature increases, among
others.

The geographic and technological diversity used in
Generation and a good predictive measurement of climate
phenomena, allow us to mitigate and manage changes
associated with climate patterns.

Mitigations actions that Enel Américas’ distribution
companies are taking around their assets include
investments in the distribution network to strengthen

its resilience to these climate phenomena. All areas of
the Company are subject to ISO 14001 certification and,
by applying internationally recognized Environmental
Management Systems (EMS), potential sources of risk
are monitored so that any critical issue can be promptly
identified.

Risks in the transition towards a low-carbon economy:
may involve risks related to regulatory, political, legal,
technological, and market changes with a short, medium,
and long-term effect. Enel Américas’ competitive
advantage in managing these risks is that it belongs
to a Group operating in a more developed market that
can share good regulatory, technological, and market
practices, among others, anticipating trends and adapting
its business model to take advantage of opportunities
offered by the energy transition, which are described in
the Our ESG Performance .

Regarding the management of social risks, it is important

to note:

e Social conflicts with intensity that may jeopardize

the continuity of operations. To face these potential
impacts, Enel Américas has, in all the territories where
it operates, a strategy of continuous dialogue and the
presence of personnel dedicated to community and
stakeholder engagment, social investment focused
on local development, and structured Complaints and
Grievance Management systems, which are the tools
for mitigating conflicts related to operations.
Enel Américas has plans and processes in place to
manage situations in the event of contingencies. Aware
of the strategic role that electricity represents for the
countries, these plans prioritize uninterrupted delivery
of electricity to the system, customer electricity supply,
and employee safety.

¢ Risks linked to health and safety, for example, risks
caused by accidents with company personnel or
contractors. Enel Américas mitigates these risks by
promoting a culture based on safety, which includes
developing policies and including safety in processes
and training, among others.

2020 SUSTAINABILITY REPORT ENEL AMERICAS 53

@ BACK TO CONTENT

e PAGE

-5



1

Re

Our ESG
performance

Business model and
context

3
Appendix

Related to diversity and employee attraction and
retention in the context of the energy transition.
To meet these challenges, Enel Américas has a
diversity policy, along with a talent management and
promotion policy. The Company carries out different
initiatives dedicated to work-life balance and promotes
education and personal growth through scholarships
and courses.

garding the management of governance risks, it is

important to note:

Risks arising from unlawful conduct, including
corruption, lobbying, etc., by company personnel
or contractors, or from anti-competitive practices.
Enel Américas maintains an Internal Control and Risk
Management System based on legal and commercial
standards.

Human rights violations, risks that are detected through
due diligence processes, which are conducted annually
throughout Enel Américas’ value chain and subsidiaries
and across all operations. Action plans are developed
from the due diligence process to address identified
areas of vulnerability or impacts.

Additionally, the risk matrix includes emerging

transversal risks related to:

54

Personal data protection: in the era of digitalization and
market globalization, Enel Américas’ business strategy
has focused on accelerating the transformation process
towards a business model based on digital platforms,
through a data-driven and customer-centric approach,
which is being implemented throughout the entire value
chain. Enel Américas boasts a sizeable customer base
that has been increasing in the various countries where
itis present, reaching more than 25.6 million and with
more than 16.7 thousand people directly employed
by the Company. Consequently, Enel Américas’ new
business model requires managing a much larger
volume of personal data than in the past. This means
greater exposure to risks associated with processing
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personal data and increasingly stringent privacy
legislation worldwide. Some of the ways in which these
risks can occur include a breach of confidentiality; loss
of complete, accurate, current, and available personal
data of customers, employees, and third parties
(such as suppliers and contractors); and problems
in the systems' resilience, all of which could result in
sanctions, interruptions in operations or processes,
economic or financial losses, as well as reputational
damage. To manage and mitigate this risk, Enel Américas
has adopted a personal data governance model (Data
Protection Compliance Program) that assigns roles at all
levels of the companies in the Enel Group (including the
appointment of a Data Protection Officer ("DPQO"), the
adoption of digital tools for data mapping, an adequate
risk impact assessment and technical and organizational
security measures, among others).

Digitalization, IT efficiency, and service continuity:
Enel Américas is carrying out a digital transformation
for how it manages its entire value chain, developing
new business models and digitalizing processes,
integrating systems, and adopting new technologies.
A consequence of this digital transformation is
that Enel Group, in the various territories in which it
operates, is increasingly exposed to risks related to
the functioning of the information technology (IT)
systems implemented throughout the company, with
impacts on operational processes and activities that
could lead to service disruptions or data leaks and data
loss. To mitigate these risks, the Global Digital Solutions
(GDS) unit, which is responsible for leading the Group's
digital transformation, has set up an internal control
system that introduces control points throughout the
value chain. The GDS internal control system oversees
activities performed internally and those entrusted
to external associates and suppliers. In this way, Enel
Ameéricas is promoting the dissemination of a digital
culture to successfully achieve the digital transformation
and minimize the associated risks.
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For more information, review the Governance section of this Report and the 2020 Annual Report.

As shown in the following section, Enel Américas is committed to six Sustainable Development Goals (SDGs) through its

business strategy. The following it illustrates the connection between the six macro categories of the risk taxonomy, the
integration of ESG matters, and the SDGs.
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8. COMMITMENT TO THE
SUSTAINABLE DEVELOPMENT GOALS

Sustainability is at the core of the Company's business the sustainable business model. Therefore, its strategic

model. sustainable business plan is framed within the energy
transition, incorporating the SDG targets into the

In 2015, the United Nations adopted the Global Agenda investments of the business lines.

on Sustainable Development and associated Sustainable

Development Goals (SDGs) with the aim of meeting them Prioritized SDGS

by 2030. As such, the 17 SDGs have become a compass for

Enel Américas’ work and have strengthened its commitment

to an increasingly sustainable business model. e Quality Education (SDG 4).

e Affordable and clean energy (SDG 7).
Enel Américas has committed to contribute specifically e Decent work and economic growth (SDG 8).
to six of the 17 SDGs, without precluding the Company's e Industry, innovation, and infrastructure (SDG 9).
contribution to achieving all the objectives. Moreover, e Sustainable cities and communities (SDG 11).
commitment to the SDGs resulted from the definition of e Climate action (SDG 13).
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ENEL'S COMMITMENT TO THE SDGS
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9. SUSTAINABILITY STRATEGY AND
TARGETS

Sustainability Plan 2021-2023
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Following the analysis of the context and mega trends used
to identify the important ESG matters in the value chain, the
material topics were identified. This process considered
stakeholder expectations and the Company's strategic
aspects to define the path forward in each business line
and staff area, forming the Company's sustainability plan.
Sustainability, which is embodied in the company's strategic
plan, considers the energy transition to be a pillar of Enel
Ameéricas’ business strategy, anchored in the investment
plan.

Along with energy transition pillar, the sustainability strategy
includes a pillar dedicated to people, namely employees
and communities.

At the base of the plan, there are four cornerstones that
support all the development of the pillars: governance,
environmental sustainability, occupational health and safety,
and sustainable supply chain.

The plan also identifies the investment for its realization,
also considering growth accelerators, such as innovation,
digitization and circular economy, which are the basis and
accelerate the achievement of the other goals.

Finally, Enel Américas’ sustainability plan also considers
external essential factors that influence the Company's
business and its long-term sustainability. These factors are
represented in the energy and social strategies, the NDCs
within the environmental strategy, the guiding principles of
business and human rights, the Sustainable Development

Goals, stakeholder materiality, and the feedback that the
Company receives from the market through ESG analysts.

To achieve the plan’'s objectives and commitments, a series
of actions are designed throughout the value chain.

The following pages of this report present the results
obtained in 2020, corresponding to the implementation
of the 2020-2022 plan, which is geared at long-term
sustainable value creation, in four sections:

e Energy Transition, through the actions taken in relation
to zero-carbon ambition, electrification, digitalization,
and platforms.

° , which will address social issues
related to employee management and working with
the community, who are key partners in advancing a
just energy transition.

e Growth accelerators, which are related to the innovation
model that spans the entire business strategy, as well
as a circular economy approach, supported by a digital
and cybersecurity foundation that makes it feasible to
carry out the strategy.

e Finally, the four backbones underpinning the strategy
are described: a sustainable supply chain, occupational
health and safety, environmental management, and the
sound governance model.

Throughout this Report, each chapter will begin with a graph that presents the material topic to be addressed and the

priority with which it has in the Materiality Matrix, to which area of the Sustainability Plan the issue corresponds, the

Objectives of Sustainable Development to which the management of these matters aims, as well as the principles of the

Rights Policy Company humans that are addressed through this management.

Similarly, by means of a table, the Objectives outlined according to the Sustainability Plan 2020-2022 are presented,

the results achieved in the reported year and the objectives redefined or added in relation to the new horizon of the

Plan 2021-2023.
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10. VALUE CREATION

201-1

The ultimate goal of the sustainability plan is to create value for all the Company's stakeholders over the long term. The

following table shows the value created by Enel Américas regarding the consolidated results of its business areas for suppliers,

employees, capital providers (investors, shareholders, and financiers) and the government.

USS$ Million %  USS$ Million %

Revenue 12,656 100% 15,040 100%

Economic value generated (EVG)  gperational 12,193 96% 14,314 95%
Non-operational 463 4% 726 5%

Operating costs 9,722 7% 10,917 73%

Employee wages and benefits 418 3% 628 4%

Economic value distributed (EVD)  pgayments to providers of capital 1,826 14% 1812 12%
Financial expenses 768 6% 1,088 7%

Dividend payments 1,058 8% 724 5%

Government payments 567 4% 236 2%

Economic Value Retained (EVR) EVR = EVG - EVD 123 1% 1,447 1%

Operating revenue in 2020 fell by 14.8% to USS$S12,193 million
as compared to the previous year. The main reason for this
drop is the conversion of figures partially offset by higher
revenues from rate adjustments, mainly in Brazil, coupled
with a contraction in energy demand due to Covid-19.

Operating costs in 2020 fell by 10.9% to US$9,722 million as
compared to the previous year. The main decrease is due
to the conversion effect, partially offset by higher rates paid
for goods and services hired by the Company to carry out
its activities, mainly in Brazil.

Payments to the government include payments made in
each of the countries where the Company operates, none of
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which is a tax haven. Enel América's tax payments contribute
to the development of local economies. For further details
on the Company's tax contributions, visit https://www.
enelamericas.com/es/conocenos/a201910-transparencia-

fiscal-y-reporte.html.

Finally, the retained economic value amounted to US$123
million in 2020, a USS$1,324 million reduction explained by
the previously stated operational reasons and an increased
dividend payment to shareholders totaling US$334 million
as a result of improved profits from the previous fiscal year.

For more information, refer to the 2020 Annual Report.
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Long-term economic value creation

The value created by the sustainable business strategy can be seen in the economic indicators Enel Américas uses to evaluate

its performance.

2020 2019 2018
EBIDTA of low-carbon products and services (MMUSS) 2,836 3,510 2,954
CAPEX of low-carbon products and services (MMUSS) 1,318 1,486 1,542
Ratio CAPEX of low-carbon products and services to total (%) 93% 90% 89%

Performance in the different areas encompassing
sustainability, which are an integral part of Enel Américas’
business model, is seen in its presence in various globally
renowned indices, which include environmental, social, and
governance (ESG) variables. This allows traceability of the
Company's work and represents an opportunity to compare
its management, providing credibility and transparency to
investors, consumers, and stakeholders.

There is a clear link between sustainability and value
creation. By investing in environmentally and socially
sustainable projects, companies can maximize profits and

.I‘ -!u'
o

. wal I

minimize risks while simultaneously contributing to the
achievement of the Sustainable Development Goals (SDGs)
promoted by the United Nations.

In this way, sustainability indices and rankings are
instruments to measure the performance of any given
company in the ESG areas. Therefore, the ratings and
analyses performed by organizations specialized in these
matters are deemed to be a strategic tool to support
investors and identify risks and opportunities linked to
sustainability in their investment portfolio, aiding the
development of sustainable investment strategies.
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Main ESG indices and rankings in which Enel
Américas participates

S&P Dow Jones Index Enel Américas was included in all three categories in which it participates: Emerging Markets,

(DisI) Integrated Market of the Pacific Alliance (MILA), and Chile. The Company obtained 83 points, which
places it among the best companies worldwide, achieving scores higher than 90/100 in more than
60% of the criteria.

Sustainability In 2021, the Company was confirmed in The Sustainability Yearbook 2021 for the third consecutive
Yearbook 2021 year and was again distinguished within the Bronze Class for its excellent performance, ranking

between 5% and 10% of its industry's most sustainable companies worldwide.

FTSE4Good For the fourth consecutive year, Enel Américas was included in this ranking in the Emerging
Markets and Latin America categories, with a score of 3.8 points (Evaluation from 1 to 5 and 2.9
is the minimum score to be included). This index series (FTSE4Good) is designed to measure the
performance of companies demonstrating strong environmental, social, and governance (ESG)
practices.

Vigeo-Eiris For the fourth consecutive year, Enel Américas was included in the "Best Emerging Markets
Performers” ranking in the Vigeo-Eiris utilities sector, which includes the best-performing
companies in emerging markets with "best-in-class" approach. The Company scored 53 points.

MSCI ESG Indexes Enel Américas has received the AA rating since 2019, forming part of the various sustainability
stock market indices offered by this entity.

Sustainalytics Enel Américas was evaluated with a score of 27.4 points, ranking within the 18% of companies with
the lowest risk in the global electrical industry.

Corporate Knights Enel Américas was included in the 2021 Carbon Clean 200™ Ranking that includes the 200 largest
companies in the world ranked by revenue from clean sources. Enel Américas is ranked first in its
generation, transmission, and distribution industry.
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11. 2020 AWARDS

Enel Américas’ good management in 2020 earned the Company recognition from various organizations, the following are

among the most noteworthy:

Argentina

Eikon Awards

This 2020, the Company was presented with two Eikon
awards by Imagen magazine. The awards were given for
proper communication during the blackout in June 2019,
with the project " Voceros de la Oscuridad. El dia que se
apago la Argentina” and for communication while managing
Covid-19 in the first semester with the project "Vamos Por
Més." 22

PREMIO
WEPs

€= ganarganar

@ONU 27
MUJERES EX

WEPs Argentina Award “Companies by Women"”
Aims to encourage, value, and recognize the efforts of
companies that promote gender equality in workplace
culture and women's empowerment in Argentina, guided
by the Women's Empowerment Principles (WEPs).

Enel Argentina was among the 31 finalists this year.

22 Eikon Awards web site: https:/premioseikon.com/?s=edesur
23 Fundacom web site: https:/fundacom.lat/

PREMIOS FUNDACOM

Fundacom Awards

This award recognizes excellence and best practices
in public relations and organizational communication
in all its aspects, rewarding the best communication
projects produced and distributed in Spanish and/or
Portuguese around the world. The Company was a finalist
in the "External Campaign - Services" and "Social Media
Campaign” categories.”?®.

7

FORO ECUMENICO SOCIAL

Ecumenical Social Forum Award for Best Sustainability
Report

Awarded for the preparation of the 2019 Enel Argentina
Sustainability Report. More information can be found at
https://foroecumenico.com/premios/96-premio-al-mejor-

reporte-de-rse-de-la-argentina.
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Brazil

Sustainability and compliance

Pro-Ethics Company
The Office of the Comptroller General of the Federal

Government (CGU) awarded Enel Brasil with the Pro-Ethics
Company recognition. The initiative evaluates companies on
corruption and crime prevention within the scope of their
business activities over the last two years.

2020 Gallery of Notables
Nicola Cotugno, Country Manager, was selected for the 5th

Gallery of Notables in the Sustainability category, presented
by Money Report magazine.

XV Abrafac Award 2020
The Company was recognized with an award from the

Brazilian Facilities Association (Abrafac) in three categories:
Services, Social Responsibility and Sustainability, and
Technologies.

Epoca Negocios 360 Yearbook

In 2020, the Company was recognized in the Epoca
Negocios 360° Yearbook, one of the most important
awards in the country, which ranks the 300 best Brazilian
companies. In the Sustainability dimension, the Company
ranked 15th among the companies listed from all innovation
sectors.

Innovation Value Award

The Company was among the top five most innovative
companies in the country's electricity sector during 2020.
The award, granted by the newspaper Valor Econdmico,
seeks to encourage and recognize successful efforts in
innovation and innovation management practices at a
national level.

Innovates 2030 - Young SDG innovators

Enel Brasil was selected to participate in Inova 2030, a Global
Compact accelerator program aimed at young professionals
who want to solve a business challenge and contribute to
the achievement of the Sustainable Development Goals
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(SDGs). The selected project, set to be developed in
2021, includes a smart monitoring system with conscious
consumption and circular economy solutions to support
customers with difficulties in measuring energy costs.

People management

Top Employer Certification

The Company was certified as a Top Employer by the
Top Employers Institute for the third consecutive year.
The international certification assesses Human Resource
management practices and employee conditions within
organizations.

Operation and performance

Brazilian Asset Management Award

Once again, the Company was featured in 3 categories
at the Asset Management Meeting for Companies in the
Electricity Sector (Egaese): Life Cycle Activities, Strategic
Management, and Regulatory Impacts.

Abradee Award - Special Edition 2020
Due to new challenges in the electricity sector posed

by the pandemic, the Brazilian Association of Electricity
Distributors (Abradee) held a special edition of the Abradee
Award with representatives from all distributors, honoring
field teams and front-line employees who worked to safely
deliver quality power to customers.

Aberje Award - Southeast Region

Enel Distribucion Sao Paulo won the regional Aberje Award
in the Events category with the case "Urban Futurability:
The challenge of bringing the future to the present.” The
award aims to promote and publicize efforts and initiatives
in business communication around the country.

SA Customer Award

The SA Customer Award aims to recognize best practices
in customer relations in Brazil. Enel Distribuicdo Sao Paulo
took 2nd place in the "Leader in Strategy for Citizenship”
category for the distribution company's case "Transparency
and autonomy in the palm of your hand.”
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Colombia

Recognition of Good Practices for Sustainable

Development (Global Compact Network Colombia)

Emgesa and Codensa were recognized for their good
practices and commitment to the Sustainable Development
Goals through their projects "Cacao Effect” (SDG 8) and
"100% Cundinamarca” (SDG 7).

Women Economic Forum Latin America (WEF) organized

by the SHE IS Foundation
Codensa and Emgesa were recognized among 18 "lconic

companies creating a better world for all.”

Friendly Biz
Codensa and Emgesa received the Friendly Biz seal from

the Colombian LGBT Chamber of Commerce, becoming
the first companies in the Colombian energy sector with
LGBT-friendly business.

Biosecure Operations

The Colombian Institute of Technical Standards and
Certification (Icontec) awarded Enel Colombia with three
Biosecure Operations seals. These recognize the proper
management of the pandemic, transportation for work
crews, and the Communication Plan to educate and keep
workers and employees informed.

Recognition from the National Business Association of

Colombia (Andi) and Dinero magazine.
Enel Codensa and Emgesa were ranked in the Top 30 most

innovative companies in Colombia and Top 1 in employment
generation for their good labor practices.

Colombian Sustainability Award for Good Labor Practices:
award given by the Colombian Federation of Human
Management and the International Center for Social
Responsibility & Sustainability recognized Codensa for its
good labor practices during the COVID-19 pandemic.

Significant Experiences in Environmental and Social
Management of the Mining and Energy Sector Award
This year, the Ministry of Energy and Mining recognized Enel

Colombia for its environmental and social management in
line with SDG 8

Private Social Investment Index 2020 (PSIl): Enel Colombia
was ranked among the 25 companies with the best index
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Peru

NaLAS20

Enel Generacidn Peru and Enel Distribucion Perd received
1st and 3rd place, respectively, as Leading Companies in
Sustainability, placing them among the TOP3 participating
companies in 2020. These recognitions are given to
companies that truly stand out for their leadership in public
disclosure of information on sustainability.

\ | / Pert porlos
% "4 Objetivos de
S L5 Desarrollo

an Sostenible

This recognition seeks to spotlight exemplary projects that
align with one or more of the 17 Sustainable Development
Goals.

Enel Peru won 1st place in the Planet category, aimed
at projects taking urgent actions to address climate
change and whose main objective is to contribute to the
conservation and sustainable management of natural
resources. The winning project was "Articulating the private
efforts of companies that perceive value in the energy
supply generated from renewable resources.”

el EMpresa Segura’

Libre de Violencia y Discriminacién Contra la Mujer

<]i??fesa'
segura

In 2020, we renewed our commitment to the pursuit of a

more equitable and violence-free society. For this reason,
the Ministry of Women and Vulnerable Populations renewed
our status with the "Safe Company Free of Violence against
Women Seal." Enel Generacidn Pert and Enel Distribucidn
Peru received the highest category of this recognition, each
receiving the Gold Seal.

The Global Reporting Initiative is an organization that
enables organizations to be transparent and accountable
for their impacts through sustainability reporting standards.
Enel was awarded for the third consecutive year for involving
17 of its suppliers and training them in the publication of
their Sustainability Reports.

Empresa
Socialmente
Responsable

ESR

Enel Distribucion Perd and Enel Generacion Perd received
the Socially Responsible Company Distinction (DESR®
2019) developed by Peru 2021 and CEMEFI, recognized
for their ability to align their industrial strategy with the
Sustainable Development Goals (SDGs). In this new edition
of DESR® 2019, the framework evolved to promote
sustainability as the main cornerstone of business,
transcending Corporate Social Responsibility.
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Our ESG
performance

We have stepped up our efforts to tackle climate change

o
and decarbonization

® We pay close attention to the people who work for the
company and strive to advance the economic and social
growth of the local communities where we operate

® Innovation, Circular Economy, Digitalization, and
Cybersecurity are our growth accelerators

® Our sustainable business model is based on: a sustainable
supply chain, occupational health and safety, environmental
sustainability, and sound governance
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1. COMMITMENT TO THE FIGHT
AGAINST CLIMATE CHANGE

201-2

According to the World Meteorological Organization, the
average global temperature in 2020 was 1.2°C above pre-
industrial levels, making it was one of the three warmest
years on record. The last decade was the warmest in history,
clearly confirming global warming. Meanwhile, the United
Nations Environment Programme concluded in its Emissions
Gap Report 2020 that despite a dip in greenhouse gas
(GHG) emissions from the Covid-19 economic slowdown
(a reduction of about 7% is expected for 2020 compared
to 2019), the world is still heading for a catastrophic
temperature rise above 3°C this century—far beyond the
goals of the Paris Agreement. A sustainable and resilient
economic recovery from the pandemic, as envisioned
around the world, could cut projected greenhouse gas
emissions by around 25% and bring the planet close to the
2°C pathway, consistent with the global target. As a result,
this decade will be key to reversing the trend and ensuring
that the commitments established in the Paris Agreement
are met.

Given this context, it is essential to promote collaboration
between governments, companies, financial institutions, and
civil society, raising awareness on topics related to climate
change. Companies play a key role—they are responsible for
the majority of global emissions, but they also have a unique
ability to develop innovative solutions to contribute towards
reducing emissions on a large scale. The electricity sector
can work towards reducing emissions in energy production
and simultaneously promote the electrification of energy
demand to support the decarbonization of other industries
and services.
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As a signatory of the "Business Ambition for 1.5°C"
campaign promoted by the United Nations and other
institutions, the Enel Group is committed to establishing a
long-term goal to achieve net-zero emissions throughout
the value chain by 2050, in line with the criteria and
recommendations by the Science Based Targets initiative
(SBTi). As a result, Enel announced a new target in October
2020 for an 80% reduction in its direct greenhouse gas
emissions per kWheq by 2030, compared to a 2017 base
year. The updated commitment entails reducing the
Group's direct 2030 emissions to 82 gCO2eq/kWh from
125 gC0O2eq/kWh, which corresponds to the previous 70%
target announced in September 2019.

Fully aware of this challenge, Enel Américas has developed a
business model in line with the goals of the Paris Agreement
to keep the average increase in global temperature below
2°C compared with pre-industrial levels and to further limit
this increase to 1.5°C, in line with the Enel Group's strategy
and commitments.

To guarantee more transparent communication and
relationships with stakeholders, Enel Américas reports on
its operational activities in line with international standards
such as GRI (Global Reporting Initiative) and follows the
guidelines of the Enel Group, which reports SASB indicators
as well as the impact of climate risks according to the
recommendations of the Task Force on Climate-related
Financial Disclosures (TCFD).
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Stakeholder .
involvement in the fight
against climate change

Enel Américas encourages the participation of its main
stakeholders to increase their awareness and develop a
constructive dialogue that contributes towards creating
solutions that mitigate the impact of climate change and °
create value for both parties. The most important actions
carried out in 2020 include:

e Materiality analysis: climate change, in terms
of priority for stakeholders and Company
performance, has been one of the topics covered °
with all stakeholders and it is strongly considered in
sustainability planning and strategy development.

@ BACK TO CONTENT

€ >

Local communities: maintaining continuous
relationships with the communities surrounding the
operations offers a detailed view of the impacts of
climate change on urban and rural society. For this
reason, social investment is mainly dedicated to
initiatives that invite communities to be part of the
energy transition by implementing renewable energy
models and solutions based on nature or circular
economy.

Suppliers: workshops were held to communicate
the Company's strategy and commitment to the
fight against climate change, demonstrated by
incorporating sustainability factors into tender
processes to recognize suppliers that take action to
minimize social and environmental impacts.
Employees: activities to raise awareness on climate
change seek to promote the development of a
culture of innovation and entrepreneurship to solve
energy challenges. Events were mostly held on virtual
platforms, covering topics such as electrification,
decarbonization, digitalization, and urbanization.
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Financial community: corporate presentations °

communicate the Company's actions and concrete
advances that contribute to building low-carbon
economies and more sustainable cities.

Social networks: Enel Américas reinforces its
commitment to digital society by using subsidiary
social networks to promote responsible energy
consumption and raise public awareness on topics

related to climate change, including decarbonization,

the development of renewable energies,

electrification, and electric mobility.

Enel Américas' impact on climate change in 2020

CO, FREE PRODUCTION

15,48

0 tCO,eq
5 Avoided CO2 emissions
E from energy production
=
w Contribution towards the reduction of CO,
> emissions in other sectors through a zero
5 emissions energy mix.
o
-9
VALUE CHAIN
THERMAL PRODUCTION
Mill

" ~6.9
5 (tCO2eq) avoided
<
% Direct CO, emissions from electricity
o production (Scope 1).
=
'E Mill
) 0.06284
2 tCo,

Indirect emissions derived from the extraction

and transport of fuel, raw materials and waste.
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ELECTRICAL NETWORK DIGITALIZATION

thousand

94.6

end users with active
smart meters

By providing data in quasi-real time, smart
meters permit an efficient management of the

energy supply and demand, promoting informed
and sustainable consumption.

Service interruptions per client
(SAIFI)
A reliable and resilient network contributes to

the reduction of CO, emissions associated with
network losses.

DISTRIBUTION

ELECTRICITY NETWORK LOSSES

Mill

0.548

teq de CO,avoided

Indirect emissions associated with losses in
the electricity grid (Scope 2).
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ELECTRIFICATION OF THE ENERGY DEMAND
AND PROMOTION OF ENERGY EFFICIENCY

charging points

1,766

for electric mobility.

Contribution to the reduction of CO, emissions
in other sectors through the electrification of
consumption, including transport by promoting
electric mobility. Energy efficiency solutions
to reduce consumption (residential, city and
industry).

RETAIL

SALE OF RETAIL ELECTRICITY AND GAS

Mill

~5.2

teq de CO

2

Emissions associated with the use of electricity
sold on the retail market (Scope 3).
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Governance model to
tackle climate change

Enel Américas organizational and corporate governance
model defines specific tasks and responsibilities for the
Company’s main governance bodies, ensuring that risks and
opportunities related to climate change are suitably taken
into consideration during all important company decision-
making processes.

Corporate governance

Board of Directors

e |s responsible for examining and approving the
company's strategy, including the annual budget
and business plan, which incorporate the Company's
main objectives and actions in terms of the energy
transition and sustainability in general. In this way, it
steers investments towards low-emission economies
and tackling climate change, promoting a sustainable
business model that generates value in the long term.

e Plays a guiding role and assesses the adequacy of the
internal control and risk management system (referred
to as "ICRMS"), defining the type and level of risk
compatible with the strategic objectives of the company
and the Group, including risks related to climate change.

e The Board of Directors is supported in climate change
management by the Directors’ Committee when
required.

Directors' Committee

e Advises the Board in evaluating and making decisions
concerning sustainability, the performance of the
sustainability plan, which includes any issues related
to climate change, biodiversity, and circular economy,
and the dynamics of the Company's interactions with
stakeholders.

e Examines and analyzes the climate objectives defined in
the sustainability plan and the structure of the content
reported in the Sustainability Report, issuing a special
prior opinion to the Board of Directors.

General Manager

e Infulfilling all responsibilities for managing the Company,
the General Manager has defined a sustainable business
model by identifying a strategy for guiding the energy
transition towards a low-carbon model. Furthermore,
always within the scope of the assigned powers, the

General Manager manages the business activities
connected to Enel's commitment to the fight against
climate change.

e Reports to the Board of Directors on the activities
carried out when exercising the proxies, including
business activities aligned with the Company's
commitment to tackle climate change.

e He is also in charge of the ICRMS regarding the
management of company risks, including those related
to climate change.

Organizational Model

Enel Américas has a management team that assigns
responsibilities related to specific functions that contribute
towards guiding Enel's leadership in the energy transition.
Each area is responsible for managing the risks and
opportunities related to climate change in its area of
expertise:

® Responsible for consolidating the scenario analysis and
managing the strategic and financial planning process
aimed at promoting a sustainable business model by
placing the fight against climate change at the center
of its strategy.

e FEach business line is responsible for developing
activities tied to promoting renewable energy
generation by optimizing heat capacity and developing
the digitalization of the electricity grid and business
solutions that enable a low-carbon energy transition.

e The global service functions are responsible
for adopting sustainable criteria in supply chain
management and developing digital solutions to
promote the development of technologies enabling the
energy transition and better addressing climate change.

e Promote decarbonization and guide the energy
transition towards a low-carbon business model within
its areas of responsibility.

Incentives system concerning climate
change

The Company's remuneration policy includes several
mechanisms for progressing towards energy transition,
in particular:

e A variable short-term remuneration (MBO) that can
include objectives relative to the specific company
functions of each manager. For example, they can
include objectives related to the development of
renewable energies for managers within the generation
business line or objectives related to energy transition
solutions for those within Enel X.
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e Along-term variable remuneration for some managers
includes a quantitative climate objective.

Climate change scenarios

Enel Américas develops short, medium, and long-term
energy and financial macroeconomic scenarios to support
its strategic and industrial planning, investment evaluation,
and extraordinary corporate transactions. The role of
climate change in these scenarios is increasingly important
since it produces effects that can be analyzed in terms of:

e Acute events (heat waves, flooding, hurricanes, etc.)
and their potential impact on industrial assets.

e Chronic events related to structural changes in the
climate, such as trends in rising temperatures and sea
levels, etc., which can cause, for example, changes in the
output of plants and in electricity consumption profiles
in residential and commercial sectors.

e Transition Factors of various industrial and business
sectors towards a green economy characterized by a
decreasing level of greenhouse gas emissions.

Factors connected to future trends in climate variables (in
terms of acute and chronic events) define the "physical
scenario,” while factors associated with the transition
towards low-carbon economies define the "transition
scenario.” The scenarios are created with a systemic
perspective to ensure consistency between climate
projections and transition assumptions, which evaluate
identified events in the short, medium, and long term.

The adoption of these scenarios and their integration into
the Company's value chain takes the TCFD guidelines into
account, which are used in the assessment of risks and
opportunities related to climate change.

As a methodology to analyze scenarios, the Company
uses a platform approach, equipping itself with tools that
guarantee solid and accessible information. The process
that translates the scenarios into information for strategic
business decisions can be summarized in five steps:

1. Identification of events relevant for the business (for
example, impact on electricity demand due to extreme
weather events such as heat waves, heavy rains, or
snowstormes).

2. Development of links between climate change scenarios
and operational variables.

3. Identification of trends in climate events based on
scenario data (for example, intensity and frequency).

4. Impact calculation (for example, variation in margins,
damage to infrastructure, or budget planning).

5. Strategic actions: definition and implementation (for
example, resilience plans or capital allocation).

The physical climate scenario

The Intergovernmental Panel on Climate Change (IPCC) has
developed three scenarios on a global scale, characterized
by a specific emissions level called a representative
concentration pathway or RCP.

e Representative Concentration Pathway 2.6 (RCP2.6):
compatible with a global warming scenario of +1.5°C
above pre-industrial levels (1850-1900) by 2100 (IPCC
projects ~+1.6°C on average compared to the 1850-
1900 period, with a 78% probability of remaining below
+2°C) %8,

e Representative Concentration Pathway 4.5 (RCP4.5):
compatible with an intermediate scenario, which expects
an average temperature increase of approximately
2.4°C by 2100 compared to the 1850-1900 period. Enel
identified the RCP 4.5 scenario as the most appropriate
to represent the current global climate and policy
context and related transition scenarios. This scenario
projects global warming consistent with worldwide
temperature growth estimates that factor in current
and announced global policies 4.

¢ Representative Concentration Pathway 8.5 (RCP
8.5): compatible with a scenario where no particular
actions are taken to combat climate change, which was
identified as the "business as usual scenario” in 2019. In
this scenario, a global temperature increase of about
+4.3°C above pre-industrial levels is estimated for 2100

43 Reference: IPCC Fifth Assessment Report, Working Group 1, "Long-Term Climate Change: Projections, Commitments, and Irreversibility."
44 Reference: Climate Action Tracker thermometer, global warming estimates for 2100 considering the current "Pledges & Target” (updated December 2020).
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(certainly above 3°C and with a 62% probability > +4°C
according to IPCC estimates).

The Enel Group considers the RCP 8.5 scenario to be a
worst-case scenario and uses it to assess the effects of
physical phenomena in a context of extreme climate change,
but the Group considers it unlikely. The RCP 2.6 scenario is
used both for the assessment of physical phenomena and
for assessing an energy transition consistent with the most
ambitious mitigation targets.

In the RCP 8.5 climate projections, the Mediterranean and
Central/South America will suffer an impact in terms of
increased temperatures and a decline in precipitation.
These effects are likely to become more pronounced in
the second half of the century, with a trend increasing up
to 2100. In the RCP 2.6 scenario, the effects will be similar
but less intense, with the trend slowing in the second half
of the century, thereby producing a substantial differential
between the two scenarios in 2100.

The climate scenarios are global, therefore, in order to
determine their effects in the areas of relevance for the
Group, an initiative has been started with the Earth Sciences
Department of the International Centre for Theoretical
Physics (ICTP) in Trieste. As part of this collaboration, the
ICTP provides projections for the main climate variables
with a grid resolution ranging from ~ 12 km2 to ~ 100 km2
and a forecast horizon of 2030-2050. The main variables
considered are temperature, rainfall, snowfall, and solar
radiation.

The analyses performed in physical scenarios considered
chronic and other acute phenomena. Some of these
phenomena require an additional level of complexity, as they
depend not only on climatic trends but also on the specific
characteristics of the territory and require additional
modeling for their high-resolution representation. For this
reason, in addition to the climate scenarios provided by the
ICTP, the Group also uses natural hazard maps.

Brazil

Acute events: given the size of Brazil, significantly different
trends may be shown in different areas, so the analyses will
focus on areas of interest to the Enel Group. For example,
initial studies conducted in the state of Sdo Paulo show an
increase in heat waves. In Brazil, climate projections estimate
a more pronounced reduction in average precipitation in
the north, with extreme phenomena that will be analyzed
on a local scale. Based on the initial analyses, the number
of days with an extreme fire risk is likely to increase over
the historical average both in the RCP 8.5 scenario and
compared with the RCP 2.6 scenario, with greater severity in
the central-western and northeastern areas of the country.
As with the precipitation phenomenon, the fire risk will also
be analyzed in more depth on a local scale according to
the Group's needs.

Chronic events: the average annual temperature over the
2030-2050 period is expected to increase compared to
pre-industrial levels in every scenario. In particular, in the
RCP 8.5 scenario, the average temperature is expected to
increase ~1.6°C (min. +1.2; max. +2.1°C) over the 2030-2050
period compared to the 1850-1900 period. The RCP 4.5
scenario instead foresees an average increase of ~1.3°C
(min +1.0; max +1.7°C), while the RCP 2.6 scenario foresees
an average increase of ~1.1°C, with a range between +0.8
and 1.4°C. In terms of heating degree days (HDD) and
cooling degree days (CDD) compared to the 1990-2017
period, the 2030-2050 period went from a reduction in HDD
(-7%) and an increase in CDD (+13%) in the RCP 2.6 scenario
to HDD and CDD values of -27% and +31%, respectively, in
the RCP 8.5 scenario.
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PHYSICAL CLIMATE
SCENARIO BRAZIL
31%
22%
13%
-7% I
-17%

-27%

M Heating degree days (HDD)

The transition scenario

The transition scenario depicts the evolution of energy
production and consumption in various sectors in an
economic, social, and regulatory context consistent with
different trends in greenhouse gas (GHG) emissions and,
therefore, is related to RCP climate scenarios.

The scenarios used by the Enel Group around the world are
the result of a benchmark analysis of external scenarios
and currently known policy objectives. For the main
countries where the Group is present, it develops cohesive
transition scenarios using energy system models; when
internal models are not available, risks and opportunities
are evaluated by analyzing scenarios developed by third
parties, as described previously.
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The main assumptions considered when defining transition
scenarios concern:

e Local policies and regulatory measures to combat
climate change, such as measures to reduce
carbon dioxide emissions, increase energy efficiency,
decarbonize the electricity sector, and reduce oil
consumption.

Macroeconomic and energy context, in terms of,
for example, Gross Domestic Product, population, and
commodity prices, using international benchmarks such
as the International Energy Agency (IEA), Bloomberg New
Energy Finance (BNEF), and International Institute for
Applied Systems Analysis (IIASA), among others.

Evolution of technologies for generation, conversion,
and energy consumption, in terms of both technical
operating parameters and costs.

Using the transition scenario framework, the Group has
established impact analyses on risks and opportunities
related to climate change under two scenarios: an "inertial”
one (Reference), based mainly on current or announced
policies as well as on specific internal assumptions regarding
the evolution of specific variables of interest, and a more
ambitious one (Brighter Future) in line with reaching the
Paris targets, requiring more stringent actions for reducing
carbon dioxide emissions or increasing energy efficiency,
as well as the possible acceleration in cost reduction
for certain technologies. This second case involves an
incremental growth in electricity generation from renewable
sources as well as an increase in electricity demand due to
greater electrification of final consumption, mainly driven
by more ambitious objectives for energy efficiency and
decarbonization.

It holds true that if the countries with the highest emissions
do not adopt effective decarbonization policies, instead
remaining in inertial or pejorative scenarios, any particularly
ambitious transition trajectories defined on a local level
could coexist with worsening climate change scenarios

-5



compared to the Paris goals. In fact, the ambitions of
individual countries regarding mitigation actions are not
sufficient on their own to determine long-term emissions
trajectories and the resulting RCP pathways.

In preparing the transition scenarios pertaining to the
countries included in the analysis, the Enel Group has
equipped its companies with quantitative tools that
incorporate assumptions regarding the evolution of
policies, technologies, and other contextual variables to
produce projections for energy demand, electricity demand,
electricity generation, penetration of renewables and
electric vehicles, etc.

Once the medium and long-term transition scenarios have
been determined, the adopted scenario framework will
make it possible to analyze the long-term chronic physical
effects, which are locally determined by the included climate
pathways.

It is possible to quantify a country's individual service
demands by using integrated energy system models.

Therefore, this level of detail makes it possible to distinguish
the specific effects that temperature change can have on
energy requirements. Considering the entire time horizon
analyzed, reaching carbon neutrality faster in the more
ambitious Brighter Future scenario is more efficient and
electrified than the Reference scenario.

Strategy to tackle climate change

The sustainable strategy developed in recent years
and the integrated business model have allowed Enel
Américas to create value for all its stakeholders, seizing
the opportunities that emerge from the energy transition
and from climate action. To this end, the Company has so
far focused its actions on enabling network infrastructures
and implementing platform models, taking full advantage
of technological and digital evolution, which will favor
electrification and the development of new services for
customers. However, as a result of the Enel Green Power
Ameéricas merger, 6.8 MW of capacity will be added by
2023, totaling 18.1 MW with 73% renewable capacity.

Enel Américas, leading electric company in Central and South America

STRATEGIC
ACTIONS

GROWTH
IN RENEWABLES (GW)

CLEAR PATH TOWARDS ORGANIC

GROWTH

A SOLID PROJECT

PORTFOLIO
continued value creation.

6.8

ACCELERATE
POSITIONING [Ty

DIVERSIFY THE ASSET PORTFOLIO

through generation technology.

Additional
capacity

2023 NET INSTALLED CAPACITY
18.1GW

73%

RENEWABLE

2023

B Hydroelectric M 0il & Gas
B Renewable M Coal B ccaT
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2. THE FUTURE OF GENERATION

103-1 |103-2 | 103-3

o Priority ——e Sustainabilityplan —+SDG
13 Seox
Decarbonization of the The future of generation, electrification,
‘ energy matrix digital and platforms

Primary material topic: Decarbonization of the energy mix

How is it managed? Material topics

Enel Américas is committed to addressing the climate crisis through its business strategy. ® Renewable expansion and
Through the merger with Enel Green Power (EGP), Enel Américas will incorporate 6.8 MW by management

2023, with 73% of its generation expected to come from renewable sources. ®  Traditional technologies

®  Climate change adaptation
On the other hand, its gas-fired generation capacity provides flexibility and reliability to
the energy matrixes of the countries in which it currently operates during the process of
changing to renewable sources, which are more intermittent.

In addition, Enel Américas has been digitalizing its plants to operate them automatically
as well as combining various technologies for more efficient generation and greater
availability.

Importance of good management

The electricity sector's role as a catalyst for change is unquestionable, given its contribution to the reduction of global emissions and to
the virtuous circle in the economy, based on a renewable energy matrix.

Adequate management can avoid negative impacts on financial performance and help preserve stakeholder confidence in the ability
of business models to adapt to the drastic changes required by the climate emergency. In order to manage physical risks from changes
in weather patterns, the Company has a diversified portfolio, both in terms of geographic location and technologies. As for transition
risks, new business models are being introduced, leveraging digitalization, greater availability of lower-cost technology, and the circular
economy.
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Targets and challenges

SDG Activities/targets 2020-2022 Targets 2020 Results 2021-2023 Targets
13 Gm Increase in Renewable Capacity - - +6.8 GW
Material topic and principles of the Policy on Human Rights
P r‘k&r‘k
Respect for community rights 0

29 Task Force on Climate-related Financial Disclosures
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Growth in renewables energies

With the incorporation of Enel Green Power Américas, Enel Américas enters a new phase in renewable energies, incorporating
renewable power plants into the operations in Brazil, Colombia, Peru, Costa Rica, Guatemala, and Panama, beginning the

operation in the last three countries.

GROWTH PROFILE
IN THE FUTURE
Pre-trasaction Post-transaction
i~22 s
o
44% 27%
GW of installed capacity
I +70% ]
Enel Americas Strategic 56% 73%
Plan 2020-222 4,3 19,1 : :
R, : : . Renewable . Thermal
: i 3,6 : :
{113 11.3 ;
E +0% l i .
I Accelerate and facilitate
: : the descarbonization path
| Enel Américas Enel Américas | EGP Américas EGP Américas EGP Américas Renewable energy Extract synergies and minimize
i 2019 2020 in operation in construction post-transaction projects in portfolio : . . .
: i : operational and financial risk

More sustainable generation mix and
business model going forward

Over the next three years, this expansion plan will allow Enel Américas to add 6.8MW, with a generation of 60 TWh, or 40%

higher than current levels.

RENEWABLES TECHNOLOGIES,
OUR MAIN GROWING PLATFFORM

Installed capacity (GW) Net production (tWh)

+6.8 GW +23 TWh
+60% 1 T +49%
0.8 0.03 18.1 3
— . — 60
3.7 (0.05) 15 J— —
(1) (2
us [ 40
EGP Américas .
EGP Américas
2020 Wind Hydro Large  Thermal 2023 2020 Wind Hydro Large  Thermal 2023
Run river! Hydro

Runriver Hydro

1. EGP Américas has plant with hydro-run river capacity

80 ™\
@ BACK TO CONTENT C Cl

& o =



Contribution of
operational power
plants to the energy
transition process

Enel Américas’ acceleration of the energy transition is based
on a flexible generation mix, which consists of growing
generation from renewable sources as well as reducing
fossil fuel consumption. For this, the efficiency achieved
by investing in cutting-edge technology and, in particular,
digitalization and innovation, is essential for carrying out
the Company's sustainable growth strategy and addressing
climate change.

Operational Efficiency in Generation

Aiming to improve the operational efficiency of the
Company's generation plants and transform them into smart
plants, we seek to optimize and increase the flexibility of all
units and processes supported by digital transformation in
order to have a diversified matrix that meets energy needs
through a sustainable and integrated business model.

In a year marked by the pandemic, extraordinary
contingency plans were implemented to take care of

people’s health, major maintenance was rescheduled, and
digital tools were strengthened, such as the use of state-
of-the-art technology for remote inspections, control
platforms, and predictive maintenance, among others.

The following projects related to automation, operation and
maintenance, and digitalization stand out among the main
initiatives carried out in the Generation area during 2020.

Automation of the operation and
digitalization

Argentina

Plant Information (Pl) Platform: captures data in real-time
and compares the performance of different plants. This
improves operational intelligence, feeding all processes
and monitoring assets in real-time. The platform was
implemented in Enel Generacidn El Chocén and Arroyito
in 2020.

Contract Revolution in Central Costanera and Central
El Chocén Co.Re. (Contract Revolution) is a tool used to
digitize information for the processes in which different
suppliers interact. Suppliers shape their profile according
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to the needs of the contract, future hiring, and evaluations.
All the information is digitized to obtain authorization and
start operations in the plant. The supplier is granted remote,
secure, and segmented access to documentation. Based
on the concept of integration and mobility, this tool will be
integrated into the array of mobile digital tools to share
information and improve data quality.

Brazil

Project for ArcGIS implementation in hydroelectric
power plants: ArcGis is a global program for capturing,
storing, manipulating, analyzing, managing, and presenting
geographic data. It was first used in 2020 to analyze data
from Enel Brazil's various hydroelectric power plants,
allowing hydroelectric assets to be digitized and reducing
the execution times for plant activities.

SCADA level 3: A SCADA (Supervisory Control and Data
Acquisition) system is a software application designed
for remote process control and monitoring. In 2020, the
Company worked on the development of a supervision
system that integrates all SCADA systems and resources
needed to operate and supervise renewable generation
projects and future ventures.

The SCADA level 3 project is managed using the Agile
methodology, which has ensured the successful integration
of the new facilities since 2019. Its main benefits include
the integration of the operation, greater reliability in the
electrical system automation, reduced time for decision-
making, and greater data security. In 2020, it was
implemented in three plants: Fortaleza, Cachoeira Dourada,
and Volta Grande.

APR Digital: a digital tool for carrying out routine
inspections, risk analysis, and other documentation
required for simplified daily activities, which improves the
risk identification and management process and provides
better tracking of the necessary documentation. This tool,
which also works with contractors, digitizes documents
and forms and enables the measurement of deviations
by comparing scheduled and completed inspections with
electronic tracking of this information.
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Implementation of SIGGA Brizzo (Hydro) mobile
application: The SIGGA mobile application, which is certified
and integrated with SAP, was implemented in 2020, allowing
online and offline maintenance activities (work orders,
notes, measurements, records, equipment movement,
materials, and generation of forms). The implementation
of this application optimized work times, bypassing Internet
connection problems in the plants.

Colombia

Power plant automation and remote control-project: as
part of the progress made in this area in 2020, a series of
initiatives were carried out, including:

e Integration of the Salto, Laguneta, Limonar, and Dario
Valencia power plants into a single control center.

e Start of work to automate Cadena Pagua's first
generation group.

e Continued engineering, testing, and manufacturing
equipment for the automation and remote control of
the Bogota River power plant’s units.

SCADA system at the Dario Valencia plant: The SCADA
system was implemented for the Dario Valencia plantin a
virtual and high availability setting, leading to more efficient
management of the system'’s resources and increased
operational availability and reliability.

HyDEA-Plant Coordinator projects: in 2020, the Company
developed the model for the optimal distribution of
operating load between units at the El Quimbo and
Betania hydroelectric power plants. The project aims to
analyze efficiency in hydroelectric power plants, taking full
advantage of the potential offered by big data.

Update of the Pl data platform: The Plant Information
(Pl System) platform was updated in 2020, which allows
collecting, storing, viewing, analyzing, and sharing operating
data inside and outside the company. The information is
centralized within a single system, improving data availability
and quality to better monitor plants and power generation,
perform component analysis, and integrate this platform
with predictive systems and models for plant maintenance.
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Climate and hydrological analysis: the climate and
hydrological analysis of the Colombian energy mix is carried
out through an application based on a georeferenced
system. In 2020, the way of collecting, monitoring, and
presenting water information was optimized, making it
possible to generate risk scenarios and basin scenarios
with a physical and real-time overview of energy generation,
considering the water, energy, and macro-climatic indexes.

Peru

Automation of the hydroelectric power plants: the goal
of the project is to automate the hydroelectric power
plants, which are on average 50 years old. Units 1 and 2
of the Huinco Hydroelectric Power Plant were automated
in January 2020. The work plan had to be modified due
to the health emergency, focusing on engineering and
procuring supplies for the Huampani, Matucana, and Huinco
hydroelectric power plants.

App Proposal for automated scheduling of the transport
operating fleet: The project storyboard was created
using the Agile methodology. The goal is to streamline
work times when scheduling the use of the vehicle fleet
and easily manage requests for vehicles to be sent to the
plants. In 2020, the Company identified key parties and
carried out a detailed mapping of the process and the
areas involved, which enabled the creation of the app's
technical specifications and the presentation of proposals
for improving the process.

Industrial Monitoring & Facility Management App: this
tool was developed in 2020 to automate a new model
for contract management and supervision, optimizing
resources and focusing activities on information analysis
and traceability.

The application supplements the contract platform
(Contract Management) and service quality (HSEQ4U)
platform, allowing services to be integrated and controlled
efficiently through activity scheduling, contingency records,
incidents, and requests for additional operational activities,
allowing the supervisor, user, and contractor to interact in
real-time.

Remote Control "Stay at home": a tool was implemented
during the pandemic to remotely operate thermal power
plants from the operators’ homes, complying with the
system’s cybersecurity protocols.

In addition, as part of the digitalization and process
optimization strategy, feasibility and viability studies have
been carried out for the project to operate the thermal
units from a single point.

GoPro Hero camera application for virtual tours: the use
of GoPro cameras has made it possible to produce videos
of the plants in an easy and low-cost way, and it was one
of the most used digital initiatives in 2020. This audiovisual
equipment can record high-resolution virtual visits, which
are used to create tours to learn about the plants, provide
assistance on technical or safety issues, and finally, train
personnel remotely to prevent accidents and infections that
could occur at the facilities. In this way, virtual visits provide
fundamental support, mainly to the Health and Safety area
and the Operation and Maintenance area, also allowing the
quality verification of equipment and materials necessary
for business continuity.

Hydro Data Model: this initiative will allow the
implementation of best practices for maintenance within
the facilities by standardizing signals from Hydro technology
in the servers, thereby integrating new analysis and
predictive maintenance systems globally.

In 2020, the Company coded plant signals under the Hydro
Data Model corporate standard, with support from plant
operators and virtual training by the Technical Support team.

Pl System: the system was strengthened against cyber
attacks in 2020, improving the physical and virtual
infrastructure. Personnel was also trained on its proper
use to develop technological skills in Pl tools. This made it
possible to improve operational efficiency and reduce faults
through a joint effort with the Operation and Maintenance
area.

Dynamic 365 Remote Assist App: to protect social
distancing between workers, in line with Covid-19 directives,
we worked on tools to innovate the daily operational and
maintenance tasks of external personnel. As a result,
the Microsoft "Dynamics 365 Remote Assist” app was
implemented, which is available for all types of cell phones
and mitigated the risk transmission and exposure of workers
in the plants. This application enables remote supervision
of maintenance activities carried out by contractors in the
field, as it connects directly to the Teams platform via laptop
or cell phone.
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H in processes and equipment with Advanced Pattern
Advances in P auie

Recognition. Different modules are used to detect early

maintenance failures in rotating equipment with Spectral Vibration

Monitoring, and thermodynamic modeling can improve

. the overall performance of the plant. Advantages of the
Argentina ,
system include:

Workforce Costanera: continuous development tool that o
L o ) . e System and component performance monitoring that
is initially focused on assisting plant personnel in managing ) .
) ) . provides comparisons between actual and expected
notices and maintenance orders, which supports the
. . . . performance,
planning and scheduling, execution, and accounting of . o
) ] o . e System and component condition monitoring to detect
operational and maintenance activities. The tool consists ) . .
) o ) problems in sensors and equipment related to operation
of a mobile application that allows for quick and easy .
] ) ] ) ) . . and maintenance,
integration of information from notifications, shift leader ) ) ) )
e Historical data storage for field readings and calculated
logs, and work orders. |
values,

e Configuration tools for end users
Installation and implementation of EtaPRO at Central e Historical data filters to base trends on periods of
Dock Sud: EtaPRO offers technology for complete plant steady-state operation at specific loads.
monitoring. The main purpose is to detect anomalies
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Brazil

Smart Monitoring: the project aims to help predict faults
in the maintenance process, particularly in wind farms, by
providing real-time reports that allow maintenance to be
carried out with greater efficiency and speed. The design
allows for reduced failure detection time, increased useful
life of equipment, reduced costs, and reduced energy
unavailability. The system works by monitoring the assets
in real-time, sending a message to field employees through
the Telegram application to avoid untimely failures.

PREDIX: this is a software based on predictive analysis
through mathematical models for real-time observations.
It has been implemented in Brazilian plants and uses
the operating history of the main process variables
to predictively identify the ideal behavior of the plant,
detecting deviations and possible failure points in the
equipment.

Predictive maintenance through Artificial Intelligence: In
2020, Enel Brazil implemented an artificial intelligence tool
called Presagho. This tool allows predictive maintenance
of monitored plants to achieve operational and financial
efficiency.

EtaPRO: The EtaPRO predictive maintenance software has
been implemented to facilitate analysis, decision making,
and operational and maintenance actions to improve
operational efficiency. In 2020, the Company reached
milestones such as the collection of process variables,
units, and alarms, system App configuration, start-up and
commissioning tests, simulated start-up and deviation
correction, order backlog tracking, and equipment training.

Colombia

Generation plant maintenance: a single platform was
implemented to manage major maintenance at the plants,
providing a centralized view of all activities related to
scheduled plant maintenance.

Peru

Installation of vibration sensors: work was done in 2020
to implement an online vibration monitoring system, which
allows for early detection of possible faults and breaks in the
impellers (rotating part inside a conduit) to plan a prompt
intervention. The beginning of the project included training
on the platform to properly interpret and read the signals.

Heat exchanger: in 2020, the original heat exchanger was
replaced with one that increases the cooling efficiency of
the transformer in thermal power plants, reducing downtime
by increasing frequency and reducing maintenance times.
The expected benefits include a 50% reduction in water
consumption, down from 220 to 110 [t/min, as well as a
reduction in the temperature of the heat transformer,
improving its operability and useful life and optimizing
maintenance costs.

Predictive transformer platform with Al: seeks to
implement a system to evaluate transformers in power
substations. This assesses maintenance tests and
parameters in real-time as a support system that helps the
maintenance team make decisions, avoiding faults that
affect the production of the power plants.

Al will help analyze the large amount of data generated by

this equipment, supporting transformer management and
maintenance.
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3. NETWORK RESILIENCE AND
DIGITALIZATION

103-1 [103-2 | 103-3

o Priority ——e-Sustainability plan —e-SDG

g

. The future of generation, electrifica-
. Energy distribution tion, digital and platforms

Primary material topic: Energy distribution

How is it managed? Material topics

With the standing goal of improving the quality of supply for allcustomers, investmentplans ®  Network improvement and

are being developed to automate and digitalize the network, achieving greater reliability development.

and availability of the service. By incorporating new technologies that allow electricity grids ®  Networks operational management.
to be digitalized in both operation and maintenance processes, we enhance the availability,

resilience, and flexibility of the infrastructure in the face of increasing adverse climatic

phenomena and cybersecurity risks.

Importance of good management

The electricity distribution network provides current and future customers with access to electricity supply and—if itis clean, reliable, and
high quality—it becomes a driver of sustainable social development. Futhermore, in a world of greater electrification, the digitalization of
the grid is key to facilitating the transition from consumer to prosumer, an active role in the direct management of energy.

Therefore, in addition to being an enabler of the energy transition and facilitating changes in consumption, good management avoids
the risks of supply interruption, impact on corporate image, fines from regulatory entities, and damage to the distribution network,
among others.
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Targets and challenges

SDG Activities/targets Strategic Plan Targets 2020 Results 2021-2023 Targets
2020-2022

it SAIDI (min) 630 649 541

it SAIFI (no.) 55 52 54

prephifismnns Total loss _ 13% 11%

&3

Material topic and principles of the Policy on Human Rights

Respect for community rights ﬁ\&ﬁ

Privacy & communication
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To address the global trend of energy consumption
electrification, aligned with the Company's energy transition
process, it is important to have a solid infrastructure that
guarantees the quality of supply to the population in the
concession areas.

Strengthening this infrastructure requires implementing
new technologies, robust processes, and digitalization
across the operation, thus improving electrification and,
with it, support for the energy transition and new uses of
energy.

Enel Américas is continuously executing improvement plans
through network maintenance and modernization to reduce
the frequency and duration of service interruptions. This
also enables real-time monitoring, guaranteeing a rapid and
timely response to repair malfunctions and ensure optimal

energy supply.

Remote systems play a key role in this respect, allowing
operating plants to take the necessary actions to ensure
continuity of the electric service without affecting
consumers' quality of life or activities.
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Digitalization of the electricity network
Smart grid development
Improved supply quality and continuity

Expansion, modernization, and development of the
electricity grid

® Telecontrol and network automation

NETWORK DEVELOPMENT AND IMPROVEMENTS

® Operation and maintenance of the electricity grid

® Operational management of networks and associated
energy losses
NETWORK OPERATIONAL MANAGEMENT [ ] D|g|ta||zat|on of processes

® Contingency prevention and planning
® Ensuring service quality and continuity

® Asset resilience
ADAPTATION TO THE IMPACTS OF CLIMATE ® |mpact mitigation

R ® Adaptation to new climate scenarios

Actions taken for operational continuity during the pandemic

Thanks to a large deployment of employees, the adaptation of systems, and new ways of work, Enel Ameéricas’ achieved
operational continuity for its distribution subsidiaries, even as a large part of teams’ work consists of field work and
direct contact with the customer. The main actions taken were as follows:

Implementation of smartworking and shifts: the first step was to analyze which tasks could be carried out remotely
through teleworking. For services where this was not possible, Enel Américas established shifts with staggered entry
and exit times.

Workspace modification: common areas and workspaces in all company buildings were arranged to ensure social
distancing, in addition to the placement of notices, signs, and new movement paths.

Health precautions: in addition to the mandatory use of protective equipment, Enel Américas installed thermographic
cameras and used rapid PCR tests in buildings and operating facilities.

Work “cells": work cells were established for field visits. This facilitated employee traceability, allowing action to be
taken quickly in the event a possible case was detected.

Suspension of in-person readings: Enel Américas suspended on-site readings, replacing them with self-readings by
customers or calculating an average based on previous months.

Special safety protocols when meeting with customers: when in-person visits were resumed, special measures and
protocols were implemented, such as the use of airtight bags for document delivery, disinfection of objects before
and after use, and social distancing.
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Smart Grids

The digitalization of electricity grids is a pillar of the
business, incorporating new technologies and equipment
that enable a continuous supply and a greater capacity to
respond to incidents. This digitization is essential to visualize
data in real time, respond quickly to contingencies, and
promote responsible residential consumption. In 2020, Enel
Américas countries carried out the following initiatives:

In Argentina, initiatives to improve the quality of electricity
service have continued. 130 additional remote-control
devices were installed in 2020, allowing us to remotely open
and close the grid from the control center in order to quickly
isolate the section of the grid affected by a fault, benefiting
more than 270 thousand customers.

In Brazil, progress continued on the Telecontrole project
to automate the medium-voltage network, using remote
control equipment and a management system to remotely
supervise the network. Grid Blue Sky was also maintained,
which has improved the monitoring of power supply
interruptions for customers, reduced synchronization times
of distributer information, and improved remote assistance
with new tools made available to specialists in the field.

Also noteworthy is the digitalization of the Brasilandia,
[taqueruna, Bartira, and Vargem Grande electrical

substations, where new digital systems replaced old
protection systems to provide greater reliability and
flexibility to the system due to the increase of available
information and remote operations.

Meanwhile, Colombia launched the 3D power grid modeling
project in Codensa to implement a solution for capturing
and managing Lidar (Light Detection and Ranging) data. This
is a cloud of points used to create thermo-graphic images
that contribute to grid digitalization and are integrated
with other applications to analyze data through artificial
intelligence technologies.

Another initiative was remote metering and management for
large customers to efficiently manage resources and ensure
the delivery of information captured from point-to-point
metering equipment. It is currently reading approximately
8,000 meters, about 66% of the total number of meters for
large customers. 100% will be reached in the first quarter
of 2021.

The first digital substation was installed in Peru this year.
With this, the Company seeks to address the transformer
overload at the Huacho substation and to meet the
new power requirements in the area. As this is a digital
substation, it improves operational efficiency by providing
greater reliability to the system, which will meet the demand
and benefit 100,000 customers in the province of Huaura.

Remote-controlled equipment

200 JEECY 2018

Argentina 130 565 555

Brazil 23671 20,068 17449

Colombia 1,125 1,178 1,128

Peru 966 916 894
20
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Smart meters

As part of the grid digitalization, installing smart meters is
key to improving service because they provide the Company
and its customers with accurate, real-time information on
electricity consumption. With this information, people can
manage their electricity consumption and make appropriate
decisions to optimize it, such as energy-saving measures.
In addition, smart meters allow Enel Américas to remotely
manage electricity supply operations. Smart meter
installation is always accompanied by specific information
and awareness campaigns and the fleet will increase active
meters by 8% in 2020. One milestone was the approval to
develop 100% smart meters by Inmetro, Brazil's regulatory

agency, allowing a pilot project to install 1,000 devices in
Sao Paulo. In Colombia, the Engagement Plan was launched
to ascertain the real value that advanced metering has for
the end user. At the end of the year, the Minimum Viable
Product (MVP) was in execution, which reports weekly and
subsistence consumption and validates products. The
results indicate that the Company sent more than 3,300
messages to 537 customers selected for the study. From
a regulatory standpoint in Colombia, the findings of the
Company's pilot projects were presented to the Energy
and Gas Regulatory Commission (CREG), emphasizing
proper management of the social environment, technical
challenges, and changes in the structure of the electricity
market as a reference for the implementation of smart
meters nationwide.

200 JEENY 2018

Smart meters (in thousands) (*)

95 87 65

(*) Active meters excluding other technologies such as remote reading
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Preventive
improvements in
electrical grids

Each distribution subsidiary of Enel Américas has
maintenance programs aimed at properly preserving the
infrastructure required for distributing electricity in each
concession area, ensuring efficient use of resources and
an extension of the useful life of assets. It includes the
three types of high, medium, and low voltage power lines.
For these programs to operate efficiently, it is essential
to maintain close ties with the municipalities, properly
managing work permits, addressing the action plans issued
by authorities, and identifying the social needs that can be
covered in the maintenance plans.

Details of the projects carried out in 2020 are provided
below:

Argentina

1,346 projects were carried out in 2020 to meet new
supplies and power increases, of which 1,304 correspond
to low voltage and 42 to medium voltage. In addition, the
Company expanded and upgraded the distribution network
by 102 km for medium voltage and 103 km for low voltage.
Also, 253 transformer centers were inspected. Other
projects carried out are:

e Renovation of Reconquista-Nuevo Puerto 104 triple line

e Aysa Bernal high voltage delivery and measurement

e Glew substation expansion

e |Installation of a 150 MVA reserve transformer in the
Perito Moreno substation

Brazil

The projects include equipment replacement, improvements
in process efficiency, maintenance, and increased power,
among others, to improve the quality and continuity of

supply. The main projects are:

e Capacitor banks with MVAr injection into the system
e High voltage modernization plan
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e Predictive maintenance

e Varjota substation power increase

®* Improvements in the quality and continuity of supply
in Goias

Colombia

Different plans, programs, and projects were developed in
the Company's area of influence. The Company also sought
to strengthen the growth in demand and service coverage
under criteria of quality, reliability, and safety through its
management. 14 km of fiber optic cables were obsolete and
replaced in 2020. In addition, it connected the Compartir
and Portugal high voltage substations, integrating them
into the control center and the protection management
center. Furthermore, they Company participated in the
maneuvering of two high-voltage cable transfers for the
land development of the Metro and Transmilenio Avenida
68 projects.

Projects to improve the distribution
network

Construction of new high and medium voltage
substations.

Construction of new feeder circuits.

Redesign and replacement of medium-voltage
networks.

Installation of remote-controlled equipment in the
medium-voltage network.

Standardization of substations and high-voltage
networks.

Modernization of essential services in high and
medium-voltage substations.

Protection management in power substations.
Expansion of power substation capacity.

Forestry management.

Action plan and operational measures to control and/
or mitigate the impact of seasonal events such as
winter, summer, and winds.

Redesign and replacement of low-voltage networks.
Adaptation and replacement of infrastructure in
high-voltage lines, substations, and medium and
low-voltage networks.
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Peru

In 2020, much of the work carried out for operational efficiency was related to the 2021-2025 Transmission Plan, which
was approved by the regulatory body OSINERGMIN. This allows the Company to carry out various investment projects that
contribute to improving and maintaining the reliability of the electricity system.

Some of the projects that Enel Peru implemented in 2020 were:

e New transformer at Puente Piedra substation
e New Malvinas-Pershing Transmission Line
e Transformers change at Mirador substation

Small means of distributed generation

Distributed generation is the use of renewable sources, such as the sun, to generate electricity for self-consumption
and, in turn, inject surplus energy into the distribution grid. "Prosumers” (given that they produce and consume) inject
their surplus generation into the distribution grid at a regulated price, submitting the documents that correspond to
their connection contract model, whether they are residential or industrial customers.

(@)
(@]

Captures and converts Transforms electricity Use of energy used The surpluses that are not The meter generates
solar energy into electricity. from direct current during sunny hours. used become energy two figures, that of surplus
to alternating current. consumption from the network. and that of your consumption.

Contingency planning and prevention

Within the scope of the Crisis and Incident Management Policy, the Company has Contingency plans to respond quickly to
problems associated with the continuity of electricity supply.

STRATEGY TO FACE CONTINGENCIES

RATIONING SERVICE RECOVERY EMERGENCY
PLAN PLAN (SRP) OPERATIONAL PLAN

It allows reducing energy consumption Determines the actions and procedures It allows facing infrequent adverse

by rationing decrees issued by the approved by the CDEC-SIC to re- conditions that prevent normal
authority in the event of a prolonged establish the supply in the event of a distribution to users, such as in case of
energy deficit in the Central general failure of the electrical system heavy rains, windstorms and floods
Interconnected System (SIC) for the

company's strategy. ' ' '

ENSURE QUALITY AND CONTINUITY OF SERVICE
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In addition to the activities that are part of the usual quality,

maintenance, and contingency plans, changes were made

during the pandemic to networks supplying hospitals and

clinics, reinforcing preventive and predictive actions to avoid

supply interruption.

Argentina repowered the network for the field hospital

in the municipality of Ezeiza, which included constructing

an overhead medium voltage line and a new transformer

station and provided 15 heating units.

Planned
Number of MV network TS expansion

Technical Zone Projects (mts) LV network (mts) (unit)

Rio de la Plata 4 72.2 274 2
General Paz 1 - 202 -
Avellaneda Quilmes 26 447 3,051.20

Lomas de zamora 21 8273 1,622.00

Total 52 1,346.30 5,149.20 17
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In Brazil, Enel Distribucidn Rio de Janeiro provided 274 daily
teams for emergency assistance and a contingency plan for
adverse weather conditions. Meanwhile, Enel Distribucion
Sao Paulo has different teams according to alert level, with
260 emergency teams and 24 motorcyclists available on
normal days. Enel Distribucion Cearéd has the Summer Plan,
systematically designed to ensure the continuity of power
supply in case of abnormal events in the system, such as
weather events that increase the number of emergencies.
This plan runs from October to April, involving all key areas,
and anticipates the activation of extra resources through
the different alert levels. Enel Distribucion Goias increased
the number of emergency teams to 1,038, who support
maintenance activities and small projects.

Amid the lockdown in Colombia, Codensa restored service

to more than 156 thousand customers who were at home
and delinquent in payment of their energy service. In
addition, it focused on preventing third-party electrical
accidents on the electrical infrastructure, implementing
actions that reduced third-party fatal accidents by 13%
compared to 2019. Additionally, a maintenance plan was
established and put in place for the electricity grids that
supply hospitals, supporting the emergency field strategy
for Bogotd and Cundinamarca.

Enel Perd developed projects to support the increased load
in 14 public hospitals. These projects served to expand the
facilities of these clinical centers, support new equipment,
and enable the operation of oxygen plants.
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Electricity supply quality
and safety results
Euzs | £z

The Company continued developing several initiatives in
2020 to achieve operational excellence and ensure network
efficiency and supply continuity.

AVERAGE
SAIDI AMERICAS

7 747

2018 2019 2020

B Minutes

The continuity of electricity supply is measured by two main
indicators: the SAIDI (System Average Interruption Duration
Index), which represents the duration of an interruption
in minutes per customer over a twelve-month period, and
the SAIFI (System Average Interruption Frequency Index),
which represents the frequency of interruptions during
the same period.

AVERAGE
SAIFI AMERICAS

6.6
5.7
2018 2019 2020
B frequency of interruptions
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4. QUALITY OF SERVICE AND
CUSTOMER RELATIONS

103-1 [103-2 | 103-3

e Priority —e-Sustainability plan —+SDG

~

The future of generation, electrifica-
. Customer focus tion, digital and platforms

9 oiememon:

&3

Primary material topic: Customer Focus

How is it managed? Material topics

Decarbonization and decontamination, along with digitalization and decentralization, Capacity to meet customers' needs:
are the macro trends that companies in the electricity sector must now consider to ®  Affordability of tariffs and flexibility

understand the customer’s role in the evolution of the electricity consumption and service of payments

management system. ®  Product and services optimization
Technological evolution provides citizens with direct energy management tools, changing for vulnerable customer

the role of the consumer to a more proactive role as a "prosumer.” ®  Quality and promptness in

In this scenario, the customer is at the center of the business, and electric utilities’ commercial and technical assistance

competitiveness will be increasingly determined by an energy offering that meets the Quality of commercial offering
needs of an ever more interconnected society that is concerned with the quality of e Raising customer awareness on

service in terms of continuity, accessibility, equity, and—at the same time—environmental efficient energy use
attributes. ®  Quality in relationship with
To meet this demand, the Company has short-term plans to resolve matters surrounding customers

the improvement and upgrading of its infrastructure with more effective and efficient ®  Effective and fair communication
commercial assistance and problem solving, the implementation of cost-effectiveness ®  Quality and fairness in relationships
models, and the process of continuous improvement of digital channels. with customers

Importance of good management

The current competitiveness of companies in the electricity sector is linked to their performance in managing risks associated with
service management. According to Enel Américas’ internal analysis, it is fundamental to have a shared purpose throughout the Company,
focused on customer satisfaction.

The following have been evaluated as potential risks to the business: inefficient response to customers, lack of punctuality and timeliness
of the solutions provided, transparent management of complaints, and inequity in energy access. In the analysis, these risks are linked
to a loss of reputation and trust in the company, in addition to a loss of customers in a rapidly evolving market of consumers who will
have more decision-making power in energy purchase, consumption, and production.

If future needs are not anticipated, the resulting risk of such a situation is that the Company will not be able to take advantage of the
opportunities arising from the energy transition. For this reason, Enel Américas’ plan is geared towards initiatives that address these
risks by concentrating investment in networks and infrastructure, digitalization, and customer service quality to meet customer needs.
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Targets and challenges

ONGas s ran

€ Nimero de recibo

SDG Activities/targets 2020-2022 Strategic 2020 Results 2021-2023 Targets
Plan Targets
iy iS Number of customers 8.7 million 7.3 million 11.3 million
with App
&
[ ]=2[=555]
oot Number of customers 4.4 million 2.6 million 5.5 million

AND INFRASTRUGTURE

&

with e-Billing

Material topic and principles of the Policy on Human Rights

Respect for community rights

Privacy & communication

@ BACK TO CONTENT

& o =

2020 SUSTAINABILITY REPORT ENEL AMERICAS

929



1
Business model and Our ESG
context performance

3
Appendix

Customer centrality

Ensuring reliable, safe, and uninterrupted electricity service is the main goal of Enel Américas’ distribution subsidiaries. This

leadership is related not only to electricity supply, but also to placing the customer at the center, forming a basis for a good

relationship by listening to their requirements and responding adequately to their expectations.

Enel Américas and its subsidiaries provide truthful and complete information to their customers through simple, specific,

clear, and accessible documents. A transparent relationship with trust and proper treatment is fundamental for the continuity

of the Company and stronger stakeholder relationships.

Enel Américas' strategy for continuously improving accessibility and interaction with its customers is driven by various

practices, among them:

The development of new contact methods and communication channels.

Improvement of back-office processes.

The monitoring of complaints and enquiries to reduce response time and ensure proper management.

Analysis of reports to understand customer perception and any critical issues in progress, immediately taking appropriate

corrective actions without compromising overall customer satisfaction.

Continuous training for customer service teams.
Privacy of customer information.

Accompanying the health emergency is a profound social
and economic crisis, which has forced companies to assume
greater responsibilities, redefining their strategies to adapt
quickly to the current situation.

In this regard, Enel Américas has focused on maintaining
operational continuity and preserving the well-being of its
people as well as its suppliers, contractors, customers, and
communities, which translated into a heightened focus on
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the customer-centric strategy, developing an integrated
offering of services and solutions that goes beyond
delivering energy as a basic and essential commodity.

Given this, the pandemic posed a major challenge in
providing quality service, so new initiatives and projects
were introduced to support the most affected communities.
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Customer management during the pandemic

To deal with Covid-19's effect on the electric service, action plans were implemented to minimize the impact caused by

the pandemic’'s economic crisis on customers as well as focus on caring for people's health.

Meter reading was suspended in order to avoid physical contact, and self-reading was encouraged, along with proration

in installments of increased billing for non-reading, interest-free easy payment options, collection through recommended

agreements, and promotion of communication campaigns. These initiatives were developed by promoting the use of digital

channels in each of Enel Américas’ markets, communicating how to access them in a clear, transparent, and accessible

manner.

The main actions taken to respond to customer needs in a timely manner were as follows:

Teleworking for commercial office personnel.
Promotion of digital channels.

Easy payment options.

@ @ P

of non-payment and other segments.

Suspension of physical bill delivery to protect the health of contractor employees.

Creation of customer service teams dedicated to handling requests for easy payment options from customers at risk

6. Launch of campaigns through the website and social media, inviting customers to report their meter reading and take

advantage of the special payment conditions offered by the Company in Argentina and Brazil.

Solutions to social
emergencies

The health emergency that shaped 2020 has further
highlighted the importance of electric service as an essential
factor for human, social, and economic development,
with accessibility, quality, and equity as the attributes
determining the sustainability of the electricity supply.

The social phenomena of 2020 have been characterized
by an increase in precarious settlements in various urban
areas of the region, as well as an increase in economic
vulnerability for emerging social groups. Enel Américas and
its distribution subsidiaries positioned themselves as part
of the solution. From the beginning, they have accelerated
their inclusion projects, ensuring the prevention of electrical
risks for the families living in these sectors as well as for the
safety of the network and the supply for those who may be
impacted by the increase of informal connections.

In the same way, the Company has made special
agreements for all customers who found themselves with
limited ability to pay due to the loss of income, fulfilling—at
the same time—the Sustainable Development Goals (SDG): 7
(Affordable and Clean Energy) and 10 (Reduced Inequalities).
Throughout 2020, we continued to develop initiatives in
partnership with institutions, government, and civil society.

Easy payment options

Considering the economic situation of its customers, the
Company sought to make payment conditions more flexible
and granted greater payment options to those who faced
a decreased ability to pay due to loss of income.

In Argentina, the Company made existing payment plans
more flexible, giving customers the option for a payment
agreement to settle electricty supply debts, which could be
requested through remote service channels, such as the
virtual office, App, social media, and telephone line.

Depending on the balance due, customers could choose
to pay the debt in up to nine payments.
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Brazil offered a differentiated payment policy for defaulting
customers through the Negotiation Portal available on
the distributors’ websites and in the App. Customers
were able to simulate different forms of repayment and
choose the one that best suited their family budget to
facilitate payment in the face of the economic impact of
the pandemic, opting for interest-free installments. The
payment can be divided into up to eight installments on
the energy bills themselves or up to twelve installments on
the credit card. All dealings were conducted in a secure
environment, providing the customer with access to a Debt
Confession Term with full details of the conditions under
which payment was made.

In addition, Colombia deployed a wide range of options,
such as payment in interest-free installments of 24 to
36 months, according to the stratum. During this period,
interest on late payments was not charged to residential
customers who were late in paying their bills or who had
taken out financing. As established by the Bogotd Mayor's
Office, a 10% discount was granted on the May and June
energy bills 2020 for strata 1 to 4, as well as a prompt
payment discount of up to 10%.

It also enabled the option of a voluntary solidarity
contribution for users of strata 4, 5, and 6, as well as
commercial and industrial users to help other users meet
their obligation.

Futhermore, more than 8,200 residential customers in
strata 1, 2, and 3 were reconnected, ensuring their service
availability. Additionally, the Company did not suspend the
service to the most vulnerable residential customers in
Bogotd and Cundinamarca during April, May, June, and July.
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In Peru, payment options were granted automatically,
following those provided by the government for customers
with consumption of less than 300 kWh. The Company also
provided an option for online agreements so that customers
could independently manage their own agreement. The
online agreements seek to promote customer self-
management from the comfort of their home and, at the
same time, eliminate physical paperwork. Through this
method, customers choose how they wish to finance their
debt, paying the initial installment digitally or at any of
the more than 13,000 collection points available for this
purpose.

In 2020, 51,000 customers obtained online financing,

generating a management savings of USS 50,000.

Access for customers
with special
requirements

The health emergency has highlighted the importance of
electric service as an essential factor for human, social, and
economic development for the whole society. In this regard,
Enel Américas strengthened its support for customers who
required greater assistance in terms of accessibility and
easy payment options as well as specific products and
services to improve their quality of life.

In Argentina, an exclusive channel was set up to support the
population of elderly customers who were in mandatory
social isolation. This initiative consisted of creating a form
on the Company's web page for customers to enter their
customer number, contact information, and reason for
inquiry. They are then contacted by a Company volunteer
who will ask for details on the inquiry. With this information,
the case is analyzed, and the customer receives advice.

The impact of this program was measured through a survey
in the NPS (Net Promoter Score system), which is received
by customers once the inquiry has been resolved. The score
achieved is +35, which is considered a good evaluation in
terms of customer acceptance and satisfaction.
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Supporting seniors

To assist seniors in the digitalization of remote processes and inquiries, an exclusive channel was set up and
coordinated interdisciplinarily with various areas within the Company: Sustainability, Residential Customers, Marketing
and Customer Experience, Credit Management, People, and Organization.

The Company called for volunteers through its corporate volunteer program, who were trained to advise and follow

up on each case. Also, these employees were expected to have the necessary empathy to establish a relationship with
the seniors and accompany them in their procedures through digital channels. In the event that the case needed a
higher level of assistance, it was referred to the Market area for management and resolution. The main topics of inquiry
were how to apply for the Social Rate, available payment methods, use of the virtual office, virtual channels, change of
ownership, and how to read the bill, among others.

In addition, partnerships were formed by mapping senior citizen centers in the Company's area of influence. The
Company informed the centers about the initiative's details and shared information so that they could safely pass it on
to the seniors who visit the center. This activity was coordinated with 30 retiree centers in Edesur's concession area,
strengthening the partnership.

In 2020, the channel reached 2,584 customers in Argentina.
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To offer a better service to visually impaired customers,
Conta em Braile was implemented in Brazil, making this
format available and aiming to provide accessibility to the
electric bill for people with this disability. The braille invoice
is available and sent upon request, along with the regular
invoice.

Colombia signed a service contract in 2020 with e-Taxis, an
electric transport service specialized in the transportation
of medical equipment, which has several benefits, such as
a 24/7 service, delivery of batteries in approximately one
hour, and vehicles that do not emit polluting gases while
in operation. After restoring the service, the equipment is
scheduled to be picked up within 24 hours and the patient
receives support during the delivery and collection of the
batteries at their place of residence.

In Peru, the Company continued working with municipal
and regional authorities to develop the "More light, more
life" project, which aims to contribute to the well-being,
safety, and quality of life of families in the most vulnerable
areas of Lima where Enel provides access to electricity
service. Electricity is an essential service for the growth
of any society and, in this case, supplying energy to low-
income families helps to improve the quality of life by
providing access to means of communication, enabling the
generation of income, allowing children and young people to
study, and ensuring safety in the streets by having lighting,
etc.

The new infrastructure in Peru allowed electricity
projects in 59 settlements.

7,000 families with electricity in 2020.

Approximately 200,000 families since the program
began in 2005.
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Electro-dependent
management

Access to electricity for people who need to be connected
to a medical device requiring power to operate is a priority
for Enel Américas in its aim to meet the most urgent needs
of its customers. For this, it develops initiatives, some
together with governments and civil society organizations,
with the main objective of providing access and inclusion.

Standing out in Argentina is the continued support to
normalize household electricity connections for electro-
dependent customers. The Company's assistance seeks to
provide installation safety, obtain the installation certificate,
and subsequently install the Alternative Energy Source
(FAE), which provides self-suffiency in case of a service
outage. The electrical installations of 13 homes were also
normalized, with nine completed in 2020 and four in the
normalization process, benefiting 52 people.

The Energy Authority issued resolutions with the
purpose of creating a solidarity fund for Home
Adaptations for Electro-dependent Persons, which
finances tasks, construction, or modifications

related to electrical connection and safety from

the distribution line to the power supply of medical
equipment prescribed by a licensed physician, aiming
to guarantee quality access to electric energy. The
funds allocated to this account will come from the
fines received by electric companies in Argentina for

service, product, and/or commercial quality.
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Customer satisfaction

Enel Américas’ distribution subsidiaries evaluate their customers' perceptions of the quality of service and customer service
experience through various tools.

Brazil
The Perceived Quality Satisfaction Index (ISQP) calculated by the Brazilian Association of Electricity Distributors (ABRADEE)

is measured through a survey targeting different customer segments. The satisfaction survey is a statistically representative
sample survey, with a 95% confidence level that uses the CIER (Spanish acronym for Regional Energy Integration Commission)

methodology.
Year Enel Distribucion Rio de Enel Distribucién Cears Enel Enel Distribucion Sao
Janeiro Distribucion Goias ¥ Paulo @
2020 68.60% 70.90% 60.70% 66.50%
2019 60.30% 6750% 60.00% 69.70%
2018 70.40% 80.10% 66.30% 73.30%
2017 67.80% 83.80% 68.50% 74.90%

(1) Controlled by Enel since February 2017.
(2) Controlled by Enel since June 2018.

The satisfaction targets for 2020 were 74.3%, 82.5%, 73.1% and 77.8% for Enel Distribucién Rio, Enel Distribucion Ceara, Enel
Distribucion Goias, and Enel Distribucién Sdo Paulo.

The difference between the target and the satisfaction rate achieved is mainly due to the fact that the goal was proposed
and confirmed without considering the 2020 pandemic scenario. Rio and Ceara distributors showed growth, but not as great
as expected. On-site services were stopped and the work of the field team was affected.

In Enel Sao Paulo, for example, in addition to the pandemic, we had billing problems that led to the local media with great
impact.

Compared to the results obtained in 2019, the Electricity Invoice area of Enel Distribucion Ceara has grown by 7.5 p.p, mainly
due to the attributes of the Payment Locations and the expiration data of the accounts. Likewise, the Image area of the
company has grown 5.7 p.p, with significant growth for the Company.

In Enel Distribucion Goias, despite having remained stable with a growth of only 0.7 p.p, the Electricity Invoice area improved
8.5 p.p, while the Image area of the company with + 1.0 p.p. The remaining areas evaluated for presentation are within the
margin of error (Offer -1.0 p.p; Information and Communication -1.9 p.p; Service -2.4 p.p).

At Enel Distribucion Rio, there was Growth in all areas, with an emphasis on the Energy Supply area + 13.1 p.p and Company
Image + 11.0 p.p.

Finally, in Enel Distribucion Sao Paulo, the Information and Communication area is the area with the greatest impact, without
a rate of return, remaining at 12.0 pp compared to 2019, followed by the Image area of the Company with a retraction of 4.6.
It is worth mentioning that, in the same way, the Energy Supply area shows an improvement of 4.0 p.p.
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Colombia

Codensa conducted the satisfaction assessment
through the market research agency Target Insights.
This assessment calculates perceived quality customer
satisfaction (ISCAL) and groups the satisfaction into
dimensions of service quality, billing, customer service,
information and communication, and image.

ISCAL Results Codensa

Cundinamarca residential energy

The measurement was carried out remotely in 2020, seeking
to obtain the results faster and reducing the uncertainty of
the execution of the study given the context of COVID-19.

The assessment is based on a survey that statistically
represents the total residential customer base with a 95%
confidence level and a 4% margin of error at the general
level.

| 200 JERNE 2018 2017

58.7% 69.5% 66.5%

Bogoté residential energy

62.7% 73.2% 776%

The satisfaction goals for 2020 were: 58.7% Cundinamarca
residential and 62.7% Bogotd residential.

In 2020, performance in the residential sector was higher
than 2019 and above the year's goal, mainly because:

e The most important factor for the customer is quality
of supply, which increased satisfaction rates by +9.7
percentage points over the previous year. The customer
acknowledged the Company's investments to improve
the electricity grid.

® Inthe context of Covid-19, the customer has valued the
continuity of service, which allows a lifestyle centered
around the home.

e The customer acknowledged the Company's availability
and closeness throughout the Covid-19 pandemic,
offering options for agreements and digital payment
methods that are accessible to the market it serves.

e The availability of customer service channels during
the Covid-19 pandemic demonstrated the possibility
of customer service assistance through new digital
alternatives.

Peru

Generally, a residential customer satisfaction survey is
conducted annually in Peru. However, due to pandemic
restrictions, it was not possible to conduct the customer
satisfaction survey in person. A pilot survey was conducted
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virtually in 2020, but the level of customer response did
not reach the minimum threshold to consider the sample
as representative.

Complaint management

Enel Américas and its subsidiaries have various channels
available for customers to submit a complaint or request
information, such as email, a toll-free number, and website,
among others. Enel constantly monitors complaints
or feedback it receives to understand its customers’
perceptions and the critical issues reported to implement
the appropriate corrective actions.

Argentina

The back office was improved in 2020 to reduce

complain resolution response times from twelve to

five days.

Launch of Salesforce Care The Salesforce program was
launched to manage the Company's customer flow and
simplify the process through reduced activity management
times and improved efficiencies in operator activities,
attending requests, and collaborating between the users
of the system.

-5



Improvements in functionality of applications and digital channels.

Implementation of Push Notifications in the App to provide the customer with information such as bill due date,
scheduled outages, etc.

Improvements in the virtual office interface to make it easier for customers to understand the different functions offered.
Reduction in the number of clicks for functions, shortening the execution time in procedures and complaints.
Integration of the payment button in the virtual office and App for the public sector, allowing the invoice to be paid
without creating a user in both platforms.

New communication in messages sent through digital channels, achieving a warmer and friendlier relationship with
customers.

Continuous improvements in Ethical Hacking providing greater security to digital channels.

Creation of advertising campaigns that visualize and explain the flow of procedures in the virtual office (together with
the Communications department).

Voice of the Customer Program: sending a relationship survey and five transactional surveys: App, Web, commercial
offices, billing, call center.

New bill design, underway by the end of 2020.

New “customer centric” Interactive Voice Response (IVR), underway by the end of 2020.

Creation of Edesur's customer archetypes to understand their needs and unify their vision through a tool to design

experiences and services according to the expectations of the different customer segments.

Salesforce is a program that helps manage the Company's simulation, where a daily consultation is carried out in
customer flow and simplify the process in multiple ways: the same way as Abradee and used to define monthly

improvement action plans. The distribution companies
e Reduces activity management times. also share experiences and knowledge with each other to
e Improves efficiency of the operator's activities. reduce complaints and continuously increase customer
e |Improves handling of demand with increased satisfaction.

simultaneous caseload management.
-
e Improves collaboration between system users. Colombia

As a result of the pandemic and the Emergency Decrees

Brazil , )
issued by the National Government, there was an

increase in the number of complaints received through

Customer experience the management channel. To efficiently handle the

higher number of complaints, Artificial Intelligence tools

The customer experience area was created in 2019 to ) T
were implemented to strengthen modernization and

help and guide other areas in improving or innovating the )
. - ) ) transformation of the channel.
relationship with consumers. This area considers—based on

the continuous monitoring of processes—the performance o )
At the communications management level during 2020,

measured through specific tools and actions to achieve ) ) )
the written channel saw a 21% increase in cases over 2019.

maximum satisfaction and a good service experience. One L
The number of requests for re-billing increased by 14%.

example is the heatmap, which provides a geo-referenced . )
The following milestones of the year are featured:

evaluation of indicators to enable local action in the most
critical concession areas. Another is the Abradee Survey
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e Migration from RPA (RoBotic Process Automation) to
the UiPATH software platform for handling customer
requests, concerns, and complaints.

e Definition of functional requirements in Salesforce
written processes.

e PQR web filing process.

e Service and response to customers through email, a
channel which increased by 541% compared to 2019.

e New virtual channel of the Superintendency of
Residential Public Utilities.

* Implementation of PIN payment for unbanked customers
located in municipalities far from urban centers.

e Continued PQR service using new technologies.

On the other hand, in 2020, the authority inspection bodies
in Colombia submitted 4,352 requests to the Company
because of complaints filed by customers. 99.98% of these
requests were handled and answered within the legal
timeframes.

The State of Social, Ecological, and Economic Emergency
declared by Decree 417 of 2020 caused an increase in
complaints associated with residential energy consumption,
which represented the main reason for complaints at 24%
of the total.

Peru

In 2020, the number of complaints increased exponentially
over historical figures. These were mainly related to energy
consumption because in-person readings were suspended
during the quarantine period; consumption liquidations
were settled when they resumed. Given this situation, the
Company accelerated its efforts to automatize repetitive
manual tasks, such as issuing informational letters and
regulator rulings to respond to customers. Videos explaining
how the consumption was calculated were also produced
and published on social media, and Market representatives
used Facebook to solve online customer inquiries about
their complaints.

Robotic Process Automation (RPA) of complaints
Robotic Process Automation (RPA) was implemented in 2020
for the management of complaints, issuing informational
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letters and resolving complaints. Company sought to
improve its response to complaints by optimizing service
times and automating the process, achieving shorter
response times for legal deadlines.

Complaints increased during the pandemic, peaking at
34.6 thousand in July 2020, considerably higher than the
average 3.6 thousand recorded in 2019.

Given this situation, the Company accelerated its efforts
to automatize repetitive manual tasks, such as issuing
informational letters and regulator rulings to respond
to customers. This automation was backed by a robotic
system in August 2020. Following its implementation,
the effectiveness in October 2020 reached 70% for
informational letters and 83% for resolutions, resulting
in a more efficient and continuous process not limited by
operator capacity.

RPA Covered customers (months August-December 2020)

e Number of customers issued RPA informational letters:
52 thousand

e Number of customers issued RPA resolution letters:
46 thousand

e Number of customers with an RPA recorded disputed
balance: 5 thousand

Robotic Process Automation (RPA) for billing

RPA was also implemented to optimize the energy
consumption billing process, achieving improvements
such as:

e Reduced errors from manual processes and
consumption calculations.

e More time available to analyze reading and billing quality
and to identify and follow-up on atypical cases.

e Customers satisfied with their bills.

This application reads and verifies information to calculate
consumption, reducing the time of repetitive controls
through automation.

e Result: 1.5 fewer man-hours per day for a team of five
billing analysts.
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Transparent relationship
with customers

To address the challenges arising from the health

Prompt and effective commercial and
technical assistance

emergency, the Company's communication channels were
adapted to the new way of working from home, ensuring

a fluid and effective relationship between Enel Américas'’ : - )
o . ) Regarding specific channels for assistance on
distribution subsidiaries and their customers. Thanks to a ) : n :
) . o commercial and technical needs, Enel Américas
coordinated effort based on promoting digital channels, e S ) "
. distribution subsidiaries set up mechanisms to facilitate
various measures were successfully taken to meet the : - :
. o . . . this process through more efficient channels with less
growing needs of customers, in line with caring for their : :
exposure during the pandemic.

health and avoiding in-person contact in the commercial

offices.
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Digital channels such as the Virtual Office, Automatic
Payment, Pago Mis Cuentas, Link Pagos, Home Banking,
and Mercado Pago were enhanced to improve customer
access to Company information and procedures.

Additionally, several adjustments were made in this area
to maintain the continuity of remote customer service,
such as remote call center personnel, greater staffing for
virtual channels, commercial office personnel training
for the transition to virtual channels, reinforcement in
the back office to reduce response times for resolving
complaints (from twelve to five days), and an outbound
call campaign for customers who did not make initial
contact with the Company.

Meter reading estimation

Electric meter reading was categorized as non-essential
because of the pandemic, and customers' bills were
required to be estimated because of extraordinary
circumstances. Given this, the Ente Nacional Regulador
de la Electricidad (ENRE) established bill consumption
estimation based on the lowest consumption reading
for the same estimation period in the last three years.
A campaign was developed from this for customers to
measure their consumption and submit it online, avoiding
a costly payment once the meter reading was normalized
and avoiding a negative financial impact on households.
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Brazil

The Estamos Contigo, Incluso a Distancia campaign helped
to strengthen services for online payments, consumption
inquiries, self-reading of consumption, automatic payment,
donations, and consumption bills by e-mail, among others.
Payment options also were granted to customers to settle
their debts.

Conta Brazil

To avoid infections and protect the health of customers
and employees, the Company encouraged customers to
sign up for electricity bills via e-mail.

WhatsApp Offices

The WhatsApp channel was expanded to provide customer
service through a BOT. In three months, we were able to
balance service volume with a good level of customer
satisfaction. The requests that had usually been made in
person and were migrated to this new method were mainly
requests for new connections and change of ownership.

e Number of requests received (between April and
December 2020): 502,000

e Average time of 1st interaction: 5 minutes and 29
seconds

e Average service time: 46 minutes and 49 seconds

Scheduled services in commercial offices

To avoid crowds at the door of the commercial offices
and reduce the flow of customers in the stores, they were
given the option to schedule appointments at the in-person
assistance offices.

e Customers assisted: 177,000

e Percentage of total assistance scheduled: 52%.

e Stores with scheduling: 42, equivalent to 69%.

e Average in-store wait time: 1 minute and 42 seconds
(10 minutes less than 2019).
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Colombia

Digital customer service through social media

To expand customer service channels, the Company
provided options for how the customer would like to
be assisted, avoiding travel, reducing service times,
and self-managing their inquiries. The existing digital
channels (App and One Hub) were strengthened and new
channels (Whatsapp, Facebook Messenger and Chatweb)
were implemented to enhance digital customer service.
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Social media is managed under a one hundred percent
omnichannel platform, which is a communicational tool
that provides information on customer interactions
across all social media networks, thereby strengthening
the responsiveness of the Company's customer service
representatives.

With more than 1,400 people from parther companies
working and caring for themselves at home, Codensa
resolved an average of nearly three million transactions
per month through its digital channels.
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Peru

Digital statement

In 2020, the Company began enrolling customers to have

their invoices sent electronically, eliminating the use of

paper.

e 365,000 customers receiving digital and physical
statements at the end of 2020

e 1,600 customers without a physical statement since
October 2020

Landing page

The pandemic made it impossible to carry out some
activities, including distributing statements. In view of this,
an option was designed and implemented on the website
for customers to view and download their most recent
statement by simply entering their customer number in a
quick and straightforward manner.

e Total website visitors: 4,476,189
e Unique website visitors: 1,924,669

Remote Call Center

To ensure the safety of the company's call center staff, more
than 300 people were allowed to work remotely, handling
all the actions that were previously performed from the
call center provider's site. Through this, it was possible to
maintain the continuity of 24/7 customer service.

Staff continued to work in this way at the end of 2020,
handling tasks such as comprehensive telephone
assistance, back office management, support via social
media, and complaint management, among others.

e Average 310,000 calls per month processed by the call
center in 2020.

Payment channels

Customers were provided with options to pay their
electricity bill through different payment channels, such
as the Company's website or App via banks, or in person
at places such as grocery stores and neighborhood
pharmacies.
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The bill collection was processed via electronic wallets that
allow payments to be made from the BIM mobile application,
which is different from the bank's application.

e 13,000 payment points in 2020 (compared to 8,000 in
2019).

Enel Business WhatsApp

To encourage self-service and improve satisfaction
within the Large Customers and Institutions segment, the
Company implemented cell phone messages for direct
contact with the Company or self-management of customer
inquiries. This channel allows its customers to check their
latest statements, debt, payment locations, and report
power outages.

e 1600 customer inquiries answered in the last four
months.
e 419 statement downloads.

e 128 emergencies logged.

-5



A transparent relationship with customers

418-1

Fostering a transparent and quality relationship with
customers is essential for their satisfaction with the
service provided. In Enel Américas’ various subsidiares,
in accordance with its Code of Ethics, all contracts,
communications, and advertising must be:

e Clear and simple, written in language that is as close as
possible to that normally used by them.

e Compliant with current regulations, without resorting
to illegal or unethical practices.

e Complete, without neglecting any information needed
by the customer to make a decision.

e Accessible to the customer.

For communication with customers to be truly transparent
and of the highest quality, the Company is committed to
ensuring that any cultural, linguistic, illiteracy, or disability
barriers do not affect equal access to information.

Enel Américas and its subsidiaries comply with the customer
privacy regulations of each country where they operate.
For this reason, the Company has appointed a Personal
Data Protection Officer (DPO) for each country, in addition
to the Enel Group officer, to guarantee full respect for the
privacy of all individuals with whom it interacts. In addition, it
is committed to ensuring that all suppliers and contractors
that could use the private data of customers comply
with the customer privacy regulations. For the latter, the
Company includes specific clauses in its contracts with
partners, requiring them to use personal data securely and
respectfully.

In 2020, Enel Américas had 1 confirmed loss of customer
data. Additionally, it received 388 formal complaints from
customers and 45 regulatory entities.

In November, Enel Distribucion Sao Paulo logged a security
incident related to the personal data of some customers.
The company immediately activated its security protocols
and took actions to mitigate the impacts of the incident. In
parallel, the company informed the competent authorities of
the data breach and notified customers with personal data
involved in the incident, in accordance with the Company's
commitment to transparency and in line with Brazilian
Personal Data Protection legislation - Law No. 13.709/18.

Enel Brasil proactively notified the two regulatory agencies
responsible for the incident, ANPD (National Data Protection
Authority) and Aneel (National Electric Energy Agency), who
subsequently requested additional information, involving
the Data Protection Office and Regulation areas. Enel is in
meetings to clarify the issue.

In 2020, there are no substantiated claims records received
about violations of customer privacy in Argentina, Colombia
and Peru

The duties of the Personal Data Protection Officer (DPO)

for each country are to:

1. Monitor the evolution of privacy/data protection laws.

2. Ensure privacy/data protection compliance, providing
related legal assistance.

3. Assist in the processing of data relevant for the data
protection risk assessment and related mitigation
activities through appropriate technical and
organizational measures.

4. Assist in managing National Data Protection Authority
inquiries and relations.

Enel Américas and its subsidiaries strongly condemn criminal acts related to information security, therefore we always
identify the causes to permanently improve our internal controls.

We also have a global Privacy Policy as well as internal policies regarding information security and data processing.

As preventive measures, we have a cyber emergency readiness team, responsible for preventing and managing cybersecurity
incidents; we offer training conducted by our Information Security and Data Protection Office; in addition to disseminating
the topic in general communications to employees and including a data protection clause in contracts with partners /

suppliers, among other actions.

Customer data is used solely for business purposes. If it is decided to use the data for another purpose, the client's
consent will be requested in advance.
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5. ECOSYSTEMS AND PLATFORMS

103-1 |103-2 | 103-3

* Priority — e Sustainabilityplan —+-SDG

g

The future of generation, electrifica-
tion, digital and platforms

Ecosystems
and platforms

Primary material topic: Ecosystems and platforms

9 i W11 13 foo

How is it managed?

Material topics

Enel Américas uses a model based on networks, retail, and platforms through Enel X to
offer energy efficiency services leveraged on innovation, digitalization, and the application
of the circular economy.

Enel X aspires to change consumption paradigms and energy management, aiming to
meet the requirements of people, companies, and cities in their transformation process
by providing flexible solutions with sustainable services in infrastructure and mobility and
contributing to low-carbon economies and cities.

New technologies and solutions for
homes.

New technologies and solutions for
cities.

New technologies and solutions for
industries.

Electric mobility.

Importance of good management

Progressing towards a low-carbon economy is a challenge that also presents business opportunities as consumer preferences change
and technological advances enable it. Consolidating the service offerings allows addressing market-related climate change transition
risks while allowing synergies by having a broad distribution customer base and renewable capacity.
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Targets and challenges
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SDG Activities/targets 2020-2022 Strategic 2020 Results Targets
Plan Targets 2021-2023
b Public and private 4,709 1,766 7,367
& charging points
e Electric buses 1,694 120 2,812
fropaifhei Lighting points installed 1141 836 1,213
& (thousands)
e O [ B Demand Response (MW) 180 14 250
INDUSTRY, INNOVATION -I CLIMATE Storage (MW) 13 0 15

AND INFRASTRUCTURE

2

ACTION

4

Material topic and principles of the Policy on Human Rights

Respect for community rights

Privacy & communication
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?
What IS Enel X - digital platforms and low-carbon services. Enel X delivers

an integrated service to each client, which requires having

As part of the Company’s commitment to the reduction the ability to adapt and react quickly to satisfy the needs of
of carbon emissions, the Enel Group has integrated new people, cities, and companies with simple solutions.
products and services into its portfolio through Enel X. The

goal is to satisfy the needs of cities, companies, and people, Enel X encourages its clients to participate by shifting its
offering integrated, innovative, sustainable, and digital focus from offering products to offering integrated services.
solutions that seek to promote conscious and efficient To do so, it has defined four strategic pillars that put this
energy consumption in the countries where Enel Américas new approach into practice: e-Mobility, e-Home, e-City,
operates. Specifically, Enel X solutions allow clients to e-Industries, and Financial Services, which facilitates access
transform their energy use into new opportunities through to financing solutions.
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E-Home E-Mobility

It enables households to increase the level of Enel X allows people, cities and companies to
comfort and efficiency of their daily activities, participate in the transformation of electric mobility.
producing best-in-class electrification technology =~ Through the development and expansion of the

and having digital offerings through the provision of  infrastructure for electric vehicles, and in partners-
services. At the same time, it offers an ecosystem of  hip with public and private entities, an experience is
home products along with installation, maintenance ~ Provided for all drivers and complete offerings,

and support services, insurance and payment through full access to smart charging solutions at
solutions. In addition, it provides affordable electric ~ home, office and on the road and payment flexibility
vehicle and car-to-grid integration technology for and affordable electric vehicles for the people.
people. Electric public mobility infrastructure made up of

vehicle fleets and charging stations.

o]

E-Industries

It gives companies the
possibility of accessing
sustainable growth,
supporting them in their
energy transition and
development of energy
infrastructure, creating
new sources of income and
solutions for smart
companies, and promoting
circularity models through an
ecosystem of offers such as:
services consulting and flexibility,
power generation and intelligent
distribution and management solutions, among
others. Notable, for example, are innovation in
promoting electrification, digitization and
decarbonization.

E-City

It enables authorities to make

megacities safer, more livable
and sustainable, by providing
an ecosystem of electrified and
digitized urban infrastructure,
combined with innovative
solutions to reduce pollution,
increase safety and improve public
transport. Equally relevant are the
electric public mobility systems made up of

vehicle fleets and charging stations managed by

the city. It also offers a big data platform, thanks to
the broadest and most synergistic set of services
that takes advantage of leading technologies and
allows cities' strategic investments to be predicta-

‘/:l ble, optimized and manageable.

Financial Services

It enables technological development and improves quality of life, radically simplifying clients’ financial
processes and offering monetary services to a wider audience.

cnel X
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' E-Mobility

Target audiences:
- Vehicle owners

- Fleet operators and owners corporate
electricity companies, car dealers,
owners or managers of parking lots
(hotels, retailers, real estate agencies,
shopping centers, etc.)

- Public transport fleet operators.

Featured e-Mobility projects

Alliances with top automakers

Enel X has signed several agreements with major
automakers, such as Volvo, Nissan, Jaguar, Land Rover,
and Mercedez Benz, to provide and install charging
infrastructure for electric vehicle owners and promote the
Enel X business model in Argentina, Brazil, Colombia, and
Peru.

Smart charging systems in Latin America

Enel X offers smart charging systems that rely on cutting-
edge technology, allowing Enel X customers to manage
and improve their electricity consumption and costs. They
also make it possible to have better scalability in terms
of the number of chargers because the equipment may
be adjusted to use existing distribution infrastructure
in buildings or condominiums, providing smart charging
systems and equipment that can be managed remotely.

1,766 charging points (public and private) had been installed
at the end of 2020, and they are equipped with digital
platforms for users to manage them. The Company has

INDUSTRY, INNOVATION SUS CITIES 13 CLIMATE
AND INFRASTRUCTURE ACTION

&3 O

Strategic Alliances:

- Public transport operators to electrify
fleets, either by delivering vehicles and / or
cargo terminals.

-Municipalities that allow the installation of
charging infrastructure.

- Vehicle dealers and dealers to supply, install
and maintain chargers for end customers.

also made progress in implementing Juice Pass apps, which
allow electric vehicle customers to easily find a charger,
manage, and pay for their recharges.

One example of a public-private infrastructure project
was the creation of the first 100% electric Pan-American
highway. This was a significant challenge for the Enel Group,
as chargers were installed in record time and in areas with
unique characteristics, such as Ushuaia, the place with the
southernmost charging station in the world, and Cuzco, the
historic Inca city which now has a charging point on the road
to Machu Pichu. In Chile, chargers were installed in Torres
del Paine and in the Atacama desert. Thanks to the Long
Way Up project, Latin America can be discovered through
innovation and technology along a route that stretches
from Ushuaia to North America, with a total of 220 chargers
available on the JuicePass app in 13 countries.

Direct current (DC) fast chargers

The Company began rolling out the installation of JuicePump
direct current (DC) fast chargers in Latin America, which
can charge at up to 50kW. These fast chargers will reduce
recharging times by up to six times. JuicePump fast chargers
are currently being installed in Argentina and Uruguay.
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Argentina

From Ushuaia to Salta: Argentina's first 100%
electric corridor

Thanks to agreements between Enel X Argentina and
automakers, each user who purchases an electric car
can choose to purchase one of the different types
of Enel X charging stations and even request the
necessary home adaptation.

An electric car can be recharged simply by connecting
it to the equipment with a special connection, which
has a dashboard and protection keys. The entire
process can be followed and monitored from a mobile
app that connects to the charging equipment via WiFi.

Brazil

First public charging network

Enel X and Estapar, the country's largest parking network,
signed a strategic agreement to create the first semi-public
electric vehicle charging network in Brazil. The goal of the
project is to boost the development of electric mobility in
the country and expand vehicle charging infrastructure.

Electric vehicles

In July 2020, electric scooters replaced traditional
motorcycles to deliver meals to socially vulnerable families
in the community of Paraisdpolis (SP) during the Covid-19
pandemic. In addition, four electric vehicles were added,
allowing the community itself to distribute the lunch boxes,
making the initiative more efficient and cost-effective.
Because of reduced logistical costs, more families have
benefitted from the initiative, which distributed two to four
thousand meals each month.
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Around 15,000 lunch boxes and more than 1,000 basic food
baskets were donated to local residents with the help of
electric scooters, which represents 67% more deliveries
than expected when the activities began.

Colombia

Bogota special services

Due to the Covid-19 emergency, the special services pilot
project was only carried out during the first quarter of 2020.

In that period, the fleet operations, made up of six BYD
electric vehicles, traveled 82,000 kilometers, consumed
23,000 kWh, provided more than 5,000 services to end
customers, and used 550 hours of charging.

The results are set to be evaluated in 2021 to determine
the scaling and adjustments of the project in the special
services segment.

Peru

Electric car pilot project in mining operation

Enel X, in partnership with BYD, launched a pilot project
for the Marcobre mining company, providing two electric
vehicles and their charging infrastructure for the mining
operation. This pilot project will review the feasibility of using
electric vehicles in the Peruvian mining industry, aiming to
deploy a fleet of electric vehicles in these facilities. This
electric vehicle pilot project is expected to reduce total
CO2 emissions and save money in the mining operation
due to the regeneration of energy from the batteries and
the geographic location of the mine.

cNeCl
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' E-Home

Target audiences:
- Residential customers
- Micro-businesses

- Local public institutions such as
Municipalities, Planning Secretaries and
Community Development Offices since
they allow concentrating residential
demand and small businesses.

Featured e-Home projects

Launch of Enel X LatAm home assistance
services

The first e-Home LATAM product, Proteccion Luz 360,
was successfully tendered and awarded. This is a simple,
comprehensive, and easy-to-understand home assistance
service for the customer at a reduced cost. It includes a
home emergency service, plus free unemployment and life
insurance, among others; it pays present and future energy
bills to the distributor and accepts past debts.

Argentina

Delta perimeter public lighting

In 2020, Enel X was able to expand its scope and
management to include the billing, charging, and collection
of the public lighting tax for 1.2 million customers in 13
municipalities in EDESUR's concession area.

]2 RESPONSIBLE 13 CLIMATE 17 PARTNERSHIPS
CONSUMPTION ACTION FOR THE GOALS
AND PRODUCTION

CO @ N

Strategic Alliances:

Commercial strategies with suppliers and
installers for the sale of mass products.

| With partners of insurance and assistance
companies.

With educational and health corporations for
the implementation of air conditioning projects
in various establishments that require
residential type solutions.

Brazil

Negotiation with distributors

A project was created to renegotiate the bill collection
rates in the contracts with the group'’s four distribution
companies in Brazil, which has generated savings of 55%
compared to the previous rates.

Smart home launch

For the first time in Latin America, the Company rolled out
the first generation of Homix Hub in Brazil, a smart home
ecosystem to manage household electronic devices. This
European device was nationalized and adapted to the
Brazilian reality, existing today thanks to the Research
and Development Program of the National Electric Energy
Agency (ANEEL), so its use is regulated, personal, and non-
transferable.

2020 SUSTAINABILITY REPORT ENEL AMERICAS 119

@ BACK TO CONTENT

& o =



1
Business model and Our ESG
context performance

3
Appendix

Residential solar project

Launched in January 2020 through the development of local
service providers in each region (Rio de Janeiro, Sdo Paulo,
Goias, and Cear3d), the Company made the residential solar
product offering available, including digital campaigns and
sales conversion by the Enel X team or commercial partner.
These devices allow a savings of up to 90% in the energy
bill through clean and renewable generation.

Colombia

Sanitation services billing and collection

Enel X was able to negotiate and sign three joint billing
contracts for sanitation services with the operators Ciudad
Limpia, Urbaser Soacha, and Urbaser Facatativa. These
contracts cover a total of 1.64 million customers with
sanitation billing in Colombia, which represents a revenue
of 5.2 million Euros/year.
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Peru

Sales digitization

The Company digitized home appliance sales through a local
e-commerce solution, establishing alliances with partners
to operate digital sales of more than 170 leads per month
with more than 90 products in the sales catalog.

Opening of Facebook Enel X Peru

The first digital campaign was carried out on Facebook,
generating 60 leads. This new digital channel was set up to
answer inquiries, resolve doubts, and provide information
on campaigns.

€ >



- E-City

Target audiences:
-Municipalities

- Different public and governmental
entities

Featured e-City projects

Argentina

LED lighting for the municipality of Lanus

Following the signing of an agreement between Enel X,
Edesur, and authorities of the municipality of Lanus, a total
of 6,000 LED lights are being installed, which will improve
lighting conditions, safety, and energy efficiency. The project
covers different areas of the municipality that require first-
time installation or replacement of obsolete fixtures. The
main objective of this plan is to complete the fleet with
100% smart fixtures.

With this action, Enel X is moving towards smart lighting,
contributing to energy efficiency and caring for the
environment in line with the goal of being carbon neutral
by 2050.

Pillars to power field hospitals

In ajoint action between Enel X Argentina and Edesur, pillars
were installed to supply energy to Prompt Attention Units
(UPA) located in the suburbs of Buenos Aires, which will
guarantee the electrical service to their field hospitals.

12 RESPONSIBLE 13 CLIMATE
CONSUMPTION ACTION

AND PRODUCTION

Strategic Alliances:

With collaborating companies that
complement Enel X's value offer with their
technical services. For example, street
lighting installation companies, remote
surveillance cameras, energy efficiency
services, etc.

This is an infrastructure project carried out in record time
to respond to the health emergency caused by Covid-19,
aiming to provide field hospitals with the energy necessary
to connect respirators and other medical equipment.

Smart lighting

The municipality of Godoy Cruz, in Mendoza, now has a
remote management system that allows the status of its
lights to be monitored in real time. The system makes it
possible to activate on/off and maintenance policies to
contribute to energy efficiency and savings.

Enel X Argentina also installed 3,500 lights in the towns
of Tristdn Suarez, Spegazzini, Ezeiza Norte, and Ezeiza
Sur. Both the first time and replacement devices were
installed in less than two months. This completed
the fleet of 100% of smart fixtures, improving the
municipality's safety conditions and energy efficiency.

Artistic illumination of the front of the San
José Building

On May 25, in commemoration of the May Revolution, the
Company's building was illuminated with the colors of the
Argentine flag and featured a performance by the singer
Fabiana Cantilo. The event was shared through social media.
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Brazil

Public lighting project in the Municipality of
Angra Do Reis

The project consists of modernizing 21,000 lighting
points over a period of 24 months in the Municipality
of Angra Do Reis. It includes the installation of services
such as remote management, control center, application
and web portal, higher quality architectural lighting with
energy savings, reduced time without power supply, public
safety improvements, and improved quality of life in the
neighborhood. Additionally, this project is the gateway to
a smart city featuring all the experience and technologies
of Enel X, thanks to the use of innovation, digitalization, and
circular economy concepts.

Colombia

Transmilenio Project

Transmilenio awarded Bogota ZE, a company that is part of
Enel X, a business line of Enel-Codensa, a contract to provide
401 electric buses and construct two electroterminals to
charge this new fleet of the Integrated Public Transportation
System (SITP). These projects are in addition to the four
electricoterminals that Enel X has been building since 2019.
The capital will have five electroterminals by the end of 2021
and one more by the beginning of 2022, built by the Enel
Group. This will enable the operation of more than 870 electric
buses of the Integrated Public Transportation System (SITP).
Enel Américas is committed to providing Bogota with new air
and a sustainable future, supported by the energy transition.

Bogota Public Lighting LED Modernization

Enel-Codensa is carrying out the Bogota Mayor
Office's public lighting modernization project through
LED technology and in coordination with the Special
Administrative Unit of Public Services (UAESP). As part of
this project, more than 9,000 lights were installed in the
districts of Bosa, Usme, Fontibdn, Puente Aranda, Engativa,
and Usaquén. In addition, more than 2,000 street lights
on main roads were upgraded. These sites and roads now
have a new public lighting system with LED technology,
transforming them into well-lit spaces that offer visual
comfort, traffic safety for citizens, and the renovation of
these city streets.
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Christmas Route 2020 "Bogota Brilla."

The Christmas lighting project was adapted to the current
pandemic conditions, incorporating health precautions to
support the economic reactivation of the city.

For this reason, the Christmas Route avoided large central
displays that could encourage crowds and put people's
health at risk. In addition, the project illuminated open-air
spaces in Bogota.

In total, twelve iconic sites in the city were illuminated. In
addition, twelve open-air spaces in Bogota were illuminated,
scattered throughout eleven sectors of the city. In total,
more than 180,000 square meters of parks, squares, and
roads were illuminated for 42 nights with highly efficient,
low-energy Christmas lighting. More than 200 employees
were involved in this project.

Peru

First contract for the improvement of
public lighting with decorative lights in the
municipality of Lima

The B2G (Business to Government) business line, with the
support of Enel X's global e-City line, reached an agreement
with the Metropolitan Municipality of Lima, signed in
November 2020, to start the project to replace conventional
sodium vapor lights with 630 decorative LED lights in the
main streets of the Historic Center of Lima. This project is
part of the recovery program for this area. The project has
a duration of ten months starting in November 2020.

Installation of a thermographic camera on
electric buses

In response to the health emergency, a thermographic
camera was installed on the red corridor of the electric bus
to take the temperature of all passengers boarding the bus.
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- E- Industries

Target audiences:
- Commercial clients

- Industrial customers

- Multi-business companies

Featured E-Industries projects

Argentina

Enel X will provide Carrefour with a UBM
system

Enel X Argentina signed a service contract for utility bill
management (UBM) with Carrefour Argentina to analyze its
energy consumption and provide advice on the optimization
of its electricity supply. This first stage of the contract will
cover 398 Carrefour Expresspoints or stores in the Federal
Capital, Greater Buenos Aires, and different locations in the
province of Cérdoba. It expects to cover a larger number
of establishments at a later stage. This initiative—which is
part of Carrefour’s sustainability policy—includes energy
savings as a fundamental pillar to simultaneously reduce
its environmental impact and costs.

INDUSTRY, INNOVATION
AND INFRASTRUCTURE

o

Strategic alliances for the implementation of
E-Industries initiatives

Private alliances with distributors, suppliers for
the operation and maintenance of energy
efficiency projects.

Agreements with companies to offer highly
technological services, through intelligent
software.

Alliances with financial entities to offer
sustainable investment projects to clients.

Brazil

Photovoltaic plant project for Claro

In 2020, Enel X installed the largest photovoltaic plantin
Pernambuco for Claro, with a capacity of 5 MW and 15,330
photovoltaic panels.

Colombia

Vanti Project: Substations for Bogota's
Integrated Transportation System (SITP) sites.

The project consisted of designing and constructing five
shelter-type substations as part of the project to build
refueling stations that will supply over natural gas 600
buses, which will renew the SITP's fleet. The total installed
capacity was 7 MVA, with a project execution time of six
months to manufacture the shelters and four months to

implement the solutions in each site.
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Peru

Electrical Infrastructure Project for the tunnel
boring machine for Line 2 of the Lima Subway.

This is the Electrical Infrastructure Project for the Lima
Metro Line 2 Tunnel Boring Machine, started in August 2020.
This award allows the business line to enter a new area and
helps promote the brand outside the company's concession
area. Large-scale projects such as this one allow Enel X Peru
to position itself as the main partner of companies in the use
of energy, offering innovative energy efficiency solutions,
highly specialized services, and products that enable its
customers to generate savings and enhance their image.
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BESS Pamolsa

A 750 kW battery was installed for peak shaving so that
customers can save money on electricity bills and reduce
their carbon footprint.

UBM Euromotors

The UBM system was implemented for 60 customer
supplies, which made it possible to monitor emissions and
identify possible mitigation actions.

PV Bélgica edificaciones

A photovoltaic system was installed in a real estate building
in San Miguel, Lima. This allows for a reduction in energy
consumption and in the carbon footprint.

-5



 E- Financial Services

Target audiences:

- Residential customers

- Industrial customers

Featured Financial Services projects

Colombia

Open Book Easy Credit to a new financing
company

Together with ScotiaBank, a strategic partner for the credit
business, we continued with the Open Book business model
while the project to incorporate the financing company is
processed by Colombian Superintendency of Finance. A
new company dedicated to the financial business that has
already secured its incorporation authorization, having been
considered a viable company by the regulator. Currently,
the business already has a portfolio of more than 1.2 billion
Colombian pesos.

z.—
-

Strategic alliances for implementation of
E-Industries initiatives:

Strategic alliance for the implementation of
Financial initiatives

Alliances with financial institutions and banking

Microinsurance

In 2020, we continued to establish microinsurance as an
alternative for energy customers and users, giving them
access to a product that offers economic support for
unforeseen events such as accidents, illnesses, deaths in
the family, and natural disasters, for a monthly payment via
the energy service bill.

Peru

Digital personal loans

Through social media and alliances with Enel X's partners,
the credit allocation was dematerialized, and customers
were able to overcome technological barriers and access a
loan limit to make several purchases until the entire amount

was used.
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Enel X LatAm 2020 circular economy boosting
program
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The objective of this program is to increase the circularity
of a certain product offered by Enel X. First, an assessment
is done on the level of circularity of the product. Based on
the obtained circularity score, proposals are developed for
actions that result in an increase in the level of circularity
of the product. The assessment considers the products's
alignment with the five pillars of the circular economy
business models adopted by Enel: 1) sustainable inputs;
2) product as a service; 3) sharing platform; 4) useful life
extension; 5) new life cycles.

The score (circularity level) is a quantitative indicator
developed by experts from Enel X's Global Sustainability
area, ranging from zero to 100%. The score obtained
is externally certified and is based on the proportion of
material from circular and non-circular sources, as well
as on the effectiveness of the implementation of circular
service models.

In 2020, Enel X followed up on the Circular Economy
Boosting Program initiated in Colombia in 2019. The
country has two projects under development that relate
to new measures to increase the level of circularity for
air conditioning products, residential and industrial
photovoltaic (PV) panels, energy efficiency in homes, and
public lighting.

Brazil began to implement this Circular Economy Boosting
Program in 2020, focusing on the Industrial Photovoltaic
product (offered by e-Industries). This program is projected
to be completed in 2021.

In line with Enel Group guidelines, the development of new
measures applied to Enel X's product and service offering
in Latin America has been identified and highlighted. These
adhere to additional circular economy pillars, such as:

e Brazil | e-Industries: Photovoltaic generation is
distributed as a service, where Enel X leases the PV plant
to the customer and is responsible for operation and
maintenance. Under this model, credits from renewable
energy can also be shared between the customer's
facilities as long as they are in the concession area of the
same energy distribution company, even if they are far
from one another. (Circular economy pillars: 1) Product
as a service, 2) sharing platform; plus 3) sustainable input
for the customer).

e Colombia | e-City: Customer support on the logistics
of recycling waste from public lighting that has been
deactivated because of deterioration or obsolescence.
(Circular economy pillars : 1) New life cycles ).

The program is also scheduled to cover other Enel X
products in Latin America in 2021, forming multidisciplinary
work teams in the countries where the Group operates to
promote and develop an increasingly circular business.
The region’'s Business Growth area and Enel X's Global
Sustainability area are coordinating this work plan.

The main benefit of this initiative in the region is that
the products offered follow standards for continuous
improvement in terms of environmental and economic
sustainability.
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6. PEOPLE

103-1 | 103-2 | 103-3

o Priority ——e-Sustainability Plan —-SDG

‘600D HEALTH 4 QALY GENDER
EDUCATION EQUALITY

i| ¢

AND WELL-BEING

DECENT WORK AND. D 17 PARTNERSHIPS
ECONOMIC GROWTH FORTHEGOALS

People management, People centricity
development, and motivation

Primary material topic: People management, development, and motivation

How is it managed? Material topics

People are central to the sustainability of Enel Américas’ business. Their development and motivationare @ People development

key to sustainable management in the context of the energy transition, which requires adapting to high @ Quality of corporate life
technological demands and processes that differ from the traditional way of working. ° Respect for employees rights
In this context, the constant creation of professional growth opportunities is an essential part of Enel o Valorization of employees diversities
Américas' value proposition for its people. The Company fosters talent through internal promotion and

the development of skills in various roles.

Enel Américas’ people strategy involves resources for development activities such as mentoring,

coaching, shadowing, training activities such as technical courses, certificate programs, and other

opportunities, with the main focus being for people to gain new skills and reach their full potential.

Under the same objective, development is driven by constantly supporting internal promotion, seeking

to encourage people to build their careers within Enel Américas.

Based on principles such as respect and non-discrimination, Enel Américas seeks to create a work

environment that promotes diversity and inclusion as an essential source of innovation and a

collaborative work culture. A good work environment is also promoted, where wellbeing is based on

work-life balance for all Enel people.

Importance of good management

Proper people management at Enel Américas is geared towards dynamically responding to the challenges of the future and having the right talent with the
necessary competencies to achieve high performance in each duty and role and ensure innovation and adaptation to the new needs of the industry, thus reducing
the risk of not having diverse employees with the required competencies.

This means that processes for people selection, talent retention, career development, climate and culture management, collective bargaining, leadership, and area
management are key to achieving the Company's objectives.

128 cne

@ BACK TO CONTENT

& o =



7

Targets and challenges

SDG Activities/targets 2020-2022 Plan targets 2020 Results 2021-2023 Plan Targets
I . % of participants in the climate 87 80 87
/J survey
il
s L % participation in performance 100 99 100
M evaluations
il
o % of women in selection processes 50 47 50
Ay % increase of women in Middle 25 25 27

g' Manager positions

Material topic and principles of the Policy on Human Rights

Rejection of forced or compulsory labor and child labor }b

=

Respect for diversity and non-discrimination ﬁ)

{HGR )

0k

Freedom of association and collective bargaining

Fair working conditions

Privacy & communication

% X
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People management
and the adoption of new
ways of working

Enel Américas has a team of over 16,000 people who
manage, innovate, make decisions, and design and
implement projects, strategies, and solutions every day
for the Company to play a leading role in the Latin American
energy transition

Increasingly, this work demands addressing new social,
economic, and environmental trends and challenges for the
electrical industry, placing the sector's people at the center.
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Enel Américas aims to be the leading company in using
its business to provide solutions to the new and future
demands of the region. For this reason, it has united all its
people under the same purpose: Open Power for a brighter
future - We empower sustainable progress, convinced that
energy is the key to a better future and to the sustainable
progress of the countries where it operates, where nobody
is left behind.

This vision of Enel Américas’ role in the sustainable growth of
the region is the energy that motivates everyone who works
in the Company. To this end, it is essential for sustainability
to be the central criterion in people management. The Open
Power values support a strategy that is grounded in the
principles of respect, equal opportunities, and the creation
of positive, inclusive, and innovative work environments
where the company seeks to promote a balance between
employees’ professional development and quality of life.

Pandemic management

Enel Américas and its subsidiaries took on an active role
during the pandemic and health crisis, reviewing their
people management processes and focuses to make
the best decisions and support the work and health
conditions required by employees, as well as to have the
necessary conditions to maintain the Company's operational
continuity. Thus, digitalization, teleworking, and physical and
mental health care took precedence over other projects
planned for 2020.

As a result of the health alert issued due to the Covid-19
outbreak, Enel Américas focused on promoting the
digitalization of work and processes, addressing the
cultural and mindset change of this new way of working,
strengthening leadership, team management, and the
challenges of balancing work, personal, and family life.

In the same area, the people management in Latin American

countries included various actions aimed at supporting the
physical and psychological well-being of its workers.
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To face the health crisis, each country created a Task Force to define, coordinate, and report on actions related to Covid-19,
lending continuous support to decision-making during the pandemic. The Task Force team is composed of the HSEQ of
all business lines, P&O, Security, Communications, Services, and Procurement, which have worked alongside and in daily
coordination with the Holding, following corporate guidelines and standardizing the way of doing things to make the best
decisions in caring for the health and safety of all workers, contractors, and suppliers.
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Business model and
context

Main initiatives carried out to face the pandemic

Argentina

Employee outreach plan by the P&O team through
phone calls to provide support during the emergency,
assistance in setting up remote work, and information
on Covid-19 safety protocols for field workers.
Creation of the EnREd platform, a Yammer community
of employees for employees. The purpose of this
platform is to promote family integration and bonding.
Implementation of a teleworking program, as operations
allowed, with the required modifications for all activities
that had been made remote to maintain the quality of
service and work objectives.

Adoption of prevention measures and work cells with
900 employees on standby.

Opening of training channels to empower employees
by developing digital skills to facilitate their daily tasks.
Welcome On Board virtual induction process, focused
on integrating new employees who joined the teams
in the midst of the pandemic, supporting them
through remote onboarding, fostering closeness and
communication, and providing them with a space to
meet their team and the organization as well as ask
questions and obtain information and guidance to learn
about and align themselves with the Open Power culture.
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Brazil

Strengthening global and local integration by using
corporate platforms in people management processes,
such as the redesign of the digital learning journey
through the e-ducation platform.

100% of training sessions for the management staff
were made virtual to ensure employee safety.

Launch of the virtual Welcome Program.

All courses that were previously in person were held
through live classes with experts.

The Virtual Journey was created, structured in three
pillars: Orientation, Support, and Training. Its objective
is to provide information, training, and tools for the new
employee to develop the necessary skills and behaviors
to integrate more effectively and become part of the
team in the context of remote work.

The Wellness Manifesto was launched to guide
employees and managers on issues related to the new
work model.

The Vocé Channel was created and provided more than
22,000 consultations in 2020, including psychological,
legal, social security, and other support.



Colombia

HSEQ cross-sectional area, which aims to better
respond to national and global health and safety
situations (emergencies, pandemics, social protests,
earthquakes, among others) by integrating HSEQ
processes and initiatives at the country level and
addressing HSEQ issues of the country's specific units.
Training virtualization program that included different
strategies in the creation of online courses, such as
implementing digital tools like Talent Soft and OBS.
100% online courses which were designed by
employees, allowing greater knowledge transfer.
Online courses with suppliers, allowing an interactive,
dynamic, and pedagogical design.

Synchronous courses held through different platforms
such as Teams or Blackboard.

Various webinars were held to increase involvement in
different strategic topics aligned with the Company's
needs.

Notifications sent through the education application
and monthly follow-up on courses.
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Peru
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Employee outreach plan by the P&O team through
phone calls to find out how they were coping during
the pandemic.

Regular meetings with managers.

Health and wellness newsletter to provide biweekly
information.

Availability of a helpline with a psychologist to help
people with anxiety, stress, or any other mental health
issue arising from the circumstances.

Comprehensive nutritional program aimed at improving
the body mass index of at-risk workers.
Implementation of digital tools to maintain and improve
the productivity of Energy Management employees,
as well as to manage relevant business information
and implement new analytical tools through various
Business Intelligence software programs, striving for
data accuracy.

Finally, health and wellness webinars were held for
employees and their families.

Teleworking for Enel Generacién Peru Control Center
and RER Control Room personnel.
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People management
strategy

The main trends point to a new world of work that responds
more dynamically to the challenges of the future, making
it necessary to manage people differently, leaving no one
behind.

Advances in technology and digitalization are offering
more and more options and flexibility, both in how tasks
are performed and in how people are organized and
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managed. The necessary competencies are changing,
and the strategies for refreshing knowledge and retraining
are becoming increasingly important for the Company to
be able to grow its talent from a socially responsible and
sustainable approach, which goes hand in hand with the
energy transition.

The main strategic work focuses were enhancing
digital transformation, strengthening the development
strategy within the organization, and the training and the

development of strategic groups, among others.
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Agile Methodology

To face the challenges of managing people in times of change, the Enel Group has adopted the Agile Methodology, a

collaborative method based on flexibility and openness that facilitates the task of adapting solutions, processes, and systems

to new requirements.
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The countries of Enel Américas continued implementing
the Agile methodology in 2020.

In Argentina, the Company took on eight projects based
on this methodology: programmed outages, ENRE
Communications, Electricity Balance, Adding Energy,
Northern Development, Transforming Roads, Oil Projects,
and BOT Social Networks, with 80 participants. At the
same time, several training courses were held on Agile
methodologies, such as Agile talks scrum master, product
owner, planning, retro, estimates, metrics, and OKR,
among others, totaling 300 hours of training.

Brazil designed an Agile training program that initially
consisted of 11 courses aimed at changing the mindset,
culture, and Agile methodologies. Approximately 1,300
employees were trained in Enel Brazil's Agile training
program in eleven months, totaling 4,411 hours of training
and 2,034 participants.

The Agile methodology implementation actions were
centralized with the creation of the Agile Transformation
Office in 2020. The first step was to conduct a Business
Agility Assessment to identify the current landscape
and design an improvement plan. Actions were then
implemented based on this plan, such as the Agile

Governance model, the creation of the Agile Learning
Path, and the formation of new agile teams in the Market
area, with a new work model and new roles.

In Colombia, under the change management pillar, the
digital transformation project was initiated in 2020 with
the purpose of implementing a change management
strategy as part of the Digital Transformation strategy,
with the following pillars: Agile, data driven, and customer
centricity.

The digital transformation school was continued within
the corporate university, holding different training
courses at basic and advanced levels, such as Agile, Data
Driven, Customer Centricity, Lean and Kanban, Scrum,
Artificial Intelligence, Internet of Things, smart cities,
among others, with 940 employees participating and a
total of 7,003 training hours.

Peru worked on webinars and workshops on agile
methodologies to enhance knowledge. Regarding skills
development, people’s participation in projects under the
agile methodology is of note. Best practices were shared
in the various management areas, which were uploaded
to the Education platform.
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Our people

102-7 | 102-8 | 405-1 | 405-2

In 2020, Enel Américas' total workforce reached 16,731 people, a 3% decrease from the previous year. This is mainly explained
by decreases in Brazil, especially in Enel Sdo Paulo, where the Company followed the organizational optimization plan defined
after the acquisition.

L 200 JERCT 2018

Number of employees

Argentina 4,064 4,086 4,348
Brazil 9,523 10,124 10,900
Chile 51 53 57
Colombia 2,150 2,106 2,146
Peru 943 926 915
Total 16,731 17,295 18,364

Enel Américas firmly believes in gender equality and has developed policies and initiatives to promote it. Of Enel Américas’
total employees, including its subsidiaries, 19% are women, with slight progress in Colombia and Perudue to the initiatives
described in the Gender Diversity section later in this report.

With respect to the total number of management positions, 24.8% were held by women at the end of 2020. Those in junior
management positions were 24.7% women, while those in senior/top management positions were 25.0% women.

Additionally, of the total number of management positions related to direct revenue generation, 16.6% are held by women.
Moreover, 11% of all management positions are held by women in direct revenue-generating positions.

The salary ratio, defined as the average base salary for women in relation to the average base salary for men, reaches 0.88
at the senior/top management level, 1.05 at the junior management level, and 1.04 at the non-manager level. Considering

the total salary, the ratio between women and men reaches 0.84 at the senior/top management level, 1.05 at the junior
management level, and 1.03 at the non-manager level.

Salary equity
Categories Base salary Total salary
Manager 88.16% 84.35%
Middle Manager 104.72% 105.47%
White Collar 104.01% 102.63%

It should be noted that the percentage of workers with a fixed contract is 96% for women and 99% for men, with 98% at a

consolidated level.

Workforce by gender
| e | 2019 2018
Country Men Women Men Women Men Women
Argentina 87% 13% 87% 13% 87% 13%
Brazil 82% 18% 83% 17% 83% 17%
Chile 71% 29% 64% 36% 73% 27%
Colombia 67% 33% 68% 32% 69% 31%
Peru 71% 29% 71% 29% 72% 28%
Total 81% 19% 82% 18% 82% 18%
Employees 13,524 3,207 14,101 3,194 15,058 3,306
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Labor preparation for
the energy transition

Enel Américas works with a long-term vision for a more
sustainable future, supporting the energy transition process
with upskilling and reskilling programs focused on roles and
positions that require, in the context of decarbonization,
updating knowledge and skills or learning new ones,
preparing employees to take part in the labor retraining
necessary to meet the challenges.

Colombia has already taken action in this context, leveraging
the talent and leadership of the future.
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Workplace climate and well-being
surveys

In 2020, Enel Américas adapted the measurement of the
climate survey to the new pandemic context. It is conducted
every two years, and employees were last surveyed in 2018,
with a coverage of 91% and an engagement level of 90%.

In this context, and to identify the most critical aspects, a
survey was conducted to determine employees’ well-being
and engagement, as well as the cultural and organizational
challenges of the work in the future.

In 2020, Open Listening was conducted for all employees
in Argentina, Brazil, Colombia, and Peru, gathering their
level of satisfaction regarding working conditions as well
as aspects related to:

e % of activities that could be performed by employees
under the new form of remote work.

e workers' value of the activities carried out during remote
and in-person work

e actions for improvement in the new work environment.

Level of well-being and

% participation engagement
Argentina 82.0% 93.0%
Brazil 80.0% 92.0%
Colombia 74.8% 94.8%
Peru 71.0% 95.3%
Total Enel Américas 79.3% 92.8%
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Work-life balance

401-2

One of the pillars of the People strategy is based on
employees' quality of life and the achievement of a balance
between work and family life, understanding that the
physical and emotional well-being of people is essential
for their optimal work performance.

Enel Américas’ subsidiaries offer a range of benefits and
activities on sports, corporate integration, and health and
wellness for their employees, some of which are extended
to families.

In a 2020 marked by the pandemic and teleworking, Enel
Américas countries developed a series of remote initiatives
connected to personal and workplace well-being.

Teleworking — Smart Working

Given the context of the pandemic, teleworking was
established as the new way of working, unlike in previous
years when it was an alternative to balance personal and
family responsibilities.

KPI unit [IEEI 2010 2018
Smart Working

Argentina N° 1,580 150 124
Brazil N° 4,153 370 149
Chile N° 51 11 11
Colombia N° 1411 505 399
Peru N° 827 164 127
Enel Américas

Total N° 8,022 1,200 810

A La grabacion s ha iniciado. £sta reuni

Main benefits

Enel Américas offers different benefits such as the academic
excellence scholarship, activities for employees’ children,
extended leave, birthdays, and recognition of work
experience.

In 2020, employees in Argentina were allowed to work
flexible hours to attend their children’s first day of school;
new employees were allowed to extend their vacations and
received economic benefits such as discounts and gifts. The
“Enel te cuida”